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ABOUT WICHITA
Wichita is the largest city in the state of Kansas and the 48th-largest city in the United States, with a population of more
than 389,000. The estimated population of the Wichita metropolitan area is 650,000.
Wichita was established in 1870 by 123 men and one woman, who happened
to be the mother of infamous outlaw Billie the Kid. The city began as a trading
post on the Chisholm Trail in the 1860s, and subsequently became a key
destination for cattle drives traveling north from Texas to access railroads,
earning it the nickname "Cowtown.”
The city transformed into a hub of aircraft production and became known as
“The Air Capital of the World.” Beechcraft, Cessna and other firms including
Bombardier Learjet, Airbus and Spirit AeroSystems continue to operate design
and manufacturing facilities in Wichita today, and the city remains a major
center of the aircraft industry.
Since its early days, Wichita has evolved into a vibrant, multicultural city, with many new eateries, shops, breweries and
outdoor spaces like Naftzger Park, a newly-redesigned urban park in downtown Wichita and regular gathering spot for
food trucks, and Revolutsia, a shipping container development with shopping and dining.
THINGS TO DO IN WICHITA
Wichita is home to many exciting attractions and museums including the seventh-largest zoo in the United States and the
state’s most-visited outdoor attraction, the Sedgwick County Zoo.
• Arts & Entertainment – Enjoy unique entertainment from live music and
concerts to art museums and galleries.
• Family Fun – Adventures include exploring nature and wildlife and indoor
educational and hands-on experiences.
• Shopping & Lifestyle – A Regional shopping destination where you can find
something for everyone.
• Nightlife – With over 200 restaurants & bars in the city’s core, you’re sure to
find the perfect spot for a night out.
• Sports – Wichita is a sports city with golf courses, marathons, games &
recreation, college sports and pro sports
• Outdoor & Wildlife- Explore the parks, gardens, and nature centers, or
engage with domestic and exotic wildlife.
Wichita Restaurants – Explore all the delicious restaurants in Wichita. As restaurants reopen, a variety of protocols are
being implemented to provide a safe dining experience while welcoming guests.
Wichita Hotels – From luxurious downtown city-view to quiet east side suites, Wichita has more than 8,100 hotel and
motel rooms for every type of traveler.
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Meeting Planning - Wichita offers unique locations for meetings. We're centrally located with close proximity to many
major U.S. cities, and we're the center of Midwest hospitality.
Meeting Facilities in Wichita - With more than 8,000 hotel rooms and over 200,000 square feet of exhibi�on space in our
conven�on center, Wichita oﬀers everything you need to plan smart - at Midwestern prices. With oﬀ-site venues like the
Explora�on Place, you'll make your event a big-�me success.
Wichita Flag - The Wichita ﬂag has become a sign of passion, pride and partnership, crea�ng the backbone of what it
means to be from Kansas. Thick red and white stripes form the path to and from a des�na�on. The blue sun wrapped
around the hogan captures the spirit of Wichita, a home away from home.
Wichita Districts - Wichita’s dis�nct districts each oﬀer unique atrac�ons, museums, shopping and dining experiences
you won’t want to miss. The city meets at the crossroads of history and innova�on, with a vibrant past and bright future.
Travel Tools - Six million visitors come to Wichita, Kansas, each year to explore our museums, atrac�ons and
entertainment, shopping and more than 1,000 restaurants. Wichita has something for everyone. You’ll ﬁnd informa�on
on local weather, transporta�on and history along with resources like i�neraries, an interac�ve map as well as Deals ’n
Discounts and the Explore Card discount program.
Sports Planning - Our reputa�on might precede us – a�er successfully hos�ng several big scale events like the NCAA Men’s
Basketball Championship, NCAA Women’s Championship, the Midwestern-Paciﬁc Coast Synchronized Ska�ng Sec�onal
Championships, The Basketball Tournament, US Bowling Congress Women’s Championships, Wichita’s Cup with Midwest
Regional Water Ski and the GOODE Water Ski Na�onals, Wichita has put its name on the map as a sports city. Wichita has
an impressive variety of sports facili�es and Sports Planning Services are available for your next spor�ng event in Wichita.
Click here for the official Visit Wichita website.
ABOUT VISIT WICHITA
Visit Wichita is your best source of information about the region's cultural attractions, shopping and dining options. Click
on the menu to the left to learn more about Wichita, the Air Capital of the World and the largest city in Kansas.
•
•
•
•
•

Vision: Wichita is a must-visit Midwest destination.
Mission: To market the Greater Wichita Area and to advocate for the city as a destination, increasing travel and
tourism as a key economic driver of the city, county, region and state.
Visitor Promise: Visit Wichita provides the most comprehensive on-demand destination information and advice.
Partner Promise: Will create opportunities to connect visitors to business and provide education to partners.
Core Values: Do the Right Thing, Integrity, Deliver Results, Trust Each Other, Have Fun.

