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Your Resource for the Sports Events & Tourism Industry   

Increase membership value and engagement in all stakeholder categories. 
Reposition the organization to be inclusive of expanding membership and signal both continuity and a re-energized vision,
future strength, and viability. 
Provide a central, unifying idea around which all actions and communications are aligned. 
Develop a name and brand platform that is relevant to the larger membership and stakeholders. 
Develop a new visual identity rather than just a logo. 

Since being established in 1992, our promise has been to deliver quality education, ample networking opportunities, and
exceptional event management and marketing know-how to our members - destinations, right holders, facilities, and industry
partners - and to protect the integrity of the sports events and tourism industry.

As the only non-profit 501(c)3 trade association for the sports events and tourism industry in the United States, Sports ETA is
the most essential resource for sports commissions, sports destinations, sports event owners, and industry partners. We
believe sports tourism and the events that our members own and host have the power to transform society for the better. Our
passion is to help sports events and tourism professionals achieve previously unimaginable levels of performance. We do this
by nurturing a diverse and inclusive community of smart, creative, and interesting people: our members.

Mission: To be the essential resource and leading advocate for the sports events and tourism industry. 

Vision: To enhance the quality of life through sports tourism. 

Value Proposition: We educate, inform, and train our members to generate economic impact, create jobs, promote
participation in sports, and enhance the quality of life through sports tourism. 

NASC TO SPORTS ETA  
From 1992 - 2018, the association was known as the National Association of Sports Commissions (NASC). The association
continued to grow and was recognized as the leading trade association and national advocate for sports events and tourism in
the United States. As the brand expanded and grew in influence, our brand platform needed to conform. 

A small task force comprised of a diverse group of association members got to work strategically planning the future of the
association. Their vision and goals included:

The task force worked with FanBrandz, an award-winning sports branding agency, to develop and implement these ideas.  In
the spring of 2019, the Sports Events & Tourism Association (Sports ETA) was born. The new identity expresses our varied
membership; our colors pay homage to our original sports commissions and our new diverse member groups, united to
represent our coming together. Joined through a single goal: to advance sports events and tourism.
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Education: Gain knowledge of industry trends and best practices. 
Advocacy: Representation on national issues and initiatives related to the sports events and tourism industry. 
Resources: Access industry-leading information, analysis, and trends you need to know to better conduct your business. 
Networking: Reach a network of more than 2,500 sports events and tourism professionals.

National Tourism Relevancy and Support for the industry at large. 
Support local and national youth sports initiatives to fuel participation. 
Stand by with our Rapid Response team to support our members. 

Event Impact Calculator: Use this tool to estimate the potential results the event will produce. 
Event RFP Database: Review RFPs for events that are available for bid posted by Rights Holder members. 
Reports and Whitepapers: Industry Trends, State of the Industry, Economic Impact, Visitor Spending, Site Selection, and
more. 
Event Owner Directory: Access contact information for more than 900 event organizations. 
Member Directory: Stay in touch with other member organizations. 
Vendor Directory: Find solutions for your event needs from more than 800 industry vendors. 

MEMBERSHIP BENEFITS 
The founding members of Sports ETA created the association so that they could share best practices and information with
each other to be more successful at bidding on and hosting sporting events. As Sports ETA has evolved over the last three
decades, the association has continued to develop benefits that align with member needs. 

It strives to provide meaningful benefits and relevant content as the membership base grows and evolves while continuing to
be regarded as the number one resource for sports events and tourism professionals. 

Our membership is organization-based and includes organizations that attract sporting events to their community (i.e., sports
commissions, destination marketing organizations (DMOs), parks and recreation, etc.), event owners, and vendors to the sports
events and tourism industry. In 2023, membership consists of 600+ national member organizations and 2,500 individual
members. 

Sports ETA is the primary network for communication and information sharing on all topics relating to the sports events and
tourism industry. It is our goal to EARN your respect and membership every day through our 4 pillars of excellence:

1.
2.
3.
4.

OBJECTIVES 
Sports ETA provides an outlet for communication between sports commissions, destination marketing organizations, event
rights holders, and industry partners in the sports events and tourism industry. This increases access to sports event
information, awareness of issues within the industry, advancement of sporting events, and value of organizations in their own
community and the industry.

RESOURCES & TOOLS 
Education 
A product of Sports ETA, the Sports Tourism Learning Institute (STLI) is the leading-edge education institute for the sports
events and tourism industry. Comprising a variety of learning opportunities, from free, topical content, to in-depth, industry-
leading certification programs, STLI courses provide education for all industry segments driving professional development and
organizational effectiveness. Whether you are new to the sports events and tourism industry, or a seasoned veteran, STLI’s
wide scope of education offerings will push your knowledge and skills to the next level. Learn more here 

Advocacy 
Our advocacy work often goes unseen by the general membership as much of it is done for a specific purpose or cause.
Advocacy for Sports ETA focuses on three areas: 

1.
2.
3.

