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ABOUT MILWAUKEE, WISCONSIN 
 

Milwaukee – the largest city in Wisconsin – is centrally located in America’s heartland. It has a rich history as a center for 
trade and commerce, and today serves as an industrial hub for 21st century technologies. Although the metro area is 
Wisconsin’s primary commercial and manufacturing center, as well as the largest tourism economy, Milwaukee maintains 
a small-town, “urban easy” vibe.  
 
Milwaukee is exciting and vibrant, friendly and walkable, innovative and authentic. It is a city that cherishes its roots; you'll 
see revitalized architecture throughout downtown, and a parade of summer festivals celebrate the diverse cultures that 
made the city what it is today. But Milwaukee is also a city that's growing and changing. From major construction projects 
like the brand-new arena, Fiserv Forum, home of the 2021 NBA World Champion Milwaukee Bucks and the Couture, a 
cataly�c part of the Lakefront Gateway Project coming soon. This 44-story skyscraper has been designed from the ground 
up to serve as a key thoroughfare connec�ng our lakefront and cultural ameni�es with our downtown. The project 
includes public plazas and parks, pedestrian bridges and a new lakefront stop for the proposed streetcar. 
 
Milwaukee’s manufacturing, technology, healthcare, and brewing industries are alive and thriving, as are its startups, 
culinary, arts, and hospitality businesses. Companies have come together and reached out to associations, schools, and 
trade groups to work together and generate new ideas and invest in the people making those ideas come to life.  
 
The City of Milwaukee has a population of nearly 600,000, and an area covering nearly 97 square miles.  It’s the 28th 
largest city in the country.  The five-county metropolitan area (Milwaukee, Ozaukee, Racine, Washington, and Waukesha 
counties) has a population of 1.7 million.  The city is home to over 100,000 college students, with two major universities 
(Marquette University and the University of Wisconsin-Milwaukee), and several smaller colleges and universities.  
 
Situated on the shore of Lake Michigan, just ninety miles north of Chicago, Milwaukee is within 600 miles of 25 percent of 
the US population, making it a convenient meeting place for convention groups and an easily accessible road trip for 
leisure visitors. Milwaukee Mitchell International Airport is located only eight miles from downtown. Servicing over 7 
million passengers every year, it is one of the fastest growing airports in the country, with 41 direct flights and 161 one-
stop flights from all major carriers every day. The Milwaukee Intermodal Station also serves as a major Midwest hub for 
Amtrak and Greyhound, and services 1.3 million passengers every year. 
 
NEIGHBORHOODS 
 
Known as a “big city of little neighborhoods,” Milwaukee’s unique neighborhoods are what make up the city’s one-of-a-
kind culture. We like it local here, and you’ll find locally owned restaurants, shops, and businesses throughout the city. 
 

Avenues West and Marquette 
Bay View 
Brewers Hill 
Bronzeville 
Clarke Square 
East Side 
East Town 

Harbor District 
Historic Third Ward 
Menomonee River Valley 
Riverwest  
Walker's Point 
Westown 
 

https://www.visitmilwaukee.org/events/
https://www.visitmilwaukee.org/about-mke/diversity-and-inclusion/
https://www.visitmilwaukee.org/about-mke/innovation-industry/manufacturing/
https://www.visitmilwaukee.org/about-mke/innovation-industry/tourism-hospitality-1/
https://www.visitmilwaukee.org/about-mke/innovation-industry/food-drink/
https://www.visitmilwaukee.org/about-mke/innovation-industry/creative/
https://www.visitmilwaukee.org/about-mke/innovation-industry/tourism-hospitality/
https://www.mitchellairport.com/
https://www.amtrak.com/stations/mke
https://www.visitmilwaukee.org/neighborhoods/avenues-west-marquette/
https://www.visitmilwaukee.org/neighborhoods/bay-view/
https://www.visitmilwaukee.org/neighborhoods/brewers-hill/
https://www.visitmilwaukee.org/neighborhoods/bronzeville/
https://www.visitmilwaukee.org/neighborhoods/clarke-square/
https://www.visitmilwaukee.org/neighborhoods/east-side/
https://www.visitmilwaukee.org/neighborhoods/east-town/
https://www.visitmilwaukee.org/neighborhoods/harbor-district/
https://www.visitmilwaukee.org/neighborhoods/historic-third-ward/
https://www.visitmilwaukee.org/neighborhoods/menomonee-river-valley/
https://www.visitmilwaukee.org/neighborhoods/riverwest/
https://www.visitmilwaukee.org/neighborhoods/walkers-point/
https://www.visitmilwaukee.org/neighborhoods/westown/
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THINGS TO DO 
 
The Brew City. The Cream City. The City of Festivals. The City of Steeples.  
Milwaukee is a friendly, vibrant city filled with things to explore. Visit the flying 
art museum, Discovery World, discover the birthplace of Harley-Davidson, sip 
a locally-brewed cup of coffee - it's totally random, totally wonderful, and 
totally Milwaukee. 
 
