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ABOUT SAVANNAH, GEORGIA 
 
Savannah, Georgia is a charming Southern escape where art, period architecture, trendy bou�ques and ghost stories are 
all set under a veil of Spanish moss. Savannah is a place where cuisine comes straight from the coast and cocktails are 
served at every meal. Consistently named one of the “world’s friendliest ci�es” by Condé Nast Traveler readers, this coastal 
town has a world-class reputa�on for hospitality and grace. 
 
THINGS TO DO IN SAVANNAH 
 
Whether your ideal pace is strolling around the famous Forsyth fountain or a wild night of cabaret and karaoke, Savannah 
provides the perfect playground. History buffs swarm Savannah, taking in the rich, significant sites like Old Fort Jackson, 
Fort Pulaski Na�onal Monument and Bonaventure Cemetery. Fashionistas comb Broughton Street for high-end designs, 
and foodies crave special�es in gourmet shops. Art lovers enjoy the renowned Telfair Academy and the SCAD Museum of 
Art as well as an eclec�c variety of art galleries and home decor shops. 
 

Tours and Excursions – Let local experts lead the way by foot, pedicab, carriage, 
trolley or boat. 
Arts and Culture – Savannah simmers with crea�vity that bursts forth in 
galleries, film and music venues amid the city’s historic architecture. 
Entertainment – An array of entertaining pursuits mixing historic allure with an 
eclec�c offering of shows, venues and fes�vals. 
Food and Drink – The cuisine and spirits are world-famous and diverse. 
Outdoor Ac�vi�es – Stroll, run or bike along picturesque cobblestone streets to 
absorb Savannah’s natural beauty.  
Shopping – From local art galleries to chic clothing stores, there’s a Savannah 
shopping experience for everyone. 
Events – Soak up Savannah’s charming Southern hospitality by mingling with 
locals at events and fes�vals. 

 
MEETINGS AND CONVENTIONS 
 
With ample meeting venues of all sizes in a city steeped in history with an 
amazing food culture and charming places to stay, any convention crowd will 
be pleased by making Savannah the spot for meetings. 
 
Visit Savannah offers incomparable assistance in planning any meeting. They 
have put together comprehensive resources and offer dedicated services to 
make meetings come off without a hitch. 
 
The Savannah Convention Center announced funding has been approved for a major expansion. The expanded building is 
scheduled to open in 2023. The Savannah Convention Center will include a 200,000 square feet of exhibit hall space, a 57-
foot-wide hangar door, a new 40,000-square-foot ballroom. 32 customizable break-out rooms, additional outdoor space, 
900 total parking spaces and a new facility entrance with an all-glass facade 

https://www.visitsavannah.com/things-to-do
https://www.visitsavannah.com/profile/old-fort-jackson/5567
https://www.visitsavannah.com/profile/fort-pulaski-national-monument/5737
https://www.visitsavannah.com/profile/bonaventure-cemetery/6129
https://www.visitsavannah.com/shopping
https://www.visitsavannah.com/arts-culture
https://www.visitsavannah.com/profile/telfair-academy/4751
https://www.visitsavannah.com/profile/scad-museum-art/4444
https://www.visitsavannah.com/profile/scad-museum-art/4444
https://www.visitsavannah.com/tours-excursions
https://www.visitsavannah.com/arts-culture
https://www.visitsavannah.com/entertainment
https://www.visitsavannah.com/food-drink
https://www.visitsavannah.com/outdoor-activities
https://www.visitsavannah.com/shopping
https://www.visitsavannah.com/events
https://www.visitsavannah.com/meetings/facilities
https://www.visitsavannah.com/meetings/meeting-planner-resources
https://www.visitsavannah.com/meetings/meeting-services
https://www.visitsavannah.com/meetings/expansion
https://www.youtube.com/embed/xvncTVEdVlA?feature=oembed
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ABOUT VISIT SAVANNAH  
 
Visit Savannah, the largest business unit of the Savannah Area Chamber of Commerce, is the official destination marketing 
organization for the Greater Savannah area. We work to provide the resources, platforms and opportunities for individual 
local businesses to market their services and products to a variety of travel audiences, including leisure tourists, 
convention planners and meeting/trade show attendees. 
 
