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ABOUT THE MOSCONE CENTER 

Moscone Center is owned by the City and County of San Francisco, with oversight provided by its Convention Facilities 
Department.  The Center consists of three components that were developed in phases over a period of more than twenty 
years. The first was Moscone South, completed in 1981.  The second included the Esplanade Ballroom and Moscone North, 
completed in 1991 and 1992 respectively. The third, Moscone West, opened in 2003. All phases of the Center's 
development were financed by a combination of proceeds from the sale of revenue bonds and accumulated hotel taxes. 

• More than 504,000 square feet of contiguous space that can be used for exhibitions and/or meetings—almost
double the space previously offered in its largest hall.

• Two ballrooms, including a new 50,000 square foot, column-free ballroom.
• 82 meeting rooms.
• 107,000 square feet of light-filled, pre-function lobbies, offering dramatic views of the city and the

surrounding Yerba Buena Gardens.
• More than 25,000 square feet of secure, outdoor terraces ideal for receptions.
• Improved public amenities, including wider sidewalks, larger crosswalks between buildings, multiple open-air

plazas, and public art.

Exhibition Level 
The expansion links two of Moscone's largest exhibition spaces to create 504,000+ square feet of contiguous space, which 
can accommodate more than 2,300 10'x10' booths and/or be used as flexible meeting space. This exhibition level includes 
Halls A-F. The Center's internal freight system provides access to 20 loading docks with direct drive-on access to the exhibit 
halls. 

Level Two 
A new 50,000 square foot, column-free, flexible ballroom in Moscone South will accommodate more than 6,400 in a 
theater setting. Two terraces, echoed on the third level, face north and south. A glass bridge linking this level to the North 
building features "Point Cloud," a light sculpture created by Leo Villareal, the artist who designed "The Bay Lights." 

Level Three 
Nearly 22,000 square feet of secure outdoor terraces bracket the top 
level of the South building. Offering spectacular views of the San 
Francisco skyline, they will be ideal for networking, receptions, and a 
breath of fresh air between sessions. 

Moscone West 
Moscone West's design emphasizes flexibility. It enables conversion 
between exhibit, meeting, and banquet uses, as well as efficient 
adjustment to room sizes. Three levels offer nearly 100,000 square feet 
of dedicated function space on each floor, as well as approximately 
25,000 square feet of elegant pre-function lobby space on each level. 

The first floor lobby is ideal for registration and pre-function uses, leading to the main floor exhibit hall. Elevators and 
escalators are carefully positioned to move attendees quickly from floor to floor. 

The second and third levels offer the flexibility of "swing space," a total of 200,000 square feet that can be configured into 
19 rooms per floor through a system of movable walls. The third level mirrors the capacities of the second level, with the 
option of a column-free general session or ballroom space seating more than 6,000. Both second and third levels can 
accommodate more than 500 booths each. 

http://www.sf.gov/
http://www.sf.gov/
https://www.sftravel.com/explore/activities/yerba-buena-gardens
http://illuminatesf.com/posts/sto/point-cloud-soma
https://www.sftravel.com/article/what-you-need-know-about-bay-lights-worlds-largest-light-art-installation
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Green Practices 

The expanded facility is designed to garner the highest LEED certification possible. Sustainable features include: 

• Less carbon emissions per delegate than any major convention center in North America.
• Recovery of 15 million gallons of groundwater annually for reuse in the Center, irrigating neighbor parks, and

street cleaning.
• The largest rooftop photovoltaic (solar panel) array in San Francisco.
• Zero-emissions electricity.
• Daylight harvesting to offset electrical lighting.

ABOUT THE LONG BEACH METRO AREA 

Golden Gate Bridge - The Golden Gate Bridge, the most famous bridge in the world, manages to impress even the most 
experienced travelers with its stunning 1.7-mile span. Approximately 120,000 automobiles drive across it every day. A 
pedestrian walkway also allows crossing on foot, and bikes are allowed on the western side. The Golden Gate Bridge is 
said to be one of the most photographed things on Earth. 

Ride A Cable Car - Cable cars have been transporting people around San Francisco since the late 19th century. The cars 
run on tracks and are moved by an underground cable along three routes. Their familiar bells can be heard ringing from 
blocks away. Tickets ($8) may be purchased at the cable car turnarounds at the ends of each route. Each one-way ride will 
provide spectacular views of the city’s celebrated hills, as well as an exhilarating ride. 

Visit the Rock - Alcatraz, the notorious former prison, is located on an island of the same name in the middle of San 
Francisco Bay. Some of the United States’ most notorious criminals were incarcerated there. Though several tried, no 
inmate ever made a successful escape from “The Rock.” The prison was closed in the 1960s and stories about Alcatraz are 
legendary. A visit to Alcatraz today is fascinating. Recorded cell-house tours are available, allowing visitors to learn about 
the prison as they explore the buildings and grounds.  