Community & Partners – Information about municipal governmental services, Chamber of Commerce and much more.
Services - We are prepared to assist conven�on-holding organiza�ons with all aspects of planning a successful conven�on.
Visitors Guide - The Oﬃcial Wichita Area Visitors Guide is a free publica�on provided by Visit Wichita.
Click here for more information.
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POSITION SUMMARY
Are you ready to take the next, best step in your career?
Would you like to join a team of excited, dedicated, incredibly talented professionals?
You’ve found your opportunity - Visit Wichita is looking for a Vice President of Marke�ng to join our expert team!
A LITTLE ABOUT US…
Visit Wichita is a nonproﬁt organiza�on dedicated to bringing visitors to Wichita. Our mission is to show the world just
how great Wichita is, to bring visitors to our city, and ul�mately to create jobs and make Wichita an even beter place to
be. We enjoy collabora�ng with each other and working as a team, but we are also self-mo�vated to deliver outstanding
results. We love what we do, and we are great at it.
THE ROLE
Lead the strategy development, planning, coordina�on, and implementa�on of all ac�vi�es of the Marke�ng Division to
build overnight visita�on and grow the economic impact of the tourism industry in Wichita. The Marke�ng Vice President
oversees the division, which currently is comprised of the following team members: website manager, social media &
digital content manager, crea�ve graphic manager, and public rela�ons manager as well as our agency of record. The Vice
President of Marke�ng reports directly to the President & CEO.
ESSENTIAL FUNCTIONS
• Lead the marke�ng plan development for both leisure and group markets in collabora�on with marke�ng staﬀ,
sales staﬀ, industry stakeholders, and marke�ng partners.
• Oversee strategy development, media plan development, adver�sing purchases and website
development/maintenance, public rela�ons, and social media eﬀorts.
• Leverage market research and data analy�cs to make recommenda�ons and to measure success as well as oversee
the data analy�cs agency to mine ac�onable insights. Proac�vely seek out research, and create annual research
plan, that will provide insights to marke�ng Wichita. Supervise ongoing market research and relevant analysis, as
it relates to the local tourism economy and na�onal tourism trends.
• Create divisional budget and operate division within budget parameters
• Oversee agency of record, ensuring all adver�sing recommenda�ons and media buying strategies are on-point
with the leisure and group markets to ensure key metrics are being met and key learnings are being implemented.
Direct the development of the annual media plan. In addi�on, ensure all elements are on brand, this includes but
is not limited to photography, video, web graphics. Lead role in bi-weekly agency mee�ngs.
• Oversee development, maintenance, and marke�ng of the des�na�on’s website. Ensure website is a solid
extension of the brand image. Monitor website for ease of use and overall usefulness for poten�al travelers.
Provide ongoing insight and awareness of technology trends as they relate to des�na�on websites and online
marke�ng.
• Oversee management of the organiza�on’s social media eﬀorts, with emphasis on engagement, driving website
visita�on and inspiring interest in Wichita as a des�na�on.
• Oversee the management of publicity and promo�ons as it relates to des�na�on public rela�ons. This includes PR
strategy development, planning, budge�ng, as well as serving as company spokesperson when needed.
• Oversee management of inhouse crea�ve including but not limited to; annual visitors guide, bid books, web
graphics, sales collateral.
• Collaborate with VP Sales on crea�ng and implemen�ng group media plan.
• Provide monthly repor�ng on marke�ng ac�vi�es and analy�cs.
• Ensure all public funds are used only in accordance with exis�ng guidelines.
• Ensures all necessary repor�ng to all public agencies are submited in full and on �me on an ongoing basis.
• Represent Visit Wichita on local, state, and na�onal task forces/commitees/boards.