Visit Savannah works closely with Chamber member businesses to ensure the 
continued growth and success of our economy. Many of these businesses take 
an active role in the development of the city through our cooperative sales and 
marketing projects, councils, task forces and committees. 
 
As a result of our collaborative efforts, Savannah’s tourism numbers continued to grow to record levels in 2019. The 
estimated total number of visitors for the year was 14.8 million, generating $3.1 billion in visitor spending. Hotel/motel 
tax collections for the City of Savannah, Chatham County and Tybee Island also hit new record levels at $27.7 million. 
Approximately 8.4 million overnight and 6.4 million day-trip visitors spent $2.46 billion and $666 million, respectively.  The 
balance of overnight visitors to the market again was distributed fairly evenly throughout the year, with 25% coming in 
January-March, 26% in April-June, 26% in July-September, and 24% in October-December. The average length of stay was 
2.5 nights. 
 
About Our Members - Visit Savannah represents over 800 individual local businesses within the greater Savannah area. 
 
Our tourism members include attractions and museums, restaurants and food services, lodging, tours, entertainment, 
recreation, and retail. 
 
Our services and hospitality members include businesses in banking, advertising, printing, utility and food & beverage 
wholesale companies, airlines, car rental, florists and more. 
 
OUR MISSION STATEMENT  
 
Visit Savannah serves as the official destination marketing organization for the 
Savannah/Chatham County area and is committed to supporting the more than 
28,000 area hospitality jobs by increasing visitor spending, economic vitality 
and quality of life for the region, all while continually building upon Savannah’s 
image as a world-class destination. 
 
OUR VISION STATEMENT 
 
Visit Savannah aspires to be the leading tourism marketing organization and voice in the Southeast. 
 
OUR D.E.I. (DIVERSITY, EQUITY & INCLUSION) STATEMENT 
 
Visit Savannah, to fulfill its core mission of driving economic prosperity in our community through visitor spending, is 
committed to representing the destination’s diversity both organizationally and outward facing via our sales and 
marketing efforts.  To accomplish this, our company culture – including our staff and Board of Directors and through our 
external messaging – is designed to be inclusive and welcoming to all and is supported throughout the strategies and 
tactics that we employ to reach our goals.  
 
Click here for more information. 

http://savannahchamber.com/
https://www.visitsavannah.com/who-we-are
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ABOUT TYBEE ISLAND 
 
Located just 20 minutes from downtown Savannah. Facing due east, this Georgia 
barrier island has been a popular vaca�on spot since the late 1800s. Home to wide, 
clean beaches with warm and gentle waves, Tybee Island is the perfect escape for 
those who need a healthy dose of sand, sun and seaside bliss.  
 
This three-square-mile enclave is jam-packed with hyper-local shopping, dining and 
lodging opportuni�es, bike trails, white sand beaches and sunset-crowned saltwater 
marshes. From breakfast at the classic diner-style Sunrise Restaurant to shopping 
for souvenirs at the Shoppes of 1207, sunbathing at North Beach to paddleboarding 
on the Back River and toas�ng a day well spent at The Deck Beach Bar. 
 

• Atrac�ons & Entertainment - Enjoy sweeping, panoramic views from the 
top of the Tybee Light Sta�on & Museum, situated on the site of the first 
light to aid naviga�on constructed on the Southern Atlan�c coast. Catch a 
classic film of soldiers sta�oned at Fort Screven at the Tybee Post Theater. 
Or visit the resident turtles at the Tybee Island Marine Science Center.  

• Outdoors & Recrea�ons - Take in the view from water level aboard a kayak 
or stand-up paddleboard, or ride the waves with the dolphins 
aboard Captain Mike’s or Captain Derek’s dolphin tours. Take a scenic 
cruise around pris�ne Litle Tybee Island, or rent a bicycle to get the best 
view of all Tybee has to offer. 

