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ABOUT LANCASTER, PENNSYLVANIA 
 
Forbes named Lancaster one of the ten coolest cities to visit in 2019, 
providing just one more example of how the evolution in the area’s tourism 
brand continues to gain notice. 
 
Lancaster is a wonderful blend of urban style and rural splendor, with many 
rich cultures, from the Amish to the arts. Travelers can take in our vibrant 
downtown city life – with galleries, great dining, specialty shops, and live 
music – and explore surrounding towns and villages to get a sampling of the 
heritage, food, cra�smanship, and atrac�ons for which Lancaster is famous. 
 
DISCOVER THE REGIONS AND TOWNS 
 
Antiques Capital 
Nestled in the countryside of northeastern Lancaster County, Antiques Region is recognized as the premier year-round 
antiques destination in the Northeast. This shopping mecca is conveniently located just off Exit 286 of the PA Turnpike 
and is home to thousands of antiques shops and dealers.  
 
Small Towns and Northern Countryside  
Stroll down a street in one of the small towns, and you’ll think you’ve wandered right into a scene of a Norman Rockwell 
painting. Enjoy visiting the quaint and historic towns including Ephrata, Lititz, Mount Joy, Manheim and Elizabethtown. 
These towns are a mix of the old and new, and contain a variety of galleries, small shops, museums, and eateries. 
 
Amish and PA Dutch Countryside 
Pennsylvania Amish Country is a picturesque landscape that must be witnessed 
in person to be fully appreciated. Rolling hills with lush grasses and crops, farms 
with windmills dotting the horizon, and horse and buggies sharing the road 
remind you that things are simpler here in Lancaster County. 
 
DOWNTOWN LANCASTER 
The city is situated in the center of Lancaster County, and its seven square miles are packed with art, museums, historical 
attractions, restaurants and cafes, theatres, shops, and boutiques. A great deal of the city’s charm stems from the stories, 
architecture, and traditions rooted in its rich history. 
 
Downtown Lancaster is the epicenter of it all, providing the perfect contrast of modern life to the rustic allure of 
surrounding Amish country. There is plenty to do in Downtown Lancaster – find details below. 

 
RIVERLANDS  
Wind your way along the beau�ful banks of the Susquehanna River in historic 
Columbia and Marieta for an�ques, dining, and fun atrac�ons like the Turkey 
Hill Experience. The Riverlands are home to a host of scenic biking tours and 
hiking trails through beau�ful rolling hills. 

 
 
NEXT-DOOR NEIGHBORS 
While in town, take a short sightseeing trip from Lancaster County to explore the nearby neighbors. With Hershey just a 
short drive away, you're sure to enjoy the excitement and thrills of Hersheypark, or the relaxing getaway of the Chocolate 
Spa. It truly is the Sweetest Place on Earth!  

https://www.youtube.com/watch?v=N1RujzaR08Q
https://youtu.be/N1RujzaR08Q
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THINGS TO DO 
When you visit Lancaster, PA, you'll experience a countryside steeped in history, art, crea�vity, fun and most importantly, 
Pennsylvania Dutch Country hospitality. Whether you're thinking of visi�ng Lancaster for an authen�c PA Amish 
experience, to shop un�l you drop, for exploring our vibrant downtown, to enjoy great outdoor ac�vi�es, or for sharing 
memories with the whole family... Lancaster County, Pennsylvania has something for you. 
 

• Upcoming Events – Find special events and one-of-a-kind things to do in Lancaster County all-year long. 
• Visiting the Pennsylvania Amish – Amish buggy rides, attractions, tours, crafts and food. 
• Covered Bridges – Explore over 25 covered bridges in Lancaster County. 
• Museums – From local art and the Amish community to natural science, trains and Lancaster history. 
• Outdoor Adventure – Some of the best hiking/biking trails and parks are found in Lancaster County. 
• Attractions and Activities – Attractions include amusement parks, buggy rides, interactive farms, train attractions, 

pretzel and chocolate factories, local sports and so much more. 
• Tours – Explore the innocence of the Amish Community with a personal tour guide. 
• Theatres – You’ll find a variety of theatres featuring musical, dramatic, spiritual and comedy productions. 
• Wineries and Breweries – Taste the locally-produced wines and ales and enjoy special events and tours. 
• Heritage – Lancaster County’s unique heritage and rich history is tucked into a variety of interactive attractions. 

 
Click here for Frequently Asked Questions about Lancaster County 
 
PLACES TO EAT 
Lancaster County is the birthplace of the whoopie pie, and is famous for tradi�onal 
homemade Pennsylvania Dutch style cooking. But the hearty and welcoming cuisine 
that we're known for now proudly shares the stage with an eclec�c collec�on of casual 
eateries, quaint cafes, unique interna�onal restaurants and fine dining in Lancaster, 
PA. 
 
