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ABOUT THE RENO TAHOE AREA 
 

Northern Nevada is everything you’ve ever wanted with a side of the 
unexpected. It’s wild. It’s sophisticated. It’s unusual — the kind of place 
a person can experience world-class skiing, fine dining, craft cocktails 
and plenty of Nevada-style gaming entertainment all in the same day. 
If Northern Nevada were a drink, it’d be a splash of the old west mixed 
with equal parts art, tech and nightlife poured over the great outdoors 
and garnished with alpine air. 
 
Located at the base of the eastern slope of the Sierra Nevada, Reno-
Sparks is 13 miles east of the Nevada-California state line on Interstate 
80. Just 40 minutes southwest of Reno is Lake Tahoe. With an elevation of 4,500, Reno sits in the shadow of the Sierras 
averaging more than 300 days of sun each year. Winter has snowfall but typically it is light with 400+ inches of snow and 
300+ days of sunshine, and has the largest concentration of ski resorts in North America. Summer highs are generally in 
the low to mid 90s °F, but temperatures above 100 °F occur occasionally.  
 
For visitors, there’s no better home base than Reno-Tahoe, aka “The Biggest Little City.” Reno’s central location is ideal 
for seeing everything Northern Nevada has to offer. Once you’ve arrived, everything is just a short drive away, including 
spectacular Lake Tahoe, but Reno itself has its own personality worth getting to know. Historically known for gaming, Reno 
has experienced an economic growth spurt that has rebooted it as “The Next Silicon Valley.” Boutique hotels, craft 
breweries and a thriving art scene have also become major staples of The Biggest Little City’s culture. Apart from the 
nightlife, our area is an outdoor lover’s paradise with hiking, mountain biking, rafting and more just minutes from 
downtown. 
 
THINGS TO DO 
 
RENO – There are so many things to do in Reno. Extend your stay to take in all region’s offerings. You could start off by 
taking in the local flavor at one of our delicious restaurants or craft breweries. Reno’s palate continues to expand with 
tastes from just about everywhere. Culinarily speaking, we’ve got it made, from casual, pub-style dining to upscale, farm-
to-table eateries. 
 
Outside the food scene, Reno activities offer both adventurous and 
relaxing possibilities. Rent a kayak and try out your whitewater skills on 
the river, or maybe just take a hike (or snowshoe, depending on the 
season). If you’re looking for something mellow and relaxing, take 
yourself for a spa day at one of the many casino resorts in Reno 
Tahoe. Soak in the sun next to an alpine lake or enjoy a glass of wine 
while overlooking the Truckee River.  
 
If you’re striking out in Reno, Sparks is right next door. Sparks is Reno’s 
neighbor to the east and has no shortage of things to check out. From 
events like The Best in the West Rib Cook-Off to amazing shopping 
outlets, Sparks is its own world to discover. 
 

https://www.visitrenotahoe.com/plan-your-trip/region/lake-tahoe/
https://www.visitrenotahoe.com/restaurants/
https://www.visitrenotahoe.com/things-to-do/nightlife/breweries-and-distilleries/
https://www.visitrenotahoe.com/things-to-do/nightlife/gaming-3/
https://www.visitrenotahoe.com/things-to-do/nightlife/gaming-3/
https://www.visitrenotahoe.com/plan-your-trip/region/sparks-nevada/
https://www.visitrenotahoe.com/featured-events/best-west-nugget-rib-cookoff-2/
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LAKE TAHOE – There are plenty of Lake Tahoe activities to be enjoyed, in 
and out of the water. Beyond the inviting, crystal-clear water, Lake Tahoe is 
surrounded by the peaks of the Sierra Nevada and acres of national 
forest. Mountain biking, hiking, river rafting, camping and sightseeing are 
just a few of the things to do in the Lake Tahoe area. Hike the Tahoe Flume 
Trail or Tahoe Rim Trail for expansive vistas of Big Blue. Take in the growing 
brewery scene or sit lakeside at the Lake Tahoe Shakespeare Festival. 
 
