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WHY MEET IN MIAMI 

Greater Miami & Miami Beach’s walkability makes the destination a top 
choice for meetings and conventions. With an abundance of sunshine 
and warm weather, say goodbye to crowded buses, shuttles and other 
logistical problems and book your meeting where there’s a world of great 
hotel, dining and entertainment options for every budget within 5-10 
minutes of your meeting facility. Few destinations make it so easy to plan 
a magical outing, whether it’s touring one of our culturally distinct 
neighborhoods, dining on international cuisine, or enjoying a lushly 
landscaped garden or rooftop terrace with sweeping views of the city or 
ocean.  
 
A change of scenery, particularly after a full day of meetings, is always a welcome part of any convention or event. Whether 
it's sharing a delightful dinner with newfound friends or potential business partners, attending an evening event 
overlooking a beautiful garden or the Atlantic Ocean, or simply unwinding on a wonderful walk along the beach with a 
gentle breeze and the sound of the surf, the options are boundless, and within an easy walk. From art and culture to a 
host of exciting and unique non-traditional indoor or outdoor event spaces and entertainment venues, Greater Miami & 
Miami Beach will exceed all your attendees' expectations. 
 

• Easy Accessibility – 400+ flights daily through Miami International Airport – the first airport in Florida and second 
in the U.S. to receive health accreditation from ACI World 

• Easy access to Latin America 
• Flexible indoor and outdoor meeting spaces 
• Over 1.1 million outdoor acres to explore 
• Hotels for all budgets 
• Great weather – average temperature of 74°F (23°C) 
• Thriving cultural scene – world-class events, art fairs and performances 
• Eclectic dining options 
• Shopping mecca 
• Professional sports 

 
MIAMI BEACH CONVENTION CENTER 
 
Located in the heart of South Beach and following a $620 million 
investment, the newly reimagined Miami Beach Convention Center 
(MBCC) is a bright, state-of-the-art facility, as innovative as it is beautiful. 
It is a destination unto itself; a lively hub of activity reflecting the energy 
and excitement of Miami Beach. Thousands of guest rooms that can fit 
any budget, from distinctive boutique hotels to leading brands and 
independent luxury resorts, are within a 5-10 minute walk from MBCC. 
 

• 1.4 million total square feet and nearly 500,000 square feet of versatile exhibit space 
• Stunning new 60,000-square-foot Grand Ballroom 
• New 20,000-square-foot Junior Ballroom + 84 Breakout Rooms 
• The latest in AV technology and soundproofing 
• Sustainability and LEED Silver-certified 
• Global Biorisk Advisory Council® (CBAC) STAR™ Facility Accreditation 
• Only 12 miles and 25 minutes from Miami International Airport 
• Short walk to the Art Deco District and spectacular beaches 

https://www.miamiandbeaches.com/hotels
https://www.miamiandbeaches.com/things-to-do/art-and-culture
https://www.miamiandbeaches.com/things-to-do/restaurants
https://www.miamiandbeaches.com/things-to-do/shopping
https://www.miamiandbeaches.com/things-to-do/sports
https://www.miamiandbeaches.com/things-to-do/beaches?filter=thingstodo&orderBy=Random&categoriesIds=23&pageNum=1
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In the center of it all, this 1.4-million-square-foot, LEED certified 
Convention Center is a meeting planner’s dream come true. Its nearly 
500,000 square feet of state-of-the-art renovated and versatile exhibit 
space, featuring four massive halls, is set against a backdrop of stunning 
beaches, fine dining, art, shopping, luxury rooms and an abundance of 
glorious sunshine. Not to mention a state-of-the-art 60,000-square-foot 
grand ballroom, 20,000-square-foot glass rooftop junior ballroom, and 
the reimagined indoor/outdoor public spaces. That’s a win-win for 
planners and delegates. 
 

Large or small, if you can imagine it, the Miami Beach Convention Center can handle it. More than 190,000 square feet 
are dedicated to 81 breakout rooms featuring flexible arrangements for your attendees. Known for their grand-scale iconic 
public spaces and leadership in sustainable design, the nationally acclaimed team at Fentress Architects oversaw this 
renovation and delivered meeting rooms with the latest in AV technology, sound-proofing and attendee comfort. 
 
