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Greater Palm Springs
Nestled between the mesmerizing San Jacinto and Santa Rosa mountains and Joshua Tree National Park to the
north, the Coachella Valley is like no other place on earth. Some might even say it's magical. Health-seekers,
adventurers, artists, and more have flocked here since the early 1900s in search of inspiration, solitude, and
serenity. In 2019, hospitality and tourism brought $7.5 billion to the region. Here, there's room to breathe and just
be, frolicking among the palm oases, hidden waterfalls, and blooming bougainvillea beneath sun-kissed skies. 

While our nine cities - Palm Springs, Desert Hot Springs, Cathedral City, Rancho Mirage, Palm Desert, Indian Wells,
La Quinta, Indio, and Coachella, have distinct histories and personalities, all enchant and offer endless ways to chill.
Visit the infamous San Andreas Fault and its twisted desert canyons with a sunset Jeep tour. Soak in our healing
hot mineral springs, some of the purest in the world. Treat yourself to a blissful spa day at one of our many
luxurious resorts and hotels. Tee off at a championship golf course where the likes of Arnold Palmer, Phil
Mickelson, and Tiger Woods have played. Hike in our breathtaking mountains. Or simply bask in the sun at a
relaxing poolside retreat.  Regardless of where your Greater Palm Springs journey begins, you're guaranteed to
experience that same magic in the air that keeps travelers coming back time and time again. 
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VISIT GREATER PALM SPRINGS 
Visit Greater Palm Springs is the official destination management organization for the nine-city Southern
California oasis of Palm Springs, Desert Hot Springs, Cathedral City, Rancho Mirage, Palm Desert, Indian Wells, La
Quinta, Indio, and Coachella, serving more than 5,000 business partners and providing sales, marketing and PR
targeted to potential leisure travelers and event, meeting, and convention group markets. Tourism is the #1
industry in Greater Palm Springs, representing over 14 million visitors and supporting 1 in 5 jobs. 

The vision statement for Visit Greater Palm Springs: Where travelers are welcomed from around the world to find
adventure, inspiration, and rejuvenation. 

The mission statement for Visit Greater Palm Springs: We promote our unique and diverse destination to the
world while advancing regional collaboration to improve the quality of life for our residents and partners. 

As leaders of the region's tourism industry, Visit Greater Palm Springs is always looking ahead - not just for the
year but for the long-term future success. The Destination Development Plan continues to evolve as priorities
change to align with the tourism community. You can view most recent Visit Greater Palm Springs updates here.

Through employee collaboration and input, the following core values have been established for Visit Greater Palm
Springs. We uphold these values in everything we do, from reaching out and interacting with visitors, partners,
vendors, and our community to embody the values each day as we go about our work. 

Balance: We enjoy our best results through a balance of professional and personal achievement. 

Collaboration: We foster our collective strengths. 

Community: We build relationships to unify all and enhance our quality of life. 

Inclusion: We embrace diversity and foster equity and inclusion in all that we do. 

Innovation: We dream beyond, challenging the norm and expanding boundaries. 

Integrity: We are honest, ethical, respectful, and accountable to deliver our very best. 

Passion: We think, speak, and act from the heart. 
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HERE, MEETINGS MEAN MORE 
Located within a short drive from the gateway cities of Los Angeles and San Diego, Greater Palm Springs is
Southern California's premier meeting oasis, offering the best of cosmopolitan convenience in a serene, relaxing
atmosphere. Realizing its standing as a world-class meeting destination, the destination has invested hundreds of
millions in expanding its meeting facilities in its nine unique cities. This dedication to inventory renewal, combined
with the quality and variety of hotels, venues, and unique off-site group activities, makes Greater Palm Springs an
ideal location for meetings, conventions, tradeshows, and special events. 

Making the most of the stunning desert landscape, the Palm Springs Convention Center has created an inspiring
meeting oasis, offering 112,000 square feet of carpeted exhibit space, 18 breakouts, a 20,000-square-foot
ballroom, and an 18,000-square-foot lobby all under one roof with awe-inspiring panoramic mountain views.
Thoroughly modern and state-of-the-art, the center offers ample rigging points, floor-accessed power and water,
and a 9-bay loading dock. The center adjoins the 410-room Renaissance Palm Springs and is located within
walking distance of 1,600 of Palm Springs' 6,700 guest rooms. Downtown Palm Springs is located just a few
minutes' walk from the Palm Springs Convention Center. 

