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Arrivalist
Arrivalist, headquartered in New York City, with offices in San Francisco and Naples, FL, is the leading location
intelligence platform in the travel industry. The company uses multiple location data sets to provide actionable
insights on consumer behavior, competitive share, media effectiveness, and market trends. Over 130 travel
marketers, including more than 140 Cities, more than 35 US States, 3 of the top 10 US Theme Parks, Airports,
casinos, museums and hotels use these insights to inform media strategy, operations, and destination development.

Granular Location Data at Massive Scale – Arrivalist
sources information from mobile devices creating a
geographically representative panel of the United
States population with precise movement data on
millions of devices. 
Journey Intelligence – Arrivalist's travel-specific
location data algorithms look at more than just a
simple visit or foot traffic, focusing instead on a
consumer's entire journey, including to, within, and
back from a destination. 
Always on Insights – Arrivalist enables marketers to
understand where their customers come from, what
they do during their trip, and where they stay.
"Always on" insights enable nearly real-time, long-
term consumer, competitor, and market intelligence
via an intuitive self-service portal. 
Holistic Measurement – Arrivalist measures all types
of travel to a destination regardless of lodging type
or method of transportation. Arrivalist enables
incremental measures of marketing performance via
the creation of dynamically created user control
groups for media campaigns. 

WHAT WE DO 
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Tourism - Arrivalist is a journey intelligence company that empowers businesses with a powerful, new set of
measurement tools to better understand how people travel. Our technology analyzes the movement of mobile
devices to measure how consumers interact with locations. 

Hotels - In an increasingly competitive environment, Hotels are seeking reliable data sources for making
informed decisions. Arrivalist is a visitation intelligence company that delivers a powerful, new set of
measurement tools that provide a more timely, granular view into markets, competition, and guest behavior. 

Attractions & Experiences - Local attractions are seeking new, reliable data sources for making informed
decisions. Arrivalist is a visitation intelligence company that delivers a powerful, new set of measurement tools
that provide a more timely view into visitor behavior. 

Sports & Entertainment - Stadiums and Arenas are seeking new data sources that prove the value of reaching
their fans. Arrivalist is a visitation intelligence company that delivers a powerful, new set of measurement tools
that help prove the value of these fans and the effectiveness of in-stadium & multi-media campaigns. 

SOLUTIONS 
Arrivalist enables marketers to better understand the in-market movement patterns of both their current and
prospective consumers and even those of competitors. Geo-Location Intelligence for:

ABOUT US 
Since founding Travel Ad Network in 2003, measuring offline response to online advertising has been a passion for
Arrivalist's founder, Cree Lawson. Durning Cree's tenure with TAN, he saw how destination marketing organizations
needed deeper and broader visitation intelligence and the need to link that consumer behavior to their marketing
efforts. Cree founded Arrivalist to fill this pressing need and has built the platform as an always-on, panoptic
"dashboard" for clients and agencies, not just for tourism but for any business that wants to understand relevant
consumer visitation patterns.  Arrivalist, was built 10 years ago specifically for Travel and Tourism. Today, Arrivalist
clients include hotels, tourism, attractions, casinos, stadiums, and others. The Common thread is that all Arrivalist's
clients value unbiased intelligence from a company that is not trying to sell media or audiences but instead provide
actionable consumer insights. 

DAILY TRAVEL INDEX 
Arrivalist's Daily Travel Index measures consumer road trips of 50 miles or more in all 50 U.S. States. The insights
have been prepared to help travel marketers and other industry professionals gauge fluctuations in drive market trips
in any of the 50 U.S. states. 

The Daily Travel Index is free, publicly accessible information resource using Arrivalist's proprietary location data to
measure travel activity specifically for trips of at least 50 miles. The Daily Travel Index is intended as a barometer of
drive market activity across all 50 states; the chart allows you to look at the fluctuations in drive market activity
within a single state or any grouping of states as selected. 
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The Vice President of Marketing and Industry Relations will oversee Arrivalist's B2B marketing within the tourism
industry and act as an industry thought leader. Representing the needs of the industry to the company and helping
sales introduce Arrivalist's pioneering products and insights to prospective customers. 

Background required to perform essential functions: The incumbent must possess a broad, seasoned knowledge of
and experience in marketing and how it affects sales, as well as possess the ability to research industry
professionals and lead think tanks that can translate into relationships with the Arrivalist sales team. 
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POSITION SUMMARY
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Oversee all marketing and product launches for the Arrivalist brand. Develop and execute
marketing strategies that develop new customers and retain existing customers. 
Public speaker, industry liaison, and expert in the value of mobility technology/information on
people movement and marketing attribution. 
Coalesce marketplace opportunities and customer or attendee feedback and deliver that
internally to create new or enhance existing Arrivalist products. 
Keep up with measurement trends in the travel industry. 
Interact with industry professionals and new and existing clients both one-on-one and in
industry events. 
Lead industry think tanks and webinars and be a thought provider and influencer. 
Work with all departments to monitor the brand messaging that is uniform with structure. 
Establish and achieve marketing milestones for the company and new products. 
30% travel to attend conferences and marketing events. 
This position will work closely with the Chief Sales Officer and will work with the sales team
sales has the marketing material to gain and retain business. 
Content marketing - the ability to discover stories in data and work with clients to present
those stories visually. 
Creating and designing presentations, often from scratch, including marketing content
creation. 
Oversight of Salesforce, Hubspot, and CRM/marketing automation tools. 
Assisting in the promotion of the Daily Travel Index. Arrivalist's syndicated travel trending
product. 
Effective oral and written communications, seasoned supervisory management, and the ability
to effectively relate and communicate with tact, sensitivity, and diplomacy, to diversified
personalities, external groups, clients, partners, and internal staff. 

RESPONSIBILITIES
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Key Characteristics
Influencer 

Solid communicator 

Creative 

Stage presence 

Comfortable with public

speaking 

Excited about data and

technology 

Digs data and hobby for

technology 

Writer and content

developer 

Forward facing 

Charisma 

Motivator 

Collaborative 

QUALIFICATIONS AND EXPERIENCE 
Destination Marketing experience is ideal. 
Deep tourism experience, expertise, and connections are
mandatory. 
B2B or a combination of B2B and B2C tourism marketing
experience, from conference and email marketing to lead
generation. 
Strong presentation and speaking skills. 
Experience crafting B2B messaging for products or
companies. 
Hotel experience is preferred. 
Knowledge of SAAS or licensing business models. 
A marketer that loves data and research and enjoys using
technology to provide solutions. 
Social media and content marketing experience is a plus. 
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TOP PRIORITIES (First 6 Months)
Evaluate how Arrivalist is positioned in the marketplace including web, content, blogs, webinars,

products, PPT's, the "brand" as a whole, and bring suggestions and insights to CSO. 

Begin to create a marketing plan to launch end of 1st QTR 2023. 

Begin to learn how to lead webinars introducing the Arrivalist suite of products to new employees

within existing accounts. 

Position and market new products launched by Arrivalist. 

1.

2.

3.

4.

Mark Gnatovic
Executive Vice President
SearchWide Global
info@searchwideglobal.com
Direct/Cell: 817.789.9879 

If interested in learning more about this great opportunity, please send your
resume to our SearchWide Global Executive, Mark Gnatovic.

 
SearchWide Global is a full-service executive search firm primarily for
companies in the travel, tourism and convention, and hotel and lodging

industries. We specialize in C-Level, Director and Management level
executive searches for companies ranging in size from Fortune 500

corporations to mid-sized public and private companies. 
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Reports to the Chief Sales Officer. 
There are no current direct reports. 

REPORTS TO
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