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ABOUT SEATTLE, WASHINGTON 
 
Seatle is a world class city tucked into a natural wonderland. A tech hub that celebrates ar�sans. A port city that oozes 
innova�on. They are houseboat dwellers and waterfall watchers, cra� beer drinkers and ferry boat riders, coffee 
connoisseurs and earth-shateringly loud fans. They are a literary city with deep musical roots. A theater town with 
crea�ve expression. They reside on the tradi�onal land of the Coast Salish People, past and present. All of these things 
make Seatle a unique litle pocket tucked up the upper le� part of this beau�ful country.  
 
NEIGHBORHOODS 
 

• Pioneer Square – Adjacent to Lumen Field and T-Mobile Park, Seatle’s 
original neighborhood houses hip eateries, galleries, and coworking 
spaces.  

• Uptown / Seatle Center – The atrac�on packed grounds of Seatle 
Center, the site of the city’s future-oriented 1962 world’s fair, houses 
some of the city’s must-dos, the Space Needle, Climate Pledge Arena, 
and Chihuly Garden and Glass to name a few. 

• Ballard – Part mari�me-centric enclave part hot foodie hangout, this 
community takes pride in their Scandinavian roots. 

• Capitol Hill – The vibrant center of the Seatle’s LGBTQIA+ community 
offers endless entertainment, morning �ll night. 

• Chinatown – International District – The electric epicenter of Seatle’s 
Asian-American communi�es boasts historic landmarks, heralded 
restaurants, and popular atrac�ons. 

• Downtown Seattle – The heart of Seatle is well-stocked with world-class 
dining, cultural atrac�ons, Pike Place Market, incredible retail and not 
one, but two conven�on centers (Summit comple�on January 2023). 

• Waterfront – Overlooking Puget Sound, the waterfront teems with 
seafood, souvenirs and ferry watching. Currently undergoing a massive 
improvement project to make access even more pedestrian and visitor 
friendly. 

 
THINGS TO DO  
 
With everything from unrivaled natural beauty and world-class attractions to major sports teams, a thriving arts and 
culture scene, and beyond, there’s always something to do in Seattle. 
 
Whether you’re a family looking for budget-friendly finds or a seasoned traveler on the hunt for the latest Instagram-
worthy vista, the Emerald City has you covered. While here, you can meet artisan makers, shop indie boutiques and 
designer fashions, admire priceless works of art, sing your heart out at a karaoke club, explore like a local in the city’s 
diverse neighborhoods, and enjoy nature—all without ever having to leave the city. No matter what you’re looking for, 
the perfect adventure awaits. 
Seattle’s Top 25 – Includes Space Needle, Seattle Center Monorail, Museum of Pop Culture, and much, much more.  
 

https://www.visitseattle.org/neighborhoods/pioneer-square/
https://visitseattle.org/neighborhoods/ballard/
https://www.visitseattle.org/neighborhoods/capitol-hill/
https://visitseattle.org/neighborhoods/international-district/
https://www.visitseattle.org/neighborhoods/downtown-seattle/
https://www.visitseattle.org/neighborhoods/waterfront/
https://www.visitseattle.org/things-to-do/sightseeing/top-25-attractions/
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• Sightseeing 
• Cultural Heritage 
• Shopping 

• Events 
• Family Fun 
• Arts & Culture 

• Outdoors 
• Spectator Sports

WASHINGTON STATE CONVENTION CENTER 
 
For over 30 years, the Washington State Conven�on Center (WSCC) has been 
welcoming thousands of visitors from around the globe with industry-leading 
service, award-winning catering, and a comprehensive range of services for 
event planners, exhibitors, and guests. 
 
Located in the heart of Seattle, a city resonating with innovative minds and a 
vibrant arts scene, WSCC Arch Building is within walking distance of world-class 
hotels, restaurants, entertainment, and attractions. 
 
With a longstanding commitment to sustainability, public art, and modern technology, WSCC serves its surrounding 
community and provides visitors with a truly unique Northwest experience. 
 
The Washington State Conven�on Center is adding more space to collaborate, innovate and celebrate in the heart of 
downtown Seatle. The Summit building, just a block and a half from Arch, will double the capacity of the Center’s offerings 
and is scheduled to open January 2023. 