DESIGNED WITH SUSTAINABILITY IN MIND 
 
From hosting Muhammad Ali's first heavyweight championship to 
serving as the home of Art Basel Miami Beach, the Miami Beach 
Convention Center (MBCC) has had many milestones throughout its 62-
year history, and the state-of-the-art venue recently hit another by 
receiving the LEED Silver certification. 
 
This achievement is a merit to the MBCC’s completed $620-million-
dollar renovation and expansion, which adhered to the City of Miami 
Beach’s Rising Above commitment to sustainability and resiliency, 
requiring LEED certification for all new public projects. 
 
LEED, which stands for Leadership in Energy and Environmental Design, is the world’s most widely used high-performance 
green building rating system based on six categories of building and operational sustainability. It evaluates a venue’s green 
practices and infrastructure such as water efficiency, indoor air quality, energy efficiency, material resources, and 
innovative designs. 

 
Designed by Fentress Architects, some of MBCC’s renovation and 
expansion project green initiatives included the installation of reduced 
flow water fixtures to increase water efficiency, as well as the reduction 
of energy consumption through the use of natural daylight in public 
spaces and sun-shading “fins” along the exterior of the building that 
prevent excessive solar heat gain. Notably, over 90% of the construction 
waste from the project was recycled, re-used, or re-routed from the 
waste flow. 
 

As a part of the City of Miami Beach’s Rising Above commitment, sea-level rise was also addressed in the raising of the 
building’s first floor and critical building systems (emergency generators, electrical panels, etc.), all of which were placed 
above new flood levels to meet the current building code ordinance. In addition, the venue’s stormwater drainage system 
was designed to reduce/eliminate water pollution by filtering 100% of the average annual site rainfall. 
 
MBCC’s environmental initiatives extend beyond the venue structure, surrounding itself with nine acres of public green 
space that can be used as additional event space. The landscape, featuring the preservation of 200 trees and planting of 
1,300 more canopy trees, aims to boost unified irrigation and environmental maintenance through plant species selection. 
The venue not only has easy access to public transportation, but also charging stations for fuel efficient vehicles. 
 

https://www.miamibeachconvention.com/
https://www.miamibeachconvention.com/
http://www.mbrisingabove.com/
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HOST MEETINGS SAFELY AT THE MBCC 
 
Dedicated Health Ambassadors, dynamic and scalable spaces to provide safe distancing, and comprehensive new 
protocols for disinfection and sanitation (not to mention daily temperature checks for all arriving staff, regular testing and 
contact tracing, and so much more) have earned MBCC the exclusive Global Biorisk Advisory Council® (GBAC) STAR™ 
Facility Accreditation.  
 
As the cleaning industry’s only outbreak prevention, response and recovery 
accreditation, the MBCC’s GBAC STAR™ accreditation is yet another 
testament to the hospitality industry’s strong commitment towards the 
overall health and safety of visitors. Under the guidance of GBAC (a division 
of ISSA, the worldwide cleaning industry association), the 1.4-million-
square-foot facility has proven compliance with the program’s 20 core 
elements required for the accreditation. The core elements of the 
performance-based accreditation program varies from risk assessment 
strategies to personal protective equipment and emergency preparedness 
and response measures. 
 
The GBAC STAR™ empowers facilities and venues of all sizes and has the support of many leading industry organizations 
such as the International Facility Management Association and the Association of Exhibitions and Events, as well as 
Freeman + Go LIVE Together (a coalition of leaders from the live events industry that represent more than 4,000 
companies with U.S. operations and 112 other countries). 
 
The MBCC now joins the ranks of other nationally recognized GBAC STAR™ Facility Accreditation venues like the Hard Rock 
Stadium, home to the NFL’s Miami Dolphins, that are setting the stage for a safe return to live events. 
 
GRAND HYATT SELECTED FOR NEW MBCC HOTEL 
 
A Grand Hyatt Miami Beach is set to enhance Miami Beach’s Convention 
Center District with new public spaces, improved connectivity, and 
privately funded infrastructure and resiliency upgrades. 
 
The development team behind Miami Beach’s new Convention Center 
hotel has announced that an 800-room property will be operated by Hyatt 
under the luxury Grand Hyatt brand, when it opens to guests in 2024/2025. 
Grand Hyatt Miami Beach will create a new hospitality option for visitors 
attending events at the adjacent Miami Beach Convention Center and will 
anchor the Convention Center District. 
 
