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Oklahoma City is the manifestation of opportunity. Whether 
it’s our founding in 1889 via a wild, chaotic land run, 
the speculative ups and downs of our past, the ongoing 
renaissance of our present or our indelibly bright future, 
opportunity --- for you, for us, for our entire community – is 
always at the forefront. 

This is a place that was 
founded on people 
willing to take a chance 
to recognize a dream -- 
and taking advantage of 
opportunity.

This is also a place that is 
in progress, still building 
on itself, taking advantage 
of new ideas, new ways 
of making things happen, 
new opportunities to create 
something unique and 
successful. This is a place 
that, in many ways, is still 
a frontier, a place that draws strength from the spirit and 
can-do mentality of those that were here before us that still 

animates our community in the way we live, the way we 
work, the way we recreate, the way we think -- our very 
ethos. 

This is also a place that has invested in itself, and in so 
doing, has invested in its 
visitor economy. We’re 
committed to building 
this industry, already the 
third-largest sector of our 
economy, with more than 
$2.45 billion in economic 
impact – and the fastest-
growing. Public investments 
have laid a path for 
successful public-private 
partnerships that have in turn 
provided a basis for more 
private investment in our 
tourism and visitor offerings. 
Simply put, our stock is on 
the rise and easy to sell.

Since the mid-90s, Oklahoma City citizens have spent 
more than $1.5 billion on new debt-free capital projects 



and public amenities, not only setting the stage for 
massive improvements in our own quality of life and pride 
in our community, but for explosive growth of the visitor 
economy and the types of offerings and features tourism 
officials in many cities could only dream of, like a new 
$288 million convention 
center with 200,000 
square feet of exhibit hall 
space, 45,000 square 
feet of meeting space, and 
a 30,000-square-foot 
ballroom, set to open in 
early 2021. That convention 
center sits right next to 
a brand new 70-acre 
downtown park, opened 
just over a year ago. Both of 
these fantastic amenities are 
served by a new dual-line 
downtown streetcar system 
that connects many of our 
popular downtown districts, 
hotels, arenas and other 
attractions. A downtown 
whitewater rapids center 
provides thrills, restaurants, 
bars and water taxis 
abound on our Riverwalk-
inspired downtown canal 
in the famous Bricktown district, and the NBA’s Thunder 
play in Chesapeake Arena across the street from the new 
convention center. And did we mention all of these things 
have been constructed debt-free?

Alongside public projects, new visitor attractions and 
hotels continue to proliferate, like the 17-story, 605-room 
Omni convention center headquarters hotel set to open in 
spring 2021, and the world-class First Americans Museum, 
celebrating the contributions and history of our very first 

residents, set to open later 
next year. The number of 
hotel rooms in OKC has 
increased 31% since 2007, 
while hotel room taxes have 
increased 44%. All told, 
private investment generated 
as a result of the citizens’ 
$1.5 billion investment 
in capital projects total 
more than $7 billion, and 
counting.

All this means a lot to 
the average resident, 
too. Other quality-of-life 
amenities like bike trails, 
libraries, a ballpark, senior 
wellness centers, new 
arenas and exhibit facilities 
at the fairgrounds and 
even increased capital 
funding for schools have 
helped grow OKC into an 

outdoor playground and a place that’s uniquely seized 
opportunities to grow our own special brand of recreation 
and ease of living. Rowing, cycling, running, climbing, even 
surfing and whitewater rafting – these are all activities 
you can engage in, and that’s just downtown. Further out 

VisitOKC.com

http://www.visitokc.com


feels like further in due to our ease of traffic flow, low 
commute times and space to breathe. Low housing 
costs (nearly 30% below the national average) mean 
you get more for less money and enable you to enjoy 
a standard of living in a top-25 city you might not 
have thought possible.

We’ve got the product, we’ve got the partnerships, 
we’ve got a community ready to make even greater 
things happen. Now, all we need is you. The question 
is: does it sound like an opportunity?

What have people been saying? For meeting planner 
testimonials, an animated 3D fly-through of the new 
convention center and central park complex and more 
videos on OKC’s visitor offerings, see the VisitOKC 
YouTube channel.

Chamber/CVB 
The Oklahoma City Convention and Visitors Bureau 
has played an integral role in creating the dynamic 
environment that makes Oklahoma City a first-
class visitor destination. As a division of the Greater 
Oklahoma City Chamber, the region’s leading 
visionary organization for community growth and 
economic development, the Bureau is in a unique 
position to play a significant role in both marketing 
and selling the Oklahoma City product but also 
influencing its future growth and development. 

This long-term engagement and involvement of the 
region’s business community in the work of growing 
a visitor economy can best be seen in the large 
scale civic and community projects that form the 
cornerstones of what is bringing visitors to the city 
today – the new convention center and convention 
center hotel, the downtown arena, and the equine 
facilities and expo hall at State Fair Park. The 
Chamber championed their development and led the 
campaigns that resulted in their construction. 

This partnership goes beyond public facility 
development. The groups work closely together 
on issues of workforce development and public 
advocacy. The organization’s efforts secured the 
Oklahoma Quality Events Act, an incentive for large-
scale events. 

The City of Oklahoma City contracts with the Chamber 
to operate the Bureau, with a portion of the City’s 
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hotel motel tax collection dedicated to its operation. Its 
position within the Chamber allows for shared services 
for advocacy, accounting, human resources, building/
IT operations, and some marketing functions. There are 
currently 14 team members exclusively on the Bureau staff. 
The Oklahoma City Convention and Visitor Commission 
oversees the City’s contract with the Chamber. The 
administrative support for the CVB Commission is provided 
by the Bureau.