Home to the 2021 NBA World Champion, Milwaukee Bucks, MLB Brewers, AHL 
Admirals, Wave professional soccer and NCAA Marquette Golden Eagles.   
 
MILWAUKEE CONVENTION CENTER EXPANSION  
 
The $420 million Wisconsin Center expansion will bring the exposition hall to 300,000 contiguous square feet; add 24 new 
meeting rooms, bringing the total to 54; include 400 indoor parking spaces; add six loading docks; add an executive 
kitchen; and feature a spectacular fourth floor ballroom with an outdoor veranda. A formal groundbreaking ceremony will 
take place in late 2021, with construction in 2022. The expansion is due to be completed in the first quarter of 2024. 

 
The expansion project includes a comprehensive economic inclusion plan by 
committing to 25 percent minority-owned businesses, five percent women-
owned businesses, and one percent disabled veteran-owned business. Plus, a 
residents preferred program of 40 percent, meaning at least $40 million of the 
$100 million in anticipated construction wages will be earned by residents of 
the City of Milwaukee. Upon opening, the expanded Wisconsin Center is 
projected to support 2,300 full time equivalent jobs throughout Wisconsin. 
 
Click here for more expansion information. 
 

Miller High Life Theatre:  Located just behind the convention center, this magnificent historic theater is the largest theater 
in the state. The nearly 4,100-seat theater has two sloped tiers of seats offering superior sightlines, luxury, and comfort. 
Built-in flexibility can reduce the space to a more intimate theater setting with a full house of 2,500 seats through the use 
of specially designed screens. 
 
 UW-Milwaukee Panther Arena:  Adjacent to the Miller High Life Theatre is the UW-Milwaukee Panther Arena, a 12,700-
seat home for sports, entertainment events, and assemblies. More than a sports venue, the UW-Milwaukee Panther Arena 
can transform into a 24,000-square-foot floor perfect for exhibit booths and trade shows or can seat 1,800 diners with the 
services of an on-site caterer.  
 
HOTEL INVENTORY  
 
Milwaukee's compact, walkable downtown offers a wide variety of hotel options. Just a skywalk away is the Hilton 
Milwaukee City Center offering 34,835 square feet of meeting space and 729 guest rooms.  
 
A second skywalk leads to the newly renovated Hyatt Regency Milwaukee featuring 481 guest rooms and more than 
20,000 square feet of flexible function and meeting space including downtown Milwaukee’s largest hotel ballroom. The 
third skywalk takes guests to SpringHill Suites’ 155 hotel rooms and about 1,840 square feet of meeting space.  
 
There are nearly 3,400 hotel rooms and 84 meeting rooms within half a mile from the convention center and more than 
6,100 hotel rooms within a mile.  The Greater Milwaukee area has over 17,000 hotel rooms. 
 

https://www.visitmilwaukee.org/plan-a-visit/guides/
https://www.discoveryworld.org/
https://www.harley-davidson.com/us/en/museum.html
https://www.mlb.com/brewers/ballpark
http://www.milwaukeeadmirals.com/
http://www.milwaukeeadmirals.com/
https://www.milwaukeewave.com/
https://gomarquette.com/
https://wisconsincenter.com/buildingmore/
https://millerhighlifetheatre.com/
https://uwmilwaukeepantherarena.com/
https://www3.hilton.com/en/hotels/wisconsin/hilton-milwaukee-city-center-MKEMHHF/index.html?SEO_id=GMB-HI-MKEMHHF
https://www3.hilton.com/en/hotels/wisconsin/hilton-milwaukee-city-center-MKEMHHF/index.html?SEO_id=GMB-HI-MKEMHHF
https://www.hyatt.com/en-US/hotel/wisconsin/hyatt-regency-milwaukee/mkerm?src=corp_lclb_gmb_seo_nam_mkerm
https://www.marriott.com/hotels/travel/mkesh-springhill-suites-milwaukee-downtown/?scid=bb1a189a-fec3-4d19-a255-54ba596febe2
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ABOUT VISIT MILWAUKEE 
 