The 17-story hotel will be situated at the intersection of 17th Street and Convention Center Drive, within walking distance 
of the beachfront, Lincoln Road Mall, New World Symphony, The Bass Museum and The Fillmore Miami Beach. Hotel 
features are expected to include 12 floors of guest rooms offering views of Miami Beach, two floors of meeting spaces 
and ballrooms that will complement the Convention Center, a resort-style pool deck with panoramic views, and limited 
retail space that will activate the district at street level. An elevated skybridge will enable event attendees to move freely 
between the hotel and Convention Center in a climate-controlled, art-filled corridor. 
 
Plans also include landscaped pedestrian promenades on surrounding streets, bike sharing stations, connectivity with 
public transit routes, dedicated ridesharing pick-up and drop-off zones, and direct access between the Convention Center 
and Lincoln Road. The project’s resiliency and sustainability measures include storm water management and reuse, flood 
risk mitigation, and the use of solar power, all of which are designed to ensure operational continuity during weather 
events. 

https://gbac.issa.com/issa-gbac-star-facility-accreditation/
https://gbac.issa.com/issa-gbac-star-facility-accreditation/
https://www.issa.com/
https://images.miamiandbeaches.com/getmedia/da25b557-0fda-4a60-8254-686fac430388/Convention_Center_District_map.jpg.aspx
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ABOUT THE GREATER MIAMI CONVENTION & VISITORS BUREAU  
 
As the Official Destination Marketing Organization for Greater Miami & Miami Beach, the Greater Miami Convention & 
Visitors Bureau (GMCVB) is a private, independent, not-for-profit sales and marketing organization. It is a private-public 
partnership with more than 1,000 private business members and four local governments: Miami-Dade County, City of 
Miami Beach, City of Miami and the Village of Bal Harbour. Click here to learn more about the GMCVB.  
 
Mission Statement:  To generate travel demand to Greater Miami & Miami Beach to maximize economic impact to our 
community, ensure industry resiliency, and elevate residents’ quality of life. 
 
POSITION SUMMARY 
 
POSITION TITLE: Senior Vice President, Convention Sales 
DEPARTMENT:  Convention Sales 
REPORTS TO:  President & CEO 
 
PRIMARY OBJECTIVE 
 
This position has the overall responsibility for driving attendance and occupancy for conventions, trade shows and 
meetings. It includes establishing and coordinating all convention sales strategies, plans, programs and functions. This 
position is responsible for the Convention Sales and Services division. Work is primarily variably paced, with variable tasks 
and is performed in both formal and informal environments. Oversees the execution of major projects.  Establishment of 
policies and criteria that affect departmental operations. Mistakes and missed deadlines may result in monetary loss 
and/or damage to the reputation of the Convention Sales department. 
 
PRINCIPAL ACCOUNTABILITIES 

• Leads and manages the conven�on sales division to generate atendance and room night bookings for 
conven�ons, mee�ngs and trade shows in Greater Miami & Miami Beach, and demand for member services. 

• Oversees the promo�on of Greater Miami & Miami Beach’s conven�on, mee�ng and trade show facili�es and 
accompanying atrac�ons. This includes: 
o Collabora�on with Marke�ng department, especially with digital marke�ng.  
o Atendance at industry trade shows (ASAE, etc.) to showcase the des�na�on. 

• Oversees the conven�on services department to ensure: 
o Highest quality service to mee�ng planners, facili�es management, atendees and vendors. 
o Comprehensive and effec�ve planning and execu�on of all Fam trips to show Greater Miami & Miami Beach’s 

mee�ng facili�es and atrac�ons. 
• Manages department to set stretched but achievable goals, with all managers responsible for: 

o Ongoing accountability, repor�ng and feedback.  
o Conduc�ng �mely and effec�ve annual performance evalua�ons. 
o Se�ng performance standards for the department. 

• Provides ongoing management and administra�on of conven�on sales:  
o Oversees the development of goals and suppor�ng ac�on plans. 
o Oversees and verifies repor�ng of sales ac�vi�es, including leads generated, tracking reports, sales confirmed 

on a periodic basis. 
o Ensures sales leads are provided to members as a result of conven�on salesforce ac�vi�es. 
o Monitors spending by sales staff to ensure achievement of maximum results within budget limits. 
o Collects and reports informa�on from delegates regarding levels of service received and sugges�ons or 

requests for future service items. 
 