With increased air service to Palm Springs International Airport (PSP) - PSP will welcome 20 new direct flights this
year it's easier than ever for attendees to meet in Greater Palm Springs. It's all about endless, sun-kissed skies,
plenty of outdoor meeting space, and unique venues and attractions in Greater Palm Springs: Many of Greater
Palm Springs' cultural attractions and gourmet restaurants double as unique meeting locations. Meeting
attendees can join us outside year-round at some very special venues where they'll enjoy the opportunity to thaw
out and warm up, brainstorm, network, dine and recharge their batteries. 

Visit here to learn more about our meeting venues.

https://searchwideglobal.com/
https://searchwideglobal.com/
https://www.visitgreaterpalmsprings.com/meetings/venues-and-facilities/off-site-venues/
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This leadership position will represent the organization globally, nationally, and locally while leading a team of 3-4
people. Primary responsibilities are to position the destination as one of the top locations in the world to live, work,
and visit with emphasis on earned media opportunities for consumers, meetings, travel trade, and film productions.
Working within the company's overarching communications plan to develop strategies to promote VGPS’s purpose,
mission, and vision - all aligned with the wider business objectives by department. This leadership position will work
closely with the Chief Sales & Marketing Officer and Director of Communications to ensure all goals and objectives
are achieved effectively. This position must have strong public speaking/presentation skills, proven conflict
management experience, and strategic thinking abilities.    
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POSITION SUMMARY
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Following established brand priorities, the role will support Corporate Communications & Public Affairs efforts
in the development of VGPS strategic corporate communications outreach, taking advantage of opportunities
to communicate key messages in order to raise VGPS initiatives with stakeholders including but not limited to
DEI, sustainability, workforce development, transportation access (air and rail), regional collaboration and
international. 
Develop a strategy to ensure all earned media, including earned influencers and bloggers, are aligned with the
destination brand while integrating the priorities of DEI, sustainability, and brand pillars (health & wellness,
outdoor adventure, and arts & entertainment). 
Stay ahead of relevant industry and policy updates to guide and contribute proactively into strategy
development and corporate messaging to support all relevant stakeholders.
Building positive relationships with contacts in other departments as well as those outside of VGPS, managing
corporate communication strategy and implementation around specific VGPS initiatives, including but not
limited to workforce development, education, and DEI.
Actively oversee and manage agency contracts and partnerships to ensure maximum exposure for the
destination. 
Consistent strong delivery of appropriate written messaging for both internal and external communications
with outstanding editing skills.
Proficient use of the MS Office suite, including Word, Outlook, Excel, and PowerPoint.
Confirmed ability to communicate and collaborate effectively across a wide range of groups and individuals at
all seniority levels.
Strong creative ability to be able to identify communications opportunities where we can communicate VGPS
messaging relating to the brand, mission, and vision.
Ability to meet agreed-upon timelines and balance multiple priorities.
Excellent organization and time management, and the ability to balance multiple projects and shifting
priorities.

RESPONSIBILITIES

https://searchwideglobal.com/
https://searchwideglobal.com/
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Represent Visit Greater Palm Springs in various board, industry, and community leadership meetings.
Evaluate and assess the communications division’s strategic plan, budget, organizational structure, goals, and
metrics. 
Build relationships and open internal and external communication with team members, agencies, partners, and
stakeholders. 
Make recommendations for new and creative strategies that identify new opportunities for the destination. 
Ensure Diversity, Equity, and Inclusion (DEI) is woven into VGPS communications. 
Extensively interact with local community and partners to establish strong working relationships supporting
overall goals and objectives. 
Serve in voluntary leadership roles in the community and industry-related organizations. 
Active involvement, oversight, and engagement in media missions, activations, FAMS, and other industry
events.
Involving key stakeholders in participation. 

Ability to give strategic direction on a variety of public affairs topics, including but not limited to workforce
development, education, and DEI. 
Provide guidance and assist with preparing VGPS leadership with press interviews, public appearances, and
speaking engagements, ensuring VGPS messaging is consistent with brand strategy. 
Develop and manage the VGPS crisis plan and develop training for the leadership team. 
Collaborate with the Partnership department to execute Global Communications and Public Affairs strategies
initiatives related to organizational priorities. 
Actively oversee and manage agency contracts and partnerships to ensure maximum exposure for the
destination. 
Must constantly maintain knowledge of the destination’s products and services with the ability to effectively
communicate and understand the features and benefits to clients and internal team members. 