The Bureau is the lead organization for marketing 
Oklahoma City for meetings, leisure travelers, and sports/
events. With the new convention center opening in 
December, the organization is a close partner of ASM 
Global, the Omni Hotel and City of Oklahoma City in 

launching this new property. The city has a strong history in 
attracting and hosting world championship horse shows, 
known by many as the Horse Show Capital of the World. 
Additionally, the region is home to the Women’s College 
World Series, numerous national and international rowing 
events, and an Olympic Training Center for paddlesports. 

The Bureau has a strong regional marketing partner 
program, working together with hotels, attractions, the 
visitor-serving industry, and community stakeholders to 
maximize the economic, cultural and social benefits 
generated by tourism in Oklahoma City. The Bureau 
also operates a CTA program to unite front-line tourism 
representatives to serve visitors.



POSITION TITLE: 
President, Convention and Visitors Bureau  

REPORTS TO: 
President and CEO, Greater Oklahoma City Chamber 
 
DEPARTMENT: 
Convention and Visitors Bureau 

JOB SUMMARY
Directs and leads Bureau toward its mission. Works 
directly with Convention & Visitors Commission (CVC) and 
Chamber President/CEO on policy making and strategy 
for organization. Acts as primary spokesperson for the 
Bureau. 

Direct Reports: Vice President of Sales and Services; 
Vice President for Tourism; Vice President of Destination 
Marketing; Executive Assistant

ESSENTIAL FUNCTIONS 
 • Must be able to travel independently.  Reliable  
  transportation and a valid driver’s license are  
  required.  High amount of mobility is necessary.   
  Extensive travel may be required.

 • Position requires a professional, diplomatic  
  demeanor and exceptional relationship-building  

  skills.  Position requires the ability to maintain a calm 
  demeanor.

 • The ability to listen and understand information and  
  ideas and the ability to communicate information  
  and ideas so others understand.

 • Ability to understand and develop/facilitate  
  financial partnerships as it relates to convention and  
  visitors bureau.

 • Exceptional public speaking and presentation skills. 

 • Critical thinking and analytical skills with ability to  
  see “the big picture”.

 • Demonstrated ability to successfully handle a  
  multitude of projects and demands simultaneously.

 • Position requires extended periods of sitting and  
  can also require extended periods of standing.

PRINCIPAL DUTIES
 • Oversees all administrative, operating and  
  marketing functions of the Bureau. 

 • Advises the Chairman of the CVC, the CVC and  
  such other committees as designated. 

Job Description



 • Develops and supervises the implementation of an  
  annual operating and marketing plan, in order to  
  promote the destination to local, state, regional,  
  national and international audiences. 

 • Directs the preparation of the annual budget that  
  supports proposed CVB activities and presents it to 
  the CVC and City for approval.

 • Attends all meetings of the CVC, Chamber Board,  
  and other designated committees in an advisory,  
  non-voting capacity. 

 • Establishes and maintains ongoing effective  
  communications with government leaders, business 
  and cultural institution leaders, convention and  
  event planners, and the local tourism industry. 

 • Represents the Bureau at selected local, state,  
  regional and national conventions that serve to  
  foster the betterment of the Bureau’s mission. 

 • Develops and maintains effective organizational  
  policies and ensures all Bureau activities are  
  implemented within these established policies,  
  guidelines, laws and ethical standards.

 • Selects, trains, supervises and evaluates  
  assigned personnel; coordinates staff training;  
  oversees implementation of discipline and  

  termination procedures for all staff members.

 • Establishes goals for individual departments and  
  assists staff in order to meet those goals. 

 • Prepares and submits applications for external  
  funding.

JOB REQUIREMENTS AND 
QUALIFICATIONS
 • Four-year degree from an academic institution;  
  marketing, sales or business major preferred.

 • Minimum 10 years of related experience.

 • Knowledge of marketing, business theories,  
  practices, and procedures.

 • Knowledge of budget development.

 • Excellent verbal, written, and presentation skills.

 • Strong interpersonal skills and an ability to provide  
  leadership.
 
 • Experience in supervision with proven ability to  
  recruit, train, and develop staff.



Contact Info
If interested in learning more about this great opportunity, please send your resume to the SearchWide Global Executive 
listed below.

Mark Gnatovic, Executive Vice President | SearchWide Global
www.searchwideglobal.com | info@searchwideglobal.com | 817-789-9879 (mobile)

About SearchWide Global
SearchWide Global is a full service executive search firm primarily for companies in the travel, tourism and convention, 
and hotel and lodging industries. We specialize in C-Level, Director and Management level executive searches for 
companies ranging in size from Fortune 500 corporations to mid-sized public and private companies. 

Top Priorities
1. Get to know OKC and begin to develop 
strong and meaningful relationships with all 
stakeholders (city leaders, CVB Commission, 
Chamber and Chamber Board, convention 
center/ASM Global, Omni and the 
hospitality industry, including the hotel 
association, customers, attractions, etc.) and 
maintain effective on-going communication. 

2. Immediately get engaged in the 
convention sales initiatives to ensure 
a convention sales plan, strategy and 
accountable goals are in place.

3. Engage the equine community, customers 
and facilities that host equine events. 
Understand the history, what has worked, 
and what has not and begin to develop 
relationships and trust.

4. Engage the CVB Commission to 
understand the history and value and 
begin to utilize the Commission members 
and their experience to move strategy and 
relationships forward.

5. Take a leadership role in driving the 
tourism & convention strategy and marketing 
plan to position OKC as the industry pulls out 
of COVID.

6. Develop relationships with travel writers, 
convention clients that book OKC and 
clients that no longer book OKC to try and 
regain their business.