 
 

https://www.miamiandbeaches.com/
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OTHER RESPONSIBILITIES 
 

• Assists the President & CEO in the formulation of overall corporate objectives. 
• Builds and maintains excellent relationships with the Miami Beach Convention Center, Convention Center staff, 

and Greater Miami & Miami Beach hotels. 
• Builds a Campus Strategy, Yield Strategy. 
• Defines the mission for the department. 
• Ensures the department is functioning with current technological tools.  
• Makes recommendations for hiring decisions. 
• Recruits, trains and provides training and development opportunities for staff to ensure and maintain a highly 

trained professional and technical staff. 
• Communicates regularly with staff regarding significant organizational, staffing or operational matters. 
• Develops sales policies, ensures compliance with Bureau policies and procedures.   
• Provides direction and coordination to staff pursuant to complying with policies and procedures. 
• Recommends salary changes. 
• Participates as a member of the leadership team in all strategic, management and operational planning.  
• Demonstrates fiscal responsibility in developing, monitoring and controlling the department’s budget.  
• Represents the President & CEO and the Bureau, as required. 
• Participates in committees, both in the community and on a departmental basis. 
• Creates and submits reports.  
• Makes presentations.  
• Analyzes moderately complex data and schematics. 
• Performs complex calculations. 

 
KNOWLEDGE, SKILLS & ABILITIES 
 

• 10+ years DMO experience (more important is successful leadership). 
• Degree in Marke�ng, Business or related field (or relevant, proven direct experience). 
• Successful track record of leadership and management responsibili�es. 
• Team player. 
• Excellent interpersonal skills. 
• 10 years or equivalent management experience. 
• 5 years or equivalent budget management experience. 
• Ability to maintain effec�ve collabora�ve communica�ons with President & CEO, peers and board members. 
• Excellent judgment, oral and writen communica�ons skills, problem solving, and conceptual skills. 
• Demonstrated technical competence. 
• Ability to perform complex mathema�cal calcula�ons. 
• High emo�onal intelligence. 
• Ability to maintain composure under stress.  

 
TRAVEL – Frequent travel required. Approximately 25 percent of the time. 
 
FINANCIAL ACCOUNTABILITY – Manages a budget of approximately $4.5 million. 
 
ADDITIONAL DUTIES – Special projects as assigned. 
 
SUPERVISION RECEIVED – Work is performed independently. Initiative and sound judgment are essential. 
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SUPERVISION GIVEN 
 
Exempt Staff positions: Approximately seventeen. 
Non-Exempt Staff positions: Approximately six. 
 
INTERACTION 
 
External – Interacts with general managers, members, associations/clients, and local elected officials via telephone, 
written correspondence, other forms of electronic communication and in-person.   
 
Internal – Interacts with all levels of staff and the Board of Directors. 
 
BOARD & COMMITTEE PARTICIPATION 
 

• Produces Airport General Managers meetings. 
• Coordinates Downtown General Managers meetings. 
• Runs Convention Sales Committee meetings. 
• Attends Board of Directors meetings. 
• Maintains membership in professional organizations. 
• Sits on committees, as required. 

 
IDEAL TOP CHARACTERISTICS  
 

• Strategic 
• Inspiring 
• Team Builder 
• Visionary 

• Proven track record 
• Innovative 
• Ability to think crea�vely 
• Dedicated  

 
TOP PRIORITIES 
 

• Get to know the internal team, convention center team, other key venue partners, and hotel community; develop 
meaningful relationships in order to build trust, confidence and credibility. 

• Engage in the sales process at all levels to understand and evaluate strengths/weaknesses.  
• Work on strategies to bring in higher-end groups to the new convention center campus.  

 
 

If interested in learning more about this great opportunity, please send your resume to the following 
SearchWide Global Execu�ve: 
 

Kellie Henderson, Senior Vice President | SearchWide Global 
www.searchwideglobal.com | info@searchwideglobal.com  
703-912-7247 (direct) | 703-463-7042 (mobile) 

http://www.searchwideglobal.com/
mailto:info@searchwideglobal.com