• Arts & Culture - Tybee abounds with galleries and makers’ shops, and the 
calendar is full each year with interes�ng and engaging fes�vals and events. 

• Shopping - Tybee Island is home to cra�ers and ar�sans of all kinds, making 
jewelry, apparel, home furnishings, gourmet foods, pain�ngs and potery. 

• Tours & Excursions - Book a fishing charter, book a guided island tour by 
bike, or spend an a�ernoon traversing the marshes on an airboat. 

• Dining - From sunrise to sunset, Tybee can sa�sfy your cravings with the 
freshest catch and the most cra�ed cocktails.  

 
Click here for more information. 
 
THE SAVANNAH SPORTS COUNCIL 
 
The Savannah Sports Council (SSC) was established in 1993. The SSC's mission is to develop sports-related events that 
impact our community. By working with local, regional, na�onal and interna�onal organiza�ons the Savannah Sports 
Council supports a wide range of events that offer a diverse opportunity to athletes of all ages and all sports. The Savannah 
Sports Council works in conjunc�on with Visit Savannah and Savannah Area Chamber of Commerce to enrich the city of 
Savannah and Chatham County. 

https://visittybee.com/profile/sunrise-restaurant-tybee/7874
https://visittybee.com/profile/the-shoppes-at-1207/8158
https://visittybee.com/article/north-beach
https://visittybee.com/article/back-river
https://visittybee.com/profile/cocos-sunset-grille/7943
https://visittybee.com/profile/the-deck-beachbar-and-kitchen/7889
https://visittybee.com/attractions-entertainment
https://visittybee.com/profile/tybee-island-lighthouse/8321
https://visittybee.com/article/fort-screven-history
https://visittybee.com/profile/tybee-post-theater/7941
https://visittybee.com/profile/tybee-island-marine-science-center/7857
https://visittybee.com/outdoors-recreation
https://visittybee.com/profile/captain-mikes-dolphin-tours/7945
https://visittybee.com/profile/captain-dereks-dolphin-adventure-tours/7887
https://visittybee.com/article/little-tybee
https://visittybee.com/arts-culture
https://visittybee.com/shopping
https://visittybee.com/tours-excursions
https://visittybee.com/restaurants
https://visittybee.com/
http://www.savannahsportscouncil.com/
http://savannahchamber.com/
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POSITION SUMMARY 
 
Title:  Vice President, Communications and Marketing 
Reports to: President, Visit Savannah 
Budget:              2021 - $8M / 2022 - $10M 
 
This posi�on is primarily responsible for crea�ng, planning and implemen�ng all adver�sing, digital marke�ng, public 
rela�ons and communica�ons programs and strategies for Visit Savannah, the Savannah Area Chamber of Commerce, 
Visit Tybee Island, and the Savannah Sports Council.   
 
DUTIES/RESPONSIBILITIES 
 

1. Develop and implement an integrated strategic communica�ons plan to advance Visit Savannah/Visit Tybee Island 
and the Savannah Area Chamber of Commerce’s brand iden�ty; broaden awareness of its programs and priori�es; 
and increase the visibility of its programs across all audiences. 

2. Oversee development of all print communica�ons marke�ng and electronic communica�ons including the 
implementa�on of the new adver�sing campaign, website, and other marke�ng ini�a�ves. 

3. Develop and implement goals for staff to ensure that all aspects of the communica�ons department are func�onal 
including adver�sing, public rela�ons, digital marke�ng, content development and communica�ons. 

4. Oversee the day-to-day ac�vi�es of the communica�ons func�on including budge�ng, planning and staff 
development. 

5. Act as a liaison with all outside vendors including adver�sing agencies to ensure the integrity of Visit Savannah’s 
brand and message. 

6. Work with Director of Public Rela�ons to ensure that the message that Savannah is a must-visit des�na�on is 
conveyed in the regional, na�onal and interna�onal media and generate earned media coverage. 