PLACES TO STAY 
The numerous motels and hotels  will be sure to welcome you warmly. But we also have 
unique lodging experiences, like spending the night on a working farm, or cozying up in 
an in�mate bed and breakfast in our picturesque countryside. For more informa�on on 
mee�ngs in Lancaster, please click - Meet Here. 
 
PLACES TO SHOP 
Long known for its fabulous outlet stores, Lancaster County is a shopper's paradise. The downtown art galleries play host 
to local and na�onal ar�sts alike, while our local shops feature treasures ranging from vintage clothes, unique glass and 
other hard to find, but easy to love, items. Pennsylvania Dutch Country also offers authen�c quilts, furniture and farmers 
markets, as well as being an an�que shopping paradise. 
 
PLACES TO MEET – Click here! 
 
Click here for the Official Guide for Lancaster County.   Click here for the Discover Lancaster website. 

 

https://www.discoverlancaster.com/activities/amish-activities.asp
https://www.discoverlancaster.com/activities/amish-activities.asp
https://www.discoverlancaster.com/shopping/index.asp
https://www.discoverlancaster.com/towns-and-heritage/downtown-lancaster.asp
https://www.discoverlancaster.com/events.asp
https://www.discoverlancaster.com/activities/amish-activities.asp
https://www.discoverlancaster.com/activities/pa-covered-bridges.asp
https://www.discoverlancaster.com/activities/lancaster-museums.asp
https://www.discoverlancaster.com/activities/outdoor-activities-in-lancaster.asp
https://www.discoverlancaster.com/activities/lancaster-biking-and-hiking.asp
https://www.discoverlancaster.com/activities/lancaster-attractions.asp
https://www.discoverlancaster.com/activities/tours.asp
https://www.discoverlancaster.com/activities/lancaster-theaters.asp
https://www.discoverlancaster.com/activities/lancaster-wineries-and-breweries.asp
https://www.discoverlancaster.com/activities/lancaster-heritage-activities.asp
https://www.discoverlancaster.com/faq.asp
https://www.discoverlancaster.com/lancaster-county-whoopie-pie.asp
https://www.discoverlancaster.com/dining/pennsylvania-dutch-dining.asp
https://www.discoverlancaster.com/dining/lancaster-casual-dining.asp
https://www.discoverlancaster.com/dining/lancaster-casual-dining.asp
https://www.discoverlancaster.com/dining/sweets-and-treats.asp
https://www.discoverlancaster.com/dining/lancaster-international-dining.asp
https://www.discoverlancaster.com/dining/lancaster-fine-dining.asp
https://www.discoverlancaster.com/dining/lancaster-fine-dining.asp
https://www.discoverlancaster.com/lodging/lancaster-hotels-and-motels.asp
https://www.discoverlancaster.com/lodging/lancaster-farm-stay.asp
https://www.discoverlancaster.com/lodging/bed-and-breakfast.asp
https://www.discoverlancaster.com/meetings/meeting-venues/lancaster-hotels.asp
https://www.discoverlancaster.com/shopping/lancaster-outlet-shopping.asp
https://www.discoverlancaster.com/shopping/lancaster-art-galleries-and-artisans.asp
https://www.discoverlancaster.com/shopping/lancaster-local-shops.asp
https://www.discoverlancaster.com/shopping/lancaster-quilts.asp
https://www.discoverlancaster.com/shopping/lancaster-furniture-shopping.asp
https://www.discoverlancaster.com/shopping/lancaster-farmers-markets.asp
https://www.discoverlancaster.com/shopping/lancaster-farmers-markets.asp
https://www.discoverlancaster.com/shopping/lancaster-antiques-and-auctions.asp
https://www.discoverlancaster.com/meetings/meeting-venues/lancaster-hotels.asp
https://www.discoverlancaster.com/travel-tools/getaway-guide.asp
https://www.discoverlancaster.com/index.asp
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ABOUT DISCOVER LANCASTER 

Discover Lancaster, a private nonprofit membership organization, is the official Destination Marketing Organization for 
Lancaster County. We are the only sales and marketing organization whose sole purpose is focused on generating the $2.7 
billion in economic impact that tourism brings to the area annually. 
 
MISSION: To inspire people to visit and Discover Lancaster.  
 
VISION: To be a top-�er small des�na�on in the U.S. 
  