Established in 1967, VISIT Milwaukee is the Greater Milwaukee area’s convention and visitor’s bureau, marketing the 
destination as a top choice for business, convention, and leisure travel to national and international visitors in order to 
increase the economic impact of tourism in the region. Each year, tourism supports over 52,000 full-time jobs and brings 
nearly six billion to the community. VISIT Milwaukee has over 700 members, including hotels/motels, restaurants, 
attractions, services, and area businesses. The Wisconsin Center District, Potawatomi Hotel & Casino, and City of 
Wauwatosa are strategic partners with VISIT Milwaukee, providing funding support for conventions and tourism 
programs.  
 
Budget: $5.4M (was $10.8M pre-COVID) 
 
Staff: 35 full time  
 
 
POSITION SUMMARY 
 
Reports To:  President & CEO 
 
Direct Reports: Director of Communica�ons, Digital Manager, Sr. Crea�ve Manager, Mee�ngs and Conven�on 

Marke�ng Manager and Marke�ng Coordinator 
 
The VP of Marketing and Communications is highly experienced in marketing and destinations management with extensive 
knowledge in strategic planning, managing, directing, and successfully executing results-oriented programs. The position 
is responsible for strategy development, operational management and overall leadership of marketing, communications 
and digital departments for VISIT Milwaukee.   
 
The VP of Marketing and Communications directs, manages, and develops creative marketing and public relations 
strategies and campaigns to expand VISIT Milwaukee’s audiences and maximize revenue. Responsible for maintaining 
strategic partnerships to promote the values and mission of VISIT Milwaukee and position the organization as a community 
asset and leader of the local tourism & hospitality economy. As a member of the executive leadership team, the role 
shapes the organizational profile, builds and protects brand identity and drives the generation of revenue through 
successful marketing for the organization. 
 
The right person for this job will have a natural curiosity, be a risk taker and someone who loves to lead people.   
 
ESSENTIAL DUTIES AND RESPONSIBILITIES 
 
Marke�ng Strategy and Branding 

• Responsible for iden�fying marke�ng opportuni�es and developing short and long-term strategies with the 
objec�ve of atrac�ng overnight business in the mee�ngs/conven�on and leisure markets. Supervise internal 
team and agency of record in execu�on and implementa�on of campaigns and tac�cal plans. 

• Establish a strong brand for VISIT Milwaukee and Milwaukee and communicate it crea�vely and uniquely to 
compe��vely posi�on the city. Ensure brand, voice, and tone are consistent throughout all marke�ng and 
communica�ons strategies and tac�cs. 

• Plan and organize marke�ng func�ons and opera�ons working cross-departmentally to ensure marke�ng is 
aligned to meet the organiza�on’s overall strategic goals and objec�ves. 

• Design and coordinate mul�-dimensional promo�on campaigns targeted at mee�ngs planners and event 
organiza�ons as well as leisure visitors to drive room night revenue to the Greater Milwaukee area and directly 
support our hotel partners. 

https://www.visitmilwaukee.org/
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• Iden�fy key demographics and strategize ways to reach core audience; research and evaluate online and offline 
audiences and iden�fy trends and forecast atendance. 

• U�lize in-house, industry and paid research to monitor industry data and trends. Direct any marke�ng research 
efforts of the company. Analyze results to make recommenda�ons and to capitalize on market opportuni�es. 
Develop and report metrics into usable marke�ng strategies for staff, partners, and stakeholders.   

• Responsible for VISIT Milwaukee rela�onship with agency of record. Provide support and guidance to the senior 
crea�ve manager in overseeing crea�ve direc�on, project coordina�on, media buys, video produc�on, collateral 
development, and account management/invoicing.  

• Tasked with compiling and presen�ng reports and presenta�ons on marke�ng programs/campaign performance 
and results. 

• Develops an excellent rela�onship with key strategic partners, including but not limited to local hotels, atrac�ons, 
hospitality partners, and city leaders and solicit their influence in marke�ng and promo�ng the Greater Milwaukee 
area as a conven�on and tourism des�na�on. 