 
THE CONFERENCE CENTER 
 
The Conference Center is the vibrant business mee�ng and event facility that is just across the street from the WSCC. 
Events can be planned in either space or can span both spaces, which allows them to accommodate any size mee�ng, 
from execu�ve retreats to mul�-floor trade shows.  Click here for more venue informa�on. 
 
LODGING  
 
The city’s diverse lodging options range from historic and elegant 
accommodations in the heart of the city to on-trend hotels with urban art and 
sleek designs. Many Seattle hotels feature fantastic on-site restaurants and 
bars, while others are steps from famous sights like the calm waters of Elliott 
Bay and the iconic Space Needle. Click here for all accommodations.  
 
For more informa�on on Seatle, Washington, click here.   
 
Addi�onal visitor informa�on includes: 
 

• Seatle Visitor Informa�on Packet 
• Seatle Visitor Centers 
• Seatle’s Visitors’ Guide 
• Ge�ng To and Around the City 

• Accessibility 
• Maps 
• Border and Interna�onal Informa�on 
• Cruise Informa�on 

  

http://www.searchwideglobal.com/
http://www.searchwideglobal.com/
https://www.visitseattle.org/things-to-do/sightseeing/
https://www.visitseattle.org/things-to-do/arts-culture/cultural-heritage/
https://www.visitseattle.org/things-to-do/shopping/
https://www.visitseattle.org/things-to-do/events/
https://www.visitseattle.org/things-to-do/families/
https://www.visitseattle.org/things-to-do/arts-culture/
https://www.visitseattle.org/things-to-do/outdoors/
https://www.visitseattle.org/things-to-do/spectator-sports/
http://www.wscc.com/
http://www.wscc.com/venues
https://www.visitseattle.org/lodging/
https://www.visitseattle.org/
https://visitseattle.org/visitor-information/visitors-packet/
https://visitseattle.org/visitor-information/visitors-center/
https://visitseattle.org/ovg/
https://visitseattle.org/visitor-information/getting-around/
https://visitseattle.org/visitor-information/accessibility/
https://visitseattle.org/visitor-information/maps/
https://visitseattle.org/visitor-information/border-international-visitor-information/
https://visitseattle.org/things-to-do/cruise-information/
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ABOUT VISIT SEATTLE 
 
Visit Seatle has served as the official des�na�on marke�ng organiza�on (DMO) for Seatle and King County for more than 
50 years. A 501(c)(6) organiza�on, Visit Seatle enhances the economic prosperity of the region through global des�na�on 
branding along with compe��ve programs and campaigns in leisure travel marke�ng, conven�on sales and overseas 
tourism development.  
 
FUNDING 
As a private, nonprofit marketing organization, Visit Seattle’s funding is primarily derived from convention center 
lodging tax collections (Seattle and King County), the Seattle Tourism improvement Area assessments (collected in 
Seattle), Visit Seattle’s partnership/membership program, its marketing programs, government contracts for service 
and miscellaneous revenue. 
 
2017: 12M (lodging tax) and an additional 8.2M (STIA) 
2018: 12.7M (lodging tax) and an additional 7.6M (STIA) 
2019: 13M (lodging tax) and an additional 7.7M (STIA) 
2021: 5M (fixed contribution from lodging tax) and an additional 4.4M (STIA) 
2022: 5M (fixed contribution from lodging tax) and an additional 6.8M (STIA)…w/ $5.5M in current reserves. 
2023: continue to return closer to previous years…  
 
 
PARTNERSHIP 
As a partnership-based organization, Visit Seattle connects nearly 1,000 local businesses, their products and services 
with the lucrative visitor market. 
 
LEADERSHIP - Click here to visit Seattle’s Leadership team and the Visit Seattle Board of Directors. 
 