Evaluate, monitor, and track team performance measurements. 
Work with direct reports on media production and evaluation, identify opportunities and troubleshoot potential
challenges and conflicts.
Facilitate ongoing training as needed. 
Hold the team accountable for assigned performance measures. 
Carry out supervisory responsibilities, including employment, training, mentoring, assigning and directing work,
appraising performance, rewarding, disciplining employees, addressing complaints, and resolving problems. 

Maximize the financial performance of the assigned budgets. 
Lead the development of the department budget.
Collaborate with department and finance team members to effectively manage assigned budget and expense
reports on a monthly, quarterly, and yearly basis. 

RESPONSIBILITIES 
Leadership 

Communications 

Management 

Finance/Budgetary Obligations 
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REQUIREMENTS & QUALIFICATIONS 

Balance: We enjoy our best results through a balance of professional and personal achievement.
Collaboration: We foster our collective strengths.
Community: We build relationships to unify all and enhance our quality of life.
Inclusion: We embrace diversity and foster equity and inclusion in all we do.
Innovation: We dream beyond, challenging the norm and expanding boundaries.
Integrity: We are honest, ethical, respectful, and accountable to deliver our very best.
Passion: We think, speak, and act from the heart.

Minimum of 10 plus years in communications, public relations, or media relations in the tourism industry or
related field 
College Degree preferred. 
Minimum of 5 years overseeing or leading a team. 
Demonstrated strong communication and decision-making skills. 
Strong written, verbal, and presentation skills. 
Strong knowledge of reporting tools and ability to articulate internally and externally. 
Comfortable with public speaking and interaction with high-level media, stakeholders, and public officials. 
Strong working knowledge and experience in tourism.
Experience in a variety of public affairs topics.  
Working knowledge of Microsoft Office Products, including strong presentation software experience. 
Appreciate and assimilate constructive criticism.
Comfortable multitasking as a key player on a variety of projects.

Forward-thinker, ability to think strategically, and open to new ideas in a fast-paced environment. 
Ability to collaborate and build consensus. 
Ability to establish and maintain effective working relationships. 
Very strong presentation skills.
Strong track record of meeting and exceeding goals and objectives. 
Strong work ethic. 
Ability to challenge the process in a constructive manner.
Model the way and inspire a shared vision. 
Enable others to act and understand succession planning.  
Encourage from the heart.  
Ability to manage conflict.
Understanding of Diversity, Equality, and Inclusion best practices.

Core Values 
Embody our organization's core values, which are: 

General Requirements 

Core Competencies 

https://searchwideglobal.com/
https://searchwideglobal.com/


SearchWideGlobal.com                                                                                       

Nicole Newman 
Vice President
SearchWide Global
info@searchwideglobal.com
Direct: 480.264.7675

If interested in learning more about this great opportunity, please send your
resume to our SearchWide Global Executive, Nicole Newman. 

 
SearchWide Global is a full-service executive search firm primarily for
companies in the travel, tourism and convention, and hotel and lodging

industries. We specialize in C-Level, Director and Management level executive
searches for companies ranging in size from Fortune 500 corporations to mid-

sized public and private companies. 
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REQUIREMENTS & QUALIFICATIONS 
Maintain a positive and cohesive working relationship with the internal team and external vendors,
members, partners, and suppliers to successfully accomplish Visit Greater Palm Springs’ mission, vision,
and goals.
Participate in ongoing high-quality improvement/client satisfaction efforts. 
Demonstrate high standards and displays a positive and proactive approach. 
Listen, direct and apply all Visit GPS-branded elements necessary per project, and possess a positive,
upbeat attitude and role in the organization. Promote and exemplify Visit GPS values; represent
departmental objectives and interests to internal operations and external customers and relationships. 
Carry out responsibilities in accordance with Visit GPS policies and federal/state laws. On a consistent
basis, must contribute to a friendly and collaborative work environment. 
Follow up on telephone calls, emails, requests, complaints, and challenges; respond quickly to internal and
external needs. Show an appropriate sense of urgency in completing work and addressing the needs of
the department. 
Must be able to analyze and interpret general business information and technical procedures related to
job functions and to governmental regulations. Ability to effectively present information and respond to
questions from leadership, managers, colleagues, and the general public. 
Ability to solve problems and deal with a multitude of variables including, but not limited to, information
submitted in oral, written, diagram, or report form. 
Proficient with PC and Mac and business machines such as copiers and printers. Proficient with Microsoft
Office, including Word, Excel, and Outlook, and key Adobe software, including all design and presentation
software and platforms (e.g., PowerPoint, InDesign, Illustrator, and Photoshop). 
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