Click here for more things to do.   
 
ABOUT THE RSCVA 
 
The Reno-Sparks Convention and Visitors Authority, RSCVA, was established in 1959 as the Washoe County Fair and 
Recreation Board. The RSCVA acts as a marketing organization for the county to promote convention and tourism business. 
Unlike other convention and visitor bureaus across the country, the RSCVA owns several facilities designed to draw out-
of-town visitors. Find more information on the following: Board of Directors & Executive Staff 
 
MISSION – The mission of the RSCVA is to attract overnight visitors to Reno Tahoe lodging properties through tourism 
marketing, convention sales and facility operations, featuring local amenities, attractions and events; thereby enhancing 
the economic benefit and quality of life for Northern Nevada. 
 
POSITIONING STATEMENT – Reno Tahoe is a friendly, four season resort destination – in a spectacular natural setting – 
that offers world class attractions, activities and events to excite the passion of almost anyone. 
 
MEETINGS & CONVENTIONS 
 
Reno Tahoe offers cutting-edge technology, upscale accommodations, and the convenience of multiple venues within 
minutes of Reno-Tahoe International Airport. The RSCVA owned event spaces are managed by ASM Global. 
 
Reno-Sparks Convention Center – The Reno-Sparks Convention Center boasts more than 600,000 square feet of single-
level exhibition and meeting space with recently upgraded technology and award-winning service. 
 
Reno-Sparks Livestock Event Center – The Reno-Sparks Livestock Events Center (RSLEC) is home base for a list of 
prestigious equine and rodeo events, including the nationally televised Reno Rodeo. The RSLEC is a favorite venue for 
youth and collegiate sporting competitions, motocross and national monster truck events, and there are also an amazing 
variety of consumer-based shows that take place at our venue, featuring everything from antiques, craft shows, trains and 
cars to RV and boat sales.  
 
National Bowling Stadium – Bowling in Reno is a big deal. The National Bowling 
Stadium, the only facility of its kind in the world, is dedicated to the classic sport 
of bowling. 
 
Reno Events Center – Located in the entertainment center of downtown Reno, 
the Reno Events Center offers 118,000 square feet of space for events that range 
from top-notch entertainment to a myriad of conventions and conferences. 
  

https://www.visitrenotahoe.com/things-to-do/outdoor-activities/biking/
https://www.visitrenotahoe.com/things-to-do/outdoor-activities/hiking/
https://www.visitrenotahoe.com/things-to-do/camping/
https://www.visitrenotahoe.com/things-to-do/
https://www.visitrenotahoe.com/
https://www.visitrenotahoe.com/event-venues/
https://www.rscva.com/about-rscva/the-board/
https://www.rscva.com/about-rscva/executive-staff/
https://www.visitrenotahoe.com/lodging/?listing_partner_type=hotel&listing_page=1&listing_category=any&listing_location=any&listing_amenity=any
https://www.visitrenotahoe.com/event-venues/
https://www.visitrenotahoe.com/event-venues/reno-sparks-convention-center/#meeting-spaces
https://www.visitrenotahoe.com/event-venues/reno-sparks-livestock-event-center/
https://www.visitrenotahoe.com/event-venues/national-bowling-stadium-2/
https://www.visitrenotahoe.com/event-venues/national-bowling-stadium-2/
https://www.visitrenotahoe.com/event-venues/reno-events-center-2/
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POSITION SUMMARY 
 
The President shall act as Chief Executive Officer (CEO) for the Reno-Sparks Convention and Visitors Authority (RSCVA) 
reports to the RSCVA Board of Directors and will manage the day-to-day business of the RSCVA within the budgetary and 
policy constraints set by the RSCVA Board. The CEO will provide oversight for the development and the implementation 
of strategic plan that includes marketing and branding programs to promote Reno-Tahoe as a leisure and convention 
destination. 
 
ESSENTIAL DUTIES AND RESPONSIBILITIES 
 

• Develop the strategies and objec�ves for the RSCVA, including but not limited to, a comprehensive Strategic Plan, 
and submit same to the Board for approval/adop�on. Manage and supervise the business and affairs of the RSCVA 
subject to the budget and policies approved by the Board. 