POSITION SUMMARY 
 
Job Title:  PRESIDENT & CEO 

Reports to:  Visit Seatle Board of Directors with a very high level of communica�ons and engagement with the Seatle 
Tourism Improvement Area Advisory Board and the Washington State Conven�on Center Board of Directors 

Direct Reports:  CMO, COO, CSO, VP Tourism, Senior Director Conven�on Strategy 

The President and CEO is responsible for the leadership and management of all daily opera�ons of the des�na�on 
marke�ng organiza�on (DMO) in its mission to brand, market, and sell Seatle and King County as a must-experience 
des�na�on for mee�ngs, events, and leisure travelers. This leader is responsible for crea�ng a culture that inspires the 
team to carry out the organiza�onal goals and strategies that meets or exceeds our partner and client expecta�ons. This 
posi�on advocates for tourism as a shared community value to elected, business and industry leaders. Serves as leader 
and spokesperson for the power of travel on behalf of the DMO and community’s business events and tourism industry, 
ensuring that diversity, equity, and inclusion are a part of Visit Seatle’s culture. 
 
ESSENTIAL JOB FUNCTIONS 
 
OPERATIONS 
 

• Oversees and engaged in all sales, opera�ng and marke�ng func�ons of the DMO.  
• Develops and directs the implementation of annual operating plans and budgets, marketing plans, and STIA 

funding plan for regional, domestic, and international audiences.  
• Promotes the vision of diversity, equity, and inclusion in personnel at all levels.  
• Provides inspiration, leadership, and accessibility to ensure that the objectives of Visit Seattle are achieved. 

https://www.visitseattle.org/about-us/leadership/
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FINANCIAL OVERSIGHT 
 

• Reviews and approves all financial reports, budgets, forecasts, and annual audit reports in accordance with 
organizationally approved procedures.  

• Establishes and maintains ongoing effective communications with partners, government leaders, business and 
cultural institution leaders, convention and event planners, and the local tourism industry.  

• Develops and maintains effective organizational policies and ensures all Visit Seattle activities are implemented 
within these established policies, guidelines, laws, and ethical standards.  

• Sets measurable goals and performance standards that correlate with long-range strategic plans. 
 
ADVOCACY 
 

• Develops rela�onships with state, county and local government officials and poli�cal representa�ves to advance 
the mission of Visit Seatle and advocate for the tourism industry.  

• Develops and nurtures media relationships; provide interviews and media appearances as available.  
• Maintains ac�ve involvement in the community and with key stakeholders and influencers to enhance visibility 

and reputa�on of Visit Seatle.  
• Regularly atends advocacy events at the state, local and federal level. 
• Implements advocacy programs to educate and enlist the support of community leaders in the promo�on of 

conven�on and tourism ini�a�ves in the region.  
• Enthusias�cally seeks opportuni�es to frequently present on behalf of Visit Seatle to local and regional 

organiza�ons. 
• Serves as an ac�ve member in all relevant industry organiza�ons, including US Travel, Des�na�ons Interna�onal 

(DI), and Washington Tourism Alliance and the Seatle Hotel Associa�on. 
• Strengthens working rela�onship with the City of Seatle, King County, and Visit Seatle’s Board of Directors.  
• Treats people beau�fully and ensures that diversity, equity, and inclusion are a part of Visit Seatle’s culture. 

 
BOARD 
 

• Maintains close contact and frequently communicates with the Chairman of the Board, the Executive Committee, 
and the board.  

• Working with the Board Chair and the nomina�ng commitee, ensures recruitment and development of a diverse 
Visit Seatle Board of Directors that is representa�ve of the tourism industry and key community stakeholders.  

• Stays current on, and attempts to influence, state and federal policy issues that impact travel and tourism; 
advocate and lobby on issues as directed by the Board. 

• Ensures sound governance, business ethics and fiduciary oversight of the Board of Directors and organiza�on by 
working with the Board to develop bylaws, policies, and procedures in accordance with all relevant regulatory 
requirements, non-profit best prac�ces, and in compliance with applicable federal and state laws.  

 
QUALIFICATIONS AND EXPERIENCE 
 

• 7-10 years of senior management experience within the hospitality and travel industry with a focus on sales, 
marke�ng, and communica�ons.  Ideally a current CEO or #2 from another DMO (of like size and business/market 
mix that offers a variety of leisure, event, conven�on and interna�onal opportuni�es).  Conven�on hotel or hotel 
regional leadership experience is a plus. 

• Exhibits strong leadership and organiza�onal skills; ability to build an effec�ve organiza�on and develop cri�cal 
rela�onships with local leaders, the community, and regional partners; and strategic planning with 
demonstrated successful outcomes. 