• Supervise the VISIT Milwaukee Marke�ng Commitee and leverage the advisory commitee to gain insights into 
our marke�ng efforts and build strong collabora�ons and partnerships amongst the top tourism atrac�ons and 
hospitality businesses.  

 
Communica�ons 

• Oversight of the director of communica�ons in developing strategic planning and assist with iden�fying goals for 
media exposure and earned media impressions to ensure strong posi�oning for VISIT Milwaukee and Milwaukee.  

• Serve as official VISIT Milwaukee spokesperson with media or other audience as requested by the President & 
CEO and director of communica�ons. 

• Par�cipa�on in communica�on and public rela�ons ac�vi�es as needed, including but not limited to assis�ng with 
hos�ng travel writers, speaking with media, and reviewing pitch decks, story pitches and press releases. 

• Ensure that communica�ons team is execu�ng strong internal and external communica�ons and using consistent 
voice, tone, and speaking from a place of authority as subject mater experts for Milwaukee. 

• Review regularly with the director of communica�ons the earned media impressions, message resonance, social 
media engagement, sen�ment analysis, story placements. 

• Work alongside the internal team to con�nuously develop VISIT Milwaukee’s unique and compelling voice, which 
also aids in building awareness, uniqueness, relevance, esteem, and reputa�on, among target markets/audiences. 

 
Digital 

• Oversee the digital manager’s work of developing a progressive and innova�ve digital strategy in coordina�on 
with agency of record, u�lizing emerging technology, trends, and applica�ons. 

• Evaluate online marke�ng performance and use digital solu�ons to build the awareness of the business/brand to 
spread virally. Ensure web presence is best-in-class and mee�ng the needs of our core audiences (mee�ng 
planners, visitors, partners, media, and local community). 

• Support the digital department in ongoing design, content, and architecture of organiza�on websites.  Work with 
website developers and internal team to create a comprehensive digital and website strategy.  Ensure content is 
�mely, dynamic, and consistent with brand to ensure traffic growth. 

• Proac�vely monitor success of digital campaigns and online adver�sing, adap�ng to market condi�ons, challenges 
and opportuni�es.   

• Ensure that VISIT Milwaukee is leveraging new technology, so�ware, and IT solu�ons to improve the company’s 
overall efficiencies and seamless opera�ons. 

 
Other Responsibili�es 

• Serve on the senior leadership team and provide execu�ve-level leadership for organiza�on at the direc�on and 
guidance of the President & CEO. 

• Works closely with our partners at the Wisconsin Center District on goals for filling the conven�on center. 
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• Facilitate and coordinate the annual organiza�on-wide strategic plan in collabora�on with senior leadership.  
• Effec�vely manages and is responsible for the overall opera�ng budget of marke�ng, communica�ons, digital, and 

partnership budgets, as stated in the annual business plan. Forecast and oversee annual budgets, review financials 
statements, exceed revenue goals, monitor expenses. 

• Oversee RFP and selec�on process for new vendor rela�onships related to the marke�ng, communica�ons, and 
digital func�ons, and assist department leaders in contract nego�a�ons and onboarding new service providers.  

• Supervise marke�ng, communica�ons, digital, and partnership department leaders to build and lead highly-effect 
team of marke�ng and communica�ons professionals.  

• Hire, train, supervise, direct and coach direct reports, and ensure that the marke�ng, communica�ons, digital, 
and partnership departments thrive and are well respected internally within the organiza�on and externally 
amongst the community 

• Maintain na�onal, regional, state and local profile in travel industry through memberships and par�cipa�on in 
associa�ons, commitees and marke�ng coopera�ves 

• Establish excellent rapport with colleagues within the des�na�on marke�ng organiza�on industry, and serve on 
state and na�onal advisory boards 

• Represent VISIT Milwaukee in the community by helping to staff VISIT Milwaukee sponsorship tables, booths 
ac�va�ons at fes�vals and events, and more.  

• Atend mee�ngs, conferences and tradeshows as needed. May require long distance travel.  
• Assist with other projects as assigned. 
 