YOUR PARTNER IN GROWTH | Position Overview | www.searchwideglobal.com

4

CRITICAL KNOWLEDGE, SKILLS AND ABILITIES
• Must possess a strong knowledge and understanding of Marke�ng, Adver�sing, Public Rela�ons, Website
Development, Social Media, Data Analysis and Research.
• Must have strong knowledge of data pla�orm providers in the travel and tourism industry and experience u�lizing
data and implemen�ng key learnings.
• Must demonstrate a collabora�ve, team-oriented approach to managing the division and working with other
members of the team.
• Strong interpersonal skills are essen�al.
• Must have strong analy�cal and problem-solving skills.
• Must embrace and demonstrate a “Con�nuous Improvement” approach to problem solving and process
enhancement.
• Must have superior verbal and writen skills, as well as presenta�on skills.
• Good punctua�on, spelling, grammar, and aten�on to detail is cri�cal.
• Must possess the ability to manage mul�ple projects, while mee�ng established �melines and schedules in a fastpaced environment.
• Requires a highly organized and disciplined individual who will ensure �mely follow up with senior staﬀ, partners,
and employees.
• Must possess extensive knowledge in media buying, nego�a�ng media rates, ad placement, performance-tracking
and analyzing measured success of campaigns.
• Prefer candidates with proven experience in measuring conversion rates as a component of overall marke�ng
success.
• Must be experienced in u�lizing PR as an essen�al component of the overall marke�ng plan, with demonstrated
success in securing added coverage for the des�na�on through na�onal media sources.
COMMUNICATION SKILLS
• Strong communica�on and interpersonal skills with leadership, employees, and visitors, including responses to
electronic communica�ons.
• Must work well with others.
• Ability to present clear and comprehensive oral and writen reports.
• Supervise the ac�vi�es of the marke�ng division staﬀ to ensure eﬃcient day-to-day opera�ons and con�nuous
improvement towards the organiza�on’s overall marke�ng objec�ves.
• Ability to establish and maintain eﬀec�ve working rela�onships with departmental personnel, a volunteer board
of directors and a wide variety of businesses and individuals within the local tourism industry.
• Ability to establish and maintain eﬀec�ve working rela�onships with various industry partners.
• Ability to eﬀec�vely supervise and evaluate the work of others responsible for deﬁned objec�ves within the
marke�ng division.
EDUCATION AND EXPERIENCE
• Any combina�on of educa�on and experience equivalent to gradua�on from an accredited four-year college or
university with a bachelor’s degree in Marke�ng, Business Management, Communica�ons, or related ﬁeld is
required. Master’s degree and/or advanced cer�ﬁca�on in related ﬁelds is preferred.
• Minimum of 15 years’ experience in a posi�on with similar responsibili�es, including management of public
rela�ons, marke�ng, or adver�sing; including 10 years of previous supervisory/managerial experience is required.
• Experience managing a Des�na�on Marke�ng Organiza�on (DMO) adver�sing campaign is preferred. The ideal
candidate is experienced in marke�ng a travel des�na�on with proven success in growing overnight atendance
using mul�ple marke�ng strategies.
• Experience in brand-based adver�sing that drives measurable goals and objec�ves. The ideal candidate has
worked with an agency of record.
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EDUCATION AND EXPERIENCE CONTINUED
• Experience in developing and op�mizing web-based marke�ng, including website performance. Prefer experience
with travel-industry websites. The ideal candidate has proven experience in leading the development and
maintenance of a des�na�on website that eﬀec�vely serves both new visitors and repeat visitors, while delivering
measurable impact to industry stakeholders.
• Must be proﬁcient in Microso� Oﬃce, including but not limited to Outlook, Word, Excel, PowerPoint.
OTHER REQUIREMENTS
• Must be willing and able to work outside the normal 8:00 – 5:00 workday hours and on weekends, as travel,
events, and other aspects of the job dictate.
• Valid driver’s license and access to a car.
• Must be able to comfortably li� 25 pounds.
ADDITIONAL KEY ATTRIBUTES
• A trustworthy, natural leader and team player that leads by example and loves to empower, inspire, and mentor
others to help all rise and perform at their best.
• An individual that loves analyzing the data to ensure key learnings are being implemented and benchmarks are
being met.
• A superb communicator with a strong desire to share and educate stakeholders about the work being done in the
Marke�ng Division and the value of tourism to our city.
• An individual with a strong desire to con�nually learn about and implement new ideas and industry best prac�ce.
• An individual that is passionate about the travel and tourism industry and brings that enthusiasm and posi�ve
a�tude to work every day.
TOP PRIORITIES - MARKETING
1. Lead the CVB marke�ng team through the COVID-19 recovery period to become stronger and more eﬀec�ve in
atrac�ng both leisure visitors and group planners.
2. Understand, access and u�lize exis�ng tourism marke�ng data, metrics and analy�cs and develop strong datadriven recommenda�ons.
3. Familiarize yourself with the des�na�on, top visitor markets and our regional compe�tors while building
rela�onships with the internal team, agency of record, and external key stakeholders.
4. Ensure that Diversity, Equity, and Inclusion is woven into the fabric of the organiza�on’s strategic marke�ng plan
and is considered in all decisions, marke�ng programs and adver�sing campaigns.
If interested in learning more about this great opportunity, please send your resume to the SearchWide Global
Executive listed below.
Kellie Henderson, Senior Vice President | SearchWide Global
www.searchwideglobal.com | info@searchwideglobal.com
703-912-7247 (direct) | 703-463-7042 (mobile)
About SearchWide Global
SearchWide Global is a full service executive search firm primarily for companies in the travel, tourism and convention, and hotel and
lodging industries. We specialize in C-Level, Director and Management level executive searches for companies ranging in size from
Fortune 500 corporations to mid-sized public and private companies.
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