7. Ensure all collateral materials have a unified voice and follow the Savannah brand as well as edit and proof all 
copy, layouts, etc. for both Visit Savannah and the Chamber. 

8. Approve all media plans for print, digital, outdoor adver�sing, and other channels as applicable. 
9. Work with the digital content team to develop video content that tells the story of Savannah to all audiences and 

market segments and ensure that content meets as many needs across the path-to-purchase journey as possible.  
10. Work with digital marke�ng team to ensure Visit Savannah stays on the front-end programma�cally of trends 

related in digital marke�ng, content marke�ng and social media. 
11. Implement in-house digital adver�sing and coopera�ve print adver�sing programs for our partners to leverage 

Visit Savannah assets and channels and to generate revenue for Visit Savannah digital marke�ng campaigns. 
12. Partner with members and various organiza�ons to ensure community par�cipa�on and support in various 

projects including co-op adver�sing, internet adver�sing, special events, spor�ng events, public rela�ons, 
collateral, etc. 

13. Oversee marke�ng partnerships with the Savannah Hilton Head Interna�onal Airport and the Savannah 
Conven�on Center. 

14. Support the president of the Chamber and Visit Savannah in all aspects of communica�ons for the company. 
15. Represent Visit Savannah and Chamber at member func�ons and mee�ngs, as well as community and industry 

events. 
 
SUPERVISORY RESPONSIBILITY 
 
This posi�on has four direct reports as well as oversees and manages all other members of the communica�ons and 
marke�ng teams including brand adver�sing, digital marke�ng, content marke�ng, public rela�ons, and the partner 
adver�sing program. The marke�ng department is a total of ten team members. 
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EDUCATION AND EXPERIENCE/KEY COMPETENCIES 
 

• Minimum of five (5) years of tourism marke�ng and communica�ons experience preferred 
• At least seven (7) years of communica�ons and staff management experience 
• Good communica�ons and interpersonal skills 
• Must be a self-starter; be self-mo�vated and able to mul�-task 
• Must be flexible and be able to adjust to changing condi�ons, circumstances and priori�es 
• Must demonstrate a posi�ve a�tude and cooperate with staff 

 
WORK ENVIRONMENT 
 
Working condi�ons are normal for an office environment.  Work may require occasional weekend and/or evening hours.  
This posi�on requires occasional domes�c and interna�onal business travel.  Reasonable accommoda�ons may be limited 
to enable individuals with disabili�es to perform the essen�al func�ons. 
 
OTHER INFORMATION 
 
This job descrip�on describes the general nature and work level to be performed; it is not intended to be construed as an 
exhaus�ve list of job responsibili�es, du�es and skills required for the posi�on. 
 
KEY CHARACTERISTICS 
 

• Creative 
• Innovative 

• Visionary 
• Accountable 

• Adaptable 
• Strategic 
• Organized 

• Communicative 
• Nimble 
• Transparent 

TOP PRIORITIES 
 

1. Strategize and execute innovative ways to generate new leads for the newly expanded convention center.  
2. Take inventory of the marketing organization’s efforts, abilities, areas of opportunities, and accomplishments 

and establishing priorities for the team based off industry knowledge and trends.  
3. Lead the effort in continuing to keep Visit Savannah at the forefront of using cutting-edge digital marketing 

technology within the travel and tourism industry.  
4. Ensure that Diversity, Equity, and Inclusion is woven into the fabric of the organiza�on and strategic plan. 

 
 
If interested in learning more about this great opportunity, please send your resume to the SearchWide Global 
Executive listed below. 

 
Rachel Tomlin, Executive Recruiter 

www.searchwideglobal.com | info@searchwideglobal.com  

860-480-1845 (direct)  

 
About SearchWide Global 
 
SearchWide Global is a full-service executive search firm primarily for companies in the travel, tourism and convention, 
and hotel and lodging industries. We specialize in C-Level, Director and Management level executive searches for 
companies ranging in size from Fortune 500 corporations to mid-sized public and private companies.  

http://www.searchwideglobal.com/
mailto:info@searchwideglobal.com
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