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ABOUT THE REGION  

 
Anne Arundel County is centrally located in Maryland and the home of Maryland’s capital city, Annapolis, MD. 
 
More than half a million residents make Anne Arundel County home because 
of the region’s superior quality of life on the Chesapeake Bay, a rich heritage, 
and proximity to Baltimore and Washington. D.C. The county boasts diverse 
communities, numerous attractions and events, educational and employment 
opportunities, and several amenities including an international airport. 
 
With over 533 miles of coastline, Anne Arundel County is known for boating, 
fishing, crabbing, water skiing, sailing and swimming.  For nature lovers, there 
are two state parks, four county regional parks, more than 100 County 
community and neighborhood parks, and several nature preserves.  The county 
also offers numerous greenways, including the 13-mile Baltimore and Annapolis 
Trail, enjoyed by hundreds of walkers, runners, bicyclists and equestrians.  
 
Annapolis has been described as a museum without walls. The city’s history is 
celebrated while not being stuck in the past. Annapolis offers a lively downtown 
area full of cultural, nautical, and enjoyable attractions, restaurants, hotels, 
sporting events, and annual events. 
 
ABOUT VISIT ANNAPOLIS & ANNE ARUNDEL COUNTY 
 
Visit Annapolis & Anne Arundel County is a nonprofit 501c (6), membership-
based destination marketing organization that generates revenues for the local 
economy by promoting Annapolis and the Chesapeake Bay to leisure and 
business travelers across the country and around the world. As the county 
DMO, they execute strategic marketing, sales and sponsorship campaigns that 
position the destination to encourage first-time and repeat visitation as well as 
to enhance the resident experience.  By collaborating with state agencies, 
NGOs, and community organizations, they are able to properly promote all the 
tourism opportunities in the county.  
 
As the travel and tourism economy settles and recovers, all destination 
marketing organizations will need to transition with the needs and 
requirements of the traveler as well as the business, government, and 
attraction partners. VAAAC is well positioned to meet the opportunity and will 
embark on a strategic planning process to gain consensus among its 
stakeholders and establish a strong and focused strategic direction and mission 
for the organization. 
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THE MISSION 
 
The mission of Visit Annapolis and Anne Arundel County is to market the destination, provide 
economic prosperity, and enhance employment opportunities. 
 
View or download the interactive online 2021 Visitors Guide HERE. 
 
Click HERE to visit the official website.  

 
POSITION SUMMARY 
 
Visit Annapolis & Anne Arundel County (VAAAC) seeks a dynamic and experienced marketing and communications 
professional to serve in a leadership position reporting directly to the Executive Director. The organization has 
restructured its board governance and recently hired a new Executive Director. VAAAC is poised to redefine its role in the 
community and to better execute its mission in support of its many stakeholders.  
 
The new Director of Marketing and Communications will be a part of the management team that will help set priorities 
and strategic imperatives for the organization’s future. It is a hands-on, leadership position. In addition to working on the 
strategic plan with staff and stakeholders, the director will take the lead on a rebranding opportunity to best position the 
organization in the marketplace. Further, the Director of Marketing and Communications will manage the day-to-day 
operations of the marketing and communications team and supervise a talented staff of three as well as work with outside 
agencies, freelancers, and partners.  
 
RESPONSIBILTIES 
 
Management and Leadership 

• Lead, manage, develop, coach, and retain a professional staff to support the planning, execution, and analysis of 
marketing strategies, plans, and pilot programs.  

• Serve as the staff representative on the marketing assessment committee for the Visit Annapolis & Anne Arundel 
County Board of Directors.  

• Establish and maintain strong working relationships and stewardship of stakeholders, including members of the 
board as well as business and community partners of the organization.  

• Represent the organization confidently and professionally to stakeholders 
 
Marketing and Communications 

• Develop, integrate, and implement a wide range of marketing, communications, public relations, events, and 
sponsorship activities in support of the mission and strategic priorities of the organization. 