Resources 
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Community Groups - In 2020, Sports ETA members indicated the importance of staying connected to others in the
industry with similar interests. To meet these needs, we launched dedicated member communities to better connect and
resource Sports ETA members. There are currently 10 member community groups.
Sports ETA Symposium – The annual meeting of the Sports Events & Tourism Association (Sports ETA), the only non-
profit 501(c)3 association for the sports events and tourism industry in the United States since 1992. Hundreds of sports
events and tourism professionals and industry partners gather to exchange time, resources, strategies, solutions, and
more. The Symposium features authentic education sessions, countless networking opportunities, and business
development appointments in the Sports Marketplace, all to help our members produce measurable ROI for their
organization, elevate their sports events, and improve the quality of life in their destinations. Learn more here 
4S Summit - The 4S's of sports events and tourism: strategies, services, sales, and sponsorships, will be covered during
general sessions, small group discussions, and off-site excursions. Beginning in 2022, the Summit will feature an additional
educational track specifically for rights holders. Take away key tools, resources, and best practices from your peers as well
as experts in the sports events and tourism industry. Learn more here 
Chief Executive Summit - The CE Summit equips Sports Events and Tourism CEOs with the tools necessary to advance
the mission of your organization. CEOs of sports destinations and sports events are invited to learn from industry experts
addressing high-level topics, including office culture, leadership and management, crisis management, achieving goals,
and more. Learn more here 
Women’s Summit - Developed by top women leaders in the sports events and tourism industry, the annual Women's
Summit will inspire you to achieve your career goals. The Sports ETA Women’s Summit encourages attendees to learn how
to strengthen their community relationships, advocate for themselves, and polish their leadership skills. By attending, you
will gain access to tools and resources that will help you improve your personal brand and add value to your organization.
Learn more here 
Facilities Summit - Developed by industry leaders in sports facilities, events, and tourism, the Sports Facilities Summit
provides education and networking to sports tourism professionals through expert presentations, facilitated discussions,
case studies, and networking. The Sports Facilities Summit is valuable content for facility developers, sports facilities
personnel and vendors, destination professionals, and sports event owners. Learn more here 

Salary and Compensation Surveys - Sports ETA conducts a research survey, as needed, exploring compensation levels for
sport tourism professionals in various fields. 
Sports ETA Career Center - Post job openings at a discounted rate; post resumes and view positions in the sport tourism
industry 

Get in the Game eNews – Delivered to your inbox each week, includes articles relevant to the sport tourism industry.
Members are encouraged to submit their news and content. 
Playbook – Quarterly digital publication. Content includes association updates, member news, and industry best practices.

Provide subject matter expert depth and quality of content. 
Provide additional revenue for the association. 
Provide a broader scope of programs and services from leading sources of value that cannot be supported by Sports ETA
resources. 

NETWORKING 

CAREER 

PUBLICATIONS 

View past Playbooks here 

PARTNERSHIPS 
Professional partnerships play a key role in our advocacy and value creation for members. The enhanced value provided by our
partners enriches the programs and services we provide. The primary focus of sourcing and adding partners to our portfolio of
teammates centers on three areas:

1.
2.
3.

https://searchwideglobal.com/
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POSITION SUMMARY

The Chief Executive Officer leads all operations, activities, and management of the organization and is the driver of strategic
initiatives established by the Board of Directors. 

The Sports ETA national office is located in West Chester, Ohio (a northeast suburb of Cincinnati) and will lead a team
(mostly remote) of three full-time employees and several independent contractors and ensures proper fiscal and operational
management.  

The Chief Executive is responsible to the Board of Directors and reports to its Chairman, who leads the 19- member
volunteer group that is elected or appointed to the Board according to the Sports ETA Bylaws. Additionally, the CEO is
responsive to volunteer committees and/or work groups within the Sports ETA model.

Sports ETA represents nearly 600 national member organizations, including 2,500 individual members with an operating
budget of roughly $2.6M.

Travel may be up to 50% in the first year and 30-40% in subsequent years. 

Draft each new strategic plan and work with the Board of Directors on its adoption and implementation. 
Prepare semi-annual reviews of progress toward plan objectives and review with the Board of Directors. 
Direct priorities for program activities in a manner that is consistent with the strategic plan and intent of the Board of
Directors. 
Attend meetings and conferences and review literature to maintain current knowledge of the thinking, issues, and people
influencing matters important to the mission of Sports ETA. 
Review accomplishments and assess failures, and report on them to the Board of Directors to influence future thinking and
actions. 

Set the operational policies for Sports ETA and oversee their proper execution. 
Assemble and manage Sports ETA's professional team, ensuring Sports ETA attracts and retains the talent necessary to
carry out its programs and mission successfully, hiring and terminating team members as necessary. 
Establish compensation policy and levels consistent with the overall compensation budget and philosophy with approval
from the Personnel (Executive Committee). 
Develop necessary organizational processes and structures. 
Ensure Sports ETA operates within the financial parameters set by the Board of Directors and available resources are
distributed appropriately. 
Provide fiscal oversight for Sports  ETA investments, budgets, and financial reporting. 
Prepare annual budgets for Sports ETA operations and programmatic activities supporting the strategic plan.
Monitor monthly financial transactions. 
Report monthly on financial status to the Board of Directors.  