• Has profound passion for providing industry leading service standards for partners and customers. 
• Experience in organiza�onal transforma�on and driving change. 
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• Extensive experience with public informa�on, communica�ons and public funding mechanisms is needed.  
• Current experience managing a large budget. 
• A background of leadership with a non-profit board and dealing in community rela�ons, contract management, 

capital and strategic business planning would be ideal.  
• Excellent verbal, writen and presenta�on skills is cri�cal, plus an extremely high degree of discre�on, poli�cal 

savvy and sensi�vity in public speaking and public rela�ons. 
• Strong, fun interpersonal skills.  
• Experience in supervision with proven ability to recruit, train, and develop staff. 

 
IDEAL TOP CHARACTERISTICS 
 

• Approachable  
• Warm 
• Outgoing/Mo�vator  
• High Likeability  
• Poli�cal Acumen  

• Empathe�c  
• Visionary  
• Great Listener  
• Collaborator  
• Authen�c  

• Team Builder  
• Inclusive  
• Integrity  
• Influencer 
• Strong Public Speaker 

 
PHYSICAL ENVIRONMENT/WORKING CONDITIONS 
 
The physical demands here are representa�ve of those that must be met by an employee to successfully perform the 
essen�al func�ons of this job. Reasonable accommoda�ons may be made to enable individuals with disabili�es to perform 
the essen�al func�ons. 
 
While performing the du�es of this job, the employee is required to:  

• Work alone on the computer, collaborate as part of a team, or work closely with others by computer or over the 
phone.   

• Must be able to sit or stand at a desk for up to eight hours per day.  
• Requires grasping, wri�ng, standing, si�ng, walking, repe��ve mo�ons, bending, listening, and hearing ability 

and visual acuity. 
• Must have finger dexterity to be able to operate office equipment such as computers, printers, ten key, mul�-line 

touch phone, filing cabinets, photocopiers, scanner, and other office equipment as needed. 
• Atendance at outside work func�ons is frequently required.   
• Domes�c and interna�onal travel is occasionally required. 
• COVID-19 vaccina�on is a condi�on of employment. 

 
PRIORITIES FOR THE FIRST 6-MONTHS  
 

1. Develop a thorough understanding and ongoing assessment of Seatle’s compe��ve set. Immediately evaluate 
current posi�oning and deployment of strategies to ensure success and growth of market share. 

2. Begin to develop strong and meaningful rela�onships with customers, board(s), city and county officials, 
hospitality leaders, partners, and vendors.  

3. Understand the current funding sources (lodging tax and STIA) and evaluate new sources of funding along with 
the current work being done to increase the STIA from $2 to $4 per occupied room.  High involvement, 
engagement, and sensi�vity w/ 2022 and 2023 forecast and budge�ng process as it relates to cash flow, strategic 
reserves and evalua�ons.  

4. Work closely with conven�on center to understand the funding sources and nuances between the WSCC and Visit 
Seatle.  

5. Focus on the internal team and con�nue the exis�ng posi�ve momentum of a strong culture of teamwork, trust, 
and accountability.  

6. Develop and execute a post-COVID roadmap to recovery (leisure and conven�on/events/mee�ngs).  
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7. Con�nue to rebuild confidence in travel and the value of tourism within Seatle and the greater region along with 
a communica�on plan to change the narra�ve on reputa�on and brand.   

8. Leverage and launch the new conven�on center (2023). 
9. Ensure that Diversity, Equity and Inclusion is woven into the fabric of the organiza�on and strategic plan. 

 
 
If interested in learning more about this great opportunity, please send your resume to the SearchWide Global 
Executive listed below. 

 
Mark Gnatovic, Executive Vice President | SearchWide Global 

www.searchwideglobal.com | info@searchwideglobal.com  

817-789-9879 (mobile) 

 
About SearchWide Global 
 
SearchWide Global is a full-service executive search firm primarily for companies in the travel, tourism and convention, 
and hotel and lodging industries. We specialize in C-Level, Director and Management level executive searches for 
companies ranging in size from Fortune 500 corporations to mid-sized public and private companies.  

http://www.searchwideglobal.com/
http://www.searchwideglobal.com/
mailto:info@searchwideglobal.com
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