QUALIFICATIONS 
 

Required educa�on and experience 
• Bachelor’s degree from an accredited ins�tu�on with an emphasis in marke�ng, communica�ons, business or a 

related field, or equivalent relevant educa�on and experience. 
• Minimum 10-15 years of related experience in a marke�ng management posi�on, including integrated marke�ng 

strategies and supervisory experience. 
• Experience with marke�ng agencies, graphic and website design, printers and related marke�ng/adver�sing 

vendors. Hospitality or tourism industry experience a plus. 
• DMO experience preferred 
 

Required skills, knowledge and abili�es 
• Possess broad, seasoned knowledge and exper�se in strategic planning, marke�ng, adver�sing, communica�ons 

and public rela�ons, partner sales and rela�ons, finance (from a budgetary and planning perspec�ve) and a 
thorough understanding of des�na�on marke�ng, tourism and hospitality and the conven�on industries. 

• Demonstrates a keen understanding of market dynamics and an ability to translate them into ac�onable strategies 
and marke�ng programs that aid in the achievement of the business’s overall objec�ves. 

• Leader with crea�ve and analy�cal capabili�es. Proven track record of crea�ve and innova�ve thinking and 
execu�on. 

• Ability to communicate clearly and convincingly to media outlet personnel, market influencers, external partners, 
and build strong and meaningful rela�onships on behalf of the organiza�on. 

• Strong commitment to diversity and inclusivity in the workplace. 
• Ability to present to diverse audiences, specifically, racially, ethnically, and socioeconomically diverse 

communi�es. 
• Solid understanding of market research and data analysis methods. 
• Proven and successful record in building brand awareness and portray a deep understanding of marke�ng 

principles. 
• Advanced marke�ng technology knowledge, including integrated digital marke�ng strategies. Capable of 

communica�ng technical messages in a simple, clear, unambiguous, relatable, and diges�ble manner to varying 
audiences. 
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• Demonstrated ability in planning, execu�on, and measurement of integrated marke�ng and communica�ons 
strategies and tac�cs to meet results.   

• Excellent communica�on skills and demonstrated effec�ve presenta�on skills. 
• Ability to develop and write effec�ve proposals, reports, grant requests and business correspondence. 
• Proven skills in leadership, mentoring, and mo�va�ng others. Strong ability to inspire and move a cross-func�onal 

team towards a unified direc�on with a common vision. 
• Analy�cal thinker with strong financial and budget management skills.   
• Ability to develop effec�ve rela�onships internally within the business as well as externally. 
• Understanding of media rela�ons and best prac�ces of earned media strategies, media rela�ons, and crisis 

communica�ons, preferably within the non-profit or hospitality industry. 
• Demonstrated experience with advocacy efforts, community rela�ons, or other coali�on-building enterprises, 

preferably within the non-profit or hospitality industry. 
• Exhibits strong work ethic, the ability to work at a rapid pace, and to iden�fy trends and opportuni�es and 

formulate ac�on plans with a quick turnaround.  
• Highly proficient in MS Word, PowerPoint, and MS Excel, which are necessary for the crea�on of verbally and 

visually engaging marke�ng materials, reports, and presenta�ons. Comfortable and familiar using CMS so�ware 
and CRM databases systems. 

• Ability to travel by air and personal vehicle.  Must possess a valid driver’s license. 
• Must be able to work nights and occasional weekends as required. 

 
CHARACTERISTICS 
 

• Polished 
• Professional 
• Strong Leader & Mentor 
• Passionate 

• Accountable 
• Creative 
• Curious 
• Engaging 

• Excellent Public Speaker 
• Strategic 
• Charismatic 
• Inclusive 

 
TOP PRIORITIES 
 

1. Create a five-year marketing plan to support the $420M Convention Center expansion. 
2. Review the current Marketing & Communications team structure, including roles and responsibilities to make 

recommendations for change if needed. 
3. Lead Visit Milwaukee's strategic planning process and create a new three-year marketing plan. 

 
 
If interested in learning more about this great opportunity, please send your resume to the SearchWide Global 
Executive listed below. 

 

Nicole Newman, Vice President | SearchWide Global 

www.searchwideglobal.com | info@searchwideglobal.com  

480-264-7675 (direct) | 951-640-3745 (mobile)  

 
About SearchWide Global 

SearchWide Global is a full-service executive search firm primarily for companies in the travel, tourism and convention, 
and hotel and lodging industries. We specialize in C-Level, Director and Management level executive searches for 
companies ranging in size from Fortune 500 corporations to mid-sized public and private companies.   

http://www.searchwideglobal.com/
mailto:info@searchwideglobal.com
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