ESSENTIAL DUTIES & RESPONSIBILITIES 
Strategic 

Administrative 

https://searchwideglobal.com/
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Ensure current programs are consistent with the mission of Sports ETA and identify new programs and methods to
achieve success. 
Ensure programs and services meet the expectations of the Board of Directors and other stakeholders. 
Provide oversight and guidance on the development of new initiatives and program areas. 
Convene and lead team discussions regarding strategic, operational, and tactical issues. 
Advance the mission and image of Sports ETA by serving as the chief representative of the association to all stakeholders
including: the Board of Directors, professional team, membership, the media, association partners, government, and
general public. 
Provide oversight and strategic guidance on Sports ETA's communication strategy for external positioning. 
Seek opportunities to speak on the activities of Sports ETA and industry in general, with an emphasis on state tourism
groups, association partners, and industry meetings. 
Provide oversight and strategic guidance on reports, publications, presentations, articles, and other communications
(including web-based and other social media) to disseminate and promote the activities of Sports ETA. 
Give strategic direction and oversight to the Sports Tourism Strategist (STS) program. 

Lead Sports ETA fundraising activities and revenue idea stream. 
Identify and develop new sources of revenue, such as increased membership, services, partnerships, and certification
programs. 
Report regularly to the Board of Directors on the activities of Sports ETA and progress toward meeting strategic
objectives. 
Ensure members of the Board of Directors are kept informed of matters and developments which warrant their attention. 
Identify issues and policies requiring the attention of the Board of Directors. 
Work with the Chair to structure and guide Board of Directors meetings while allowing opportunities for member
discussion and input. 

Extensive leadership experience in the hospitality, travel, and/or tourism industries. Experience with sports and
membership-based organizations is highly preferred. 
Proven experience displaying the ability to become proficient on issues relevant to Sports ETA to make well-informed
mission-related decisions and earn the confidence and respect of stakeholders necessary to serve as the leader of the
Association. 
Experience with philanthropic/foundation initiatives. 
A minimum of ten years of leadership experience; a Bachelor's Degree is preferred. 
Strong planning, interpersonal communications, and networking skills are necessary traits and skill sets for the next chief
executive. 
Engagement in the strategic development of company revenue and proven financial success is critical. 
A leader who has successfully worked in an innovative organization and acted as a change agent is very important. 

Program Activities 

Development 

QUALIFICATIONS 
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Mark Gnatovic
Executive Vice President
SearchWide Global
info@searchwideglobal.com
Direct/Cell: 817.789.9879 

If interested in learning more about this great opportunity, please
send your resume to our SearchWide Global Executive, Mark

Gnatovic.
 

SearchWide Global is a full-service executive search firm primarily
for companies in the travel, tourism and convention, and hotel and

lodging industries. We specialize in C-Level, Director and
Management level executive searches for companies ranging in size

from Fortune 500 corporations to mid-sized public and private
companies. 

An authentic, accountable, trustworthy, and inclusive leader with strong energy. 
A leader with outstanding communication skills who is also a very persuasive public speaker. 
Must be approachable and an exceptional listener. 
Demonstrated ability to build consensus with multiple stakeholder groups is a must. 
Entrepreneurial spirit with strong leadership skills and vision. 
A successful track record of building alliances with a wide range of constituents. 
Commits to building an inclusive workforce of unique employees that are empowered to make valuable contributions while
reaching their fullest potential. 
High integrity, humble, no ego, with a strong moral compass. 
Impeccable work ethic and passion for the task at hand. 
Strong business and financial acumen. 
Fundraising experience and knowledge is highly desirable. 
Thought leader and problem solver with the ability to multitask. 
Analytical, strategic, and tech-savvy. 

Be a leader that is visible and approachable when interacting with the team, community leaders, Board of Directors, and
membership. 
Understand the current strategic plan and "E.A.R.N." pillars for success. In partnership with the Board of Directors, the
President/CEO will develop a long-term strategic vision and plan that creates a foundation for future success. 
Continue to evaluate and evolve all events, education, certifications, and volunteer opportunities to provide improved
benefits to all members of the Association. 
Build upon strategic alliances to ensure Sports ETA partnerships provide added value to membership benefits. 
Continue to serve as an advocate for all Sports ETA membership categories, as an economic driver within the overall
hospitality industry, and present reports that detail the value of sports tourism within communities. 
Develop and launch regular communication to the membership base to ensure awareness around member tools and
resources. 
Ensure diversity, equity and inclusion are woven into the fabric of the organization. 

IDEAL SKILLS AND CHARACTERISTICS 

TOP PRIORITIES 
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