See the Sea Lions - Fisherman’s Wharf is home to PIER 39, a festive waterfront marketplace that is one of the city’s most 
popular attractions. A community of California sea lions has taken up residence on the docks in the PIER 39 Marina and 
visitors line the nearby railing to watch their antics. From there, it’s a short walk to favorite area attractions such as the San 
Francisco Dungeon and Madame Tussauds, the Museum of 3D Illusions, the Cartoon Art Museum, Ripley's Believe it or 
Not! Museum, historic Boudin Bakery, and multiple favorite food options, including crab vendors selling walk-away crab 
and shrimp cocktails. 

Go to an Outdoor Festival - Outdoor festivals are a popular San Francisco activity for people of all ages. The Yerba Buena 
Gardens Festival takes place during the summer months, hosting dining, shopping and cultural activities for the whole 
family. The Stern Grove Festival, a San Francisco tradition since 1938, is a free outdoor music festival that has welcomed 
performers like The Doobie Brothers, Talib Kweli, and more. Visit Golden Gate Park for the Hardly Strictly Bluegrass music 
festival, which happens every October. 

ABOUT ASM GLOBAL 

https://www.sftravel.com/golden-gate-bridge
https://www.sftravel.com/cable-cars
https://www.sftravel.com/alcatraz
https://www.sftravel.com/explore/neighborhoods/fishermans-wharf
https://www.sftravel.com/sponsor/pier-39
https://www.sftravel.com/article/everything-you-need-know-about-san-franciscos-sea-lions
https://www.sftravel.com/sightseeing-dining-and-more-fisherman%E2%80%99s-wharf
https://tickets.sftravel.com/attraction/single/797/1407?from=/article/28-things-not-miss-san-francisco
https://tickets.sftravel.com/attraction/single/797/1407?from=/article/28-things-not-miss-san-francisco
https://www.tiqets.com/en/san-francisco-attractions-c1772/tickets-for-madame-tussauds-san-francisco-p976202/?partner=sftravel&tq_campaign=/article/28-things-not-miss-san-francisco
https://www.sftravel.com/explore/activities/museum-3d-illusions
https://www.sftravel.com/explore/arts-culture/cartoon-art-museum
https://www.sftravel.com/explore/activities/ripleys-believe-it-or-not-museum
https://www.sftravel.com/explore/activities/ripleys-believe-it-or-not-museum
https://www.sftravel.com/explore/arts-culture/boudin-wharf
https://www.sftravel.com/article/where-eat-fishermans-wharf
https://www.sftravel.com/explore/arts-culture/yerba-buena-gardens-festival
https://www.sftravel.com/explore/arts-culture/yerba-buena-gardens-festival
https://www.sftravel.com/article/how-experience-stern-groves-2021-summer-concert-series
https://www.sftravel.com/article/everything-you-need-know-about-san-franciscos-golden-gate-park
https://www.sftravel.com/article/everything-you-need-know-about-hardly-strictly-bluegrass
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ASM Global was formed by the merger of AEG Facilities and SMG, global leaders in 
venue and event strategy, management, and other services. For more than 40 years, 
clients have benefited from the depth of resources and unparalleled experience, 
expertise and creative problem-solving. Success is built on the many local and 
national relationships and partnerships with public and private venues, event 
producers, suppliers, architects, developers, sports teams, and industry associations. 

Together, we will create even greater experiences. Our vision is to connect the world through inspiration, innovation and 
imagination in order to realize the potential of the spaces and places that bring people together, so together we can 
elevate the human spirit and move the world forward. 

Recognizing that our employees are our greatest resource, ASM Global offers a benefit and reward program that includes 
competitive salaries, comprehensive medical programs, vacation and personal days, tuition reimbursement, a company 
401(k) Plan, and compensation reward programs. 

Click here for more information regarding ASM Global. 

POSITION SUMMARY 

General Manager, Moscone Center 

The General Manager is responsible for the administra�on and management of all areas of opera�on of the conven�on 
facili�es. The General Manager maintains final accountability for the establishment and achievement of goals and 
objec�ves for opera�on of the conven�on facili�es. The General Manager is also responsible for representa�on of and 
ac�ng as the spokesperson for the conven�on facili�es with all par�es. 