• Collaborate with staff and colleagues to research, plan, and implement a comprehensive annual marketing and 
communications plan to attract leisure and business travelers using visitor experience, group travel, partnership, 
media, and advertising strategies. 

https://issuu.com/chesapeakebaymagazine/docs/annapolis_2021?fr=sZDVmZjExMTE3NTU
https://www.visitannapolis.org/
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Lead 

• Create and execute project briefs to execute campaigns and promotions, including identifying external partners 
and vendors and securing assets as needed. 

 
Budget Management 

• Forecast and administer an annual advertising and marketing budget; regularly report outcomes and analysis.  

• Apply, prepare, administer, track, and report on all external funding programs and grants. 

• Design, track and evaluate sponsorship opportunities and execution. 
 
Data Analysis 

• Evaluate the effectiveness of all VAAAC advertising and campaigns regularly; share information to provide insights 
and strategies to adjust campaigns for a greater return on investment and return on mission.  

• Prepare and present materials/findings internally and externally to VAAAC stakeholders in a transparent and 
forthcoming manner. 

• Use CRM as a strategic marketing tool and provide strategies to capture additional information/demographics to 
use the platform most efficiently and tailor/segment marketing campaigns and opportunities. 

 
QUALIFICATIONS 
 

• Bachelor’s degree and at least five years’ experience in marketing, advertising, business, or related field.  

• Experience in tourism, destination management, and-or hospitality marketing preferred.  

• Experience vetting, selecting, and managing agency, vendor, and freelance relationships. 

• Ability to use Microsoft Office programs and standard office software, Adobe Creative Suite, email software, and 
CRM/CMS applications—such as SimpleView—at an intermediate to advanced level.  

• Maintains knowledge and expands usage of technical marketing and administrative tools and apps.  

• Excellent communication, leadership, and relationship-building skills. 
 
ADA REQUIREMENTS 
 
The physical demands described here represent those that an employee must meet to perform the essential functions of 
this job successfully. Reasonable accommodations may be made to enable individuals with disabilities to perform the 
essential functions. 
 

• This role routinely uses standard office equipment such as computers, servers, telephones, photocopiers, and 
filing cabinets.  

• This is largely a sedentary role with long periods of sitting at a computer.   

• Intermediate math skills are needed. 

• Must be able to lift up to 25 pounds.   
 
TRAVEL REQUIREMENTS 
 
Travel may be necessary, up to 15-25% of the time (2-3 days per month, including weekends, local). May require travel by 
air, car, rail. 
 
DISCLAIMER   
 
This job description generally indicates the nature and levels of work, knowledge, skills, abilities, and other essential 
functions (as covered under the Americans with Disabilities Act) expected of an incumbent. It is not designed to cover or 
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contain a comprehensive listing of activities, duties, or responsibilities required of an incumbent. An incumbent may be 
asked to perform other duties as required. 
 
TOP PRIORITIES 
 

• Finalize the request for proposal process for branding, steward the project through completion.  

• Launch the updated branding and goals with a new advertising, communications and marketing plan in 2022. 

• Demonstrate equitable and inclusive leadership in the organization’s strategic plan and priorities as well as day-
to-day operations and activities. 

 
 

If you are interested in learning more about this great opportunity, please send your resume to the SearchWide Global 
Executive listed below. 

 
Kellie Henderson, Senior Vice President | SearchWide Global  

www.searchwideglobal.com | info@searchwideglobal.com  

703-912-7247 (direct) | 703-463-7042 (mobile) 

 
About SearchWide Global  
 
SearchWide Global is a full-service executive search firm primarily for companies in the travel, tourism and convention, 
and hotel and lodging industries. We specialize in C-Level, Director and Management level executive searches for 
companies ranging in size from Fortune 500 corporations to mid-sized public and private companies.    

http://www.searchwideglobal.com/
mailto:info@searchwideglobal.com