• Oversee management and opera�ons of all Departments of the RSCVA. Provide direct management of the senior 
execu�ve staff to ensure the execu�on of board policy and strategic direc�on to brand Reno-Tahoe as a world-
class tourism des�na�on. 

• Review, coordinate and submit to the Board all annual marke�ng and business plans and opera�ng budgets as 
required.  Effec�vely manage the Board to assure effec�ve and coopera�ve organiza�onal oversight.  

• Take a leadership role in the promo�on of the arts and cultural aspects of the Reno-Sparks community. 
• Analyze overall opera�ng results of the RSCVA departments rela�ve to plans, recognize achievement and ensure 

that appropriate steps are undertaken to correct unsa�sfactory condi�ons. 
• Establish the limits of subordinates regarding contractual commitments, expenditures, and internal opera�on and 

personnel policies not specified by the Board. Coordinate the efforts of all departments to ensure the most cost-
effec�ve delivery of service to the Reno-Tahoe conven�on and travel industry. 

• Provide direc�on and strategic leadership in the development and communica�on of RSCVA’s opera�ng policies 
and goals. Delegate authority to ensure that RSCVA goals and effec�ve u�liza�on of staff are met. Establishes 
strategic goals. Organize and assign resources and staff to accomplish annual and long-range goals. 

• Set standards for performance in all areas of the organiza�on; periodically review reports on programs; model 
accepted leadership behaviors and work as a member of the leadership team. Direct and par�cipate in the 
planning process for future development and growth of the RSCVA, periodically present such plans for review and 
approval by the Board of Directors. Develop opera�ng budgets and present financial revenue and expense reports 
to the Board of Directors. 

• Represent the RSCVA as appropriate, in its rela�onships with local RSCVA clients, government agencies, 
professional and other similar groups, such as Conven�on Visitor Bureaus and Tourism and Travel industries, etc. 
Provide oversight of staffing strategies, plans and programs required to atract, mo�vate, develop, reward and 
retain the best work force to meet the need of the organiza�on. 

• Be a spokesperson for issues related to tourism, conven�on, gaming and general hospitality communi�es with 
city and state government. Update and communicate with legislators on current issues to promote awareness of 
cri�cal programs that require aten�on. 

• Iden�fy appropriate changes in organiza�on, business opera�ons, technology and management prac�ces. 
Become the recognized RSCVA spokesperson at the senior level on issues on importance to RSCVA. Build a posi�ve 
image of the RSCVA in relevant media. Demonstrate an ability to manage change. 

• Prepare or direct the prepara�on of official publica�ons of the RSCVA, such as, all digital asserts, pamphlets, 
special reports, bulle�ns, newsleters, magazines, newspaper columns or other media used to disseminate 
informa�on. Prepare, or direct the prepara�on of news ar�cles reflec�ng news of the RSCVA or the repor�ng of 
projects or ac�vi�es. 

• Provide oversight for the development, and the implementa�on, of strategic marke�ng and branding programs 
to promote Reno-Tahoe as a leisure and conven�on des�na�on. Provide tac�cal direc�on for the Reno-Tahoe 
marke�ng and branding programs. Manage the future of the des�na�on by planning, innova�ng, strategizing, 
evalua�ng alterna�ves and preparing for change. 
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ESSENTIAL DUTIES AND RESPONSIBILITIES CONTINUED 
 

• Provide long-range planning for des�na�on resources, infrastructure, and strategic direc�on. Iden�fy major global 
trends that will influence and affect the local tourism industry, developing and implemen�ng programs to address 
and take advantage of such trends to the compe��ve advantage of the des�na�on. Provide leadership in the 
marke�ng of the des�na�on. Serve as a catalyst and facilitator for tourism infrastructure and des�na�on 
development. 