Posi�on reports to: Execu�ve Vice President Conven�on Centers, ASM Global and to City Asset Manager 

Conven�on and local sales efforts: via San Francisco Travel 

ASM Contract: Currently in year 2 of 10 year agreement 

2019 Opera�ng Budget: $41M 2019 Revenue: $40M 
2022/23 Opera�ng Budget: $27M (forecasted to return to or above 2019 numbers in 2025/26) 

SAVOR an ASM Global Company: Food and Beverage 
Facility Services (IT, Booth Cleaning, Tech Services, etc) via ASM Global 

PRIMARY DUTIES AND RESPONSIBILITIES 

• Management liaison and representa�on of the conven�on facili�es with clients
• General administra�on and management of the conven�on facili�es
• Develop monthly, quarterly, and annual reports due to ASM Global
• Develop and maintain industry rela�onships and keep informed on industry developments
• Atainment of budget goals including controlling expenses and enhancing revenues
• Development and applica�on of “quality service” programs and standards for employees, clients, and guests
• Approve purchasing requisi�ons, payroll checks, and manual opera�ng checks as needed
• Ensure that facili�es policies, rules, and regula�ons are enforced at all �mes
• Provide clear, concise, and �mely communica�on of direc�ves to Directors and Department heads
• Foster teamwork and develop interdepartmental rela�onships

http://asmglobal.com/
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• Work with department heads to implement effec�ve department training programs
• Assist in developing annual department budgets
• Develop new and innova�ve programs for how the facili�es can remain compe��ve, financially sound, and

recognized na�onwide as a leader in the industry
• Take lead in represen�ng the facili�es with community organiza�ons

QUALIFICATIONS 

• Bachelor’s Degree from a four-year accredited college or university with major course work in business or public
administra�on fields (preferred)

• Minimum seven years progressively responsible experience in the supervision and/or management of a
conven�on center of similar size or greater as a GM or AGM

• Conven�on hotel GM experience may also be considered
• Chief Sales Officer within the event/tradeshow space may also be considered.
• Experience and knowledge of working with organized labor
• Experience in contract nego�a�on, business law, purchasing procedures, and supervising personnel
• Experience in labor rela�ons and union contracts, if applicable
• Excellent communica�on and interpersonal skills required
• Must be organized, able to an�cipate problems, and able to implement immediate correc�ve ac�on
• Must have demonstra�ve knowledge of the principles and prac�ces used in the successful management of

entertainment or conven�on facili�es
• Must have considerable knowledge of event solicita�on and presenta�on, public rela�ons, adver�sing, and media

rela�ons, and event planning.
• Considerable knowledge of safety regula�ons
• Effec�ve supervisory skills

CHARACTERISTICS 
Collabora�ve     
Inclusive      
Can embrace change   

Customer service    
Concierge like      
Financially astute 

Personable 
Produc�ve 
Accountable    

Strategic         
Service and guest experience 
focused 

WORKING CONDITIONS 

The physical demands described here are representative of those that must be met by an employee to successfully 
perform the essential functions of this job. Reasonable accommodations may be made to enable individuals with 
disabilities to perform the essential functions. Position may require long and variable hours, but generally is not subject 
to adverse working conditions. 

PRIORITIES FOR THE NEXT 3 TO 6 MONTHS 
1. Always look for crea�ve, outside the box revenue genera�ng ideas.
2. Partner with labor unions to manage cost and service delivery.
3. Evaluate current service and quality levels and begin to create a culture of unforgetable guest experiences.
4. Collaborate with ASM Global to understand the mission on where they’ve been and where they want to go.
5. Understand the budget.
6. Partner with the hotel community and DMO on industry rela�ons to con�nue to secure more conven�on

business.

NOTE:  The essential responsibilities of this position are described under the headings above. They may be subject to change 
at any time due to reasonable accommodation or other reasons. Also, this document in no way states or implies that these 
are the only duties to be performed by the employee occupying this position. ASM Global is an Equal Opportunity / 
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Affirmative Action employer, and encourages Women, Minorities, Individuals with Disabilities, and protected Veterans to 
apply. VEVRAA Federal Contractor 

If this could be a great opportunity to extend your professional reach, please respond through the SearchWide Global 
website or email your resume to the following SearchWide Executive:  

Mark Gnatovic, Executive Vice President | SearchWide Global 
www.searchwideglobal.com | info@searchwideglobal.com  

817-789-9879 (mobile)

About SearchWide Global 

SearchWide Global is a full-service executive search firm primarily for companies in the travel, tourism and convention, 
and hotel and lodging industries. We specialize in C-Level, Director and Management level executive searches for 
companies ranging in size from Fortune 500 corporations to mid-sized public and private companies.  

http://searchwideglobal.com/candidates/submit-resume/
http://www.searchwideglobal.com/
mailto:info@searchwideglobal.com
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