• Work as an integral member of the community leaderships and local gaming/tourism industry to ensure the 
sustainability of the local tourism industry. Act as tourism industry advocate by raising the awareness and profile 
of tourism locally in support of the industry. Liaise with all levels of government and other public en��es at the 
local, state and na�onal levels to represent the views of the industry on decisions affec�ng the tourism sector. 

• Must have a proven track record as a CEO. Must have proven skill at networking; problem solving; strategic 
planning; financial budget knowledge; opera�onal/business planning; poli�cal savvy; posi�ve a�tude; consensus 
building; public administra�on knowledge; ability to communicate well, orally and in wri�ng; media and 
technology savvy; know the des�na�on; can listen and hear; understands customer service; recep�ve and 
responsive to input; working knowledge of N.R.S. and open mee�ng laws; proac�ve not reac�ve; willingness to 
travel; willingness to entertain others; vision/sense of direc�on. 

• Perform other du�es, as needed, which may be assigned by the RSCVA Board. 

 
IDEAL BACKGROUND 
 

• Travel, tourism, hospitality experience a must, DMO experience preferred.  
• A thorough understanding of the destination and its marketing and business challenges will be an advantage. 

However, intimate knowledge of a comparable destination is necessary. 
• Broad consumer experience in sales and marketing driven cultures. 
• Experienced, dynamic and successful leader who is results driven, team-focused professional with at least 10 years 

of proven successful leadership experience. 
• Management experience with full P&L responsibility. 
• An appreciation for the role economic development plays within the community. The ability to build DMO strategy 

to align with local economic sectors, particularly with high-growth technology clusters.      
• A solid understanding of airlift and its crucial role in the success of a destination.   
• Experience in marketing and/or managing convention center and event venues.   

 
TOP CHARACTERISTICS  
 

• Impeccable leadership skills 
• Results driven and accustomed to a high level of accountability 
• High integrity with a strong moral compass. 
• An individual with a high likeability factor who is charismatic, confident, empathic and humble. 
• A visionary   
• An effective consensus builder. 
• Innovative thinker, who can identify “the next big thing” both from a tourism industry and local community 

perspective.     
• Outstanding communicator and exceptional listener 
• Business acumen. Understands the industry and overall business operations. Understands the business 

implications of decisions as a key community leader. Aligns team's work to support strategic goals and initiatives. 
Sets goals and manages priorities and expectations. 
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TOP PRIORITIES  
 

• Develop and execute an effective 12–24 months COVID-19 recovery plan while developing a longer-term strategic, 
tactical and human resources plan to accommodate a restructured operating model necessitated by the new 
normal.   

• Play a key collaborative role in improving air service to the Reno-Tahoe International Airport. Build cooperative 
strategies and tactics between with the Airport Authority, Regional Air Service Consortium and the RSCVA to 
address deficiencies in air service.  

• Evaluate and recommend the role the RSCVA should play in the future operation of the four convention and event 
facilities under its authority.  This would include capital improvement, refocus of marketing/sales approaches and 
technological innovations to improve the utilization of the center and other event venues.   

• Assess the operations of the organization including finances, sales, marketing and overall staff deployment, plus 
human resources, technology and research, meet one on one with all team members to develop a relationship, 
hear their thoughts and ideas and better understand the culture.  

• Reach out to all stakeholders including community leaders, business owners, hospitality leaders, arts and culture, 
academia, elected officials and other groups and begin to develop strong and meaningful partnerships in order to 
build trust, confidence and credibility within the community. 

 
 
If interested in learning more about this great opportunity, please send your resume to the SearchWide Global 
Executive listed below. 

 
Mike Gamble, President & CEO 

www.searchwideglobal.com | info@searchwideglobal.com  

651-275-1370 (direct) | 651-308-1115 (mobile) 

 
About SearchWide Global 

SearchWide Global is a full-service executive search firm primarily for companies in the travel, tourism and convention, 
and hotel and lodging industries. We specialize in C-Level, Director and Management level executive searches for 
companies ranging in size from Fortune 500 corporations to mid-sized public and private companies.  

http://www.searchwideglobal.com/
mailto:info@searchwideglobal.com