VALUES: 

• Integrity  
• Passion for the Vision 
• Innova�ve 
• Guest-centric 
• Hundreds of companies in Lancaster County benefit from travel and tourism through their direct interaction with 

visitors at places like attractions, restaurants, shops, gas stations and lodging properties. But these benefits also 
ripple outward to businesses in the industry’s supply chain, such as farmers, printers, builders, cleaning suppliers, 
landscapers…the list goes on and on. 

• When people travel, they spend money, whether it’s a family vacation, bus trip or annual convention. This 
spending directly translates into sales for Lancaster County businesses, jobs for Lancaster County residents and 
crucial tax revenue for our county and local governments. 

• Central to the success of the area’s tourism industry is Discover Lancaster. We are the official destination 
marketing organization for Lancaster County, and the impact of our promotional outreach is demonstrated by the 
economic figures listed further below. 

 
BYLAWS: The bylaws of Discover Lancaster define the organiza�on and how it func�ons. Click here for The Pennsylvania 
Dutch Tourist Bureau (trading as Discover Lancaster) Associa�on Bylaws. 
 
CODE OF ETHICS: Developed to preserve the reputa�on of the des�na�on, to promote tourism throughout the county 
and to guide Discover Lancaster’s ac�ons in business. Click here for the Code Ethics, a promise to their customers. 
 
THE POWER OF TOURISM 
 
Tourism is one of the leading industries in the county, an important source of tax revenues and a key economic 
development tool. Its investments in atrac�ons and ameni�es serve the traveling public, enhance the quality of life of 
area residents and produce growth in other sectors of our economy. 
 

• 8.51 million visitors to Lancaster County created an economic impact of nearly $2.7 billion in 2016. 
• Each visitor spends approximately $239 while they are in Lancaster, so a family of four would spend almost $1,000. 
• Tourism provides one of every 15 non-agriculture private sector jobs for a total of more than 24,000 jobs. 
• Tourism generates revenue for public needs through $198.1 million in Federal Taxes and $194.8 million in State 

and Local Taxes. 
• Every year, tourism saves each Lancaster County household $997 in State and Local Taxes. 

 
 
 
 
  

https://www.discoverlancaster.com/Uploads/files/Bylaws%20Approved%206-9-2016(1).pdf
https://www.discoverlancaster.com/Uploads/files/DL%20Code%20of%20Ethics%20Policy-revised%20July%202017.pdf
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POSITION SUMMARY 
 
The President & CEO directs and leads CVB toward its mission. Works directly with Board and Execu�ve Commitee on 
policy-making and strategy for organiza�on. Acts as primary spokesperson for organiza�on. Direct reports are an Execu�ve 
Assistant, an Accoun�ng Manager, and top department heads of Sales, Partnerships, Marke�ng, and PR. 
 

1. Oversees all func�ons of the Conven�on & Visitors Bureau. 
2. Advises the Chair of the board, the board and such other commitees and task forces as designated. 
3. Oversees the crea�on of financial reports and annual audit reports in accordance with procedures approved by 

the board. 
4. Supervises the implementa�on of an annual opera�ng, marke�ng and sales plan. 
5. Directs the prepara�on of the annual budget that supports these ac�vi�es and presents it to the board for 

approval. 
6. Atends all mee�ngs of the membership, the board and other designated commitees. 
7. Establishes and maintains ongoing effec�ve communica�ons with members, government leaders, and other key 

stakeholders, in addi�on to the local tourism industry. 
8. Represents the CVB at mee�ngs and conven�ons that serve to advance the CVB's mission. 
9. Develops and maintains effec�ve organiza�onal policies and ensures all CVB ac�vi�es are implemented within 

these established policies, guidelines, laws and ethical standards. 
10. Selects, trains, supervises and evaluates assigned personnel; oversees implementa�on of discipline and 

termina�on procedures for all staff members. 
11. Approves goals prepared by execu�ve management for individual departments and assists staff in order to meet 

those goals. 
12. Submits applica�ons for external funding. 
13. Dedica�on to diversity and acceptance of all people, regardless of race, color, religion, and sexual preference.  
14. Ability to lead strategic conversa�ons, convert them to management plans of ac�on, inspire people to rally around 

the goals of the plan and be accountable for the implementa�on of the plan.  
15. Experience in the poli�cal arena that necessitates nego�a�ng in good faith as well as understanding the 

necessity of give and take. 
16. Leading/responding to a public rela�ons challenge for an organiza�on or corporate en�ty. 
17. Building rela�onships that have grown over a long period of �me. 

 
REQUIREMENTS 
 
To perform this job successfully, an individual must be able to perform each essen�al duty sa�sfactorily. The requirements 
listed below are representa�ve of the knowledge, skill, and/or ability required. Reasonable accommoda�ons may be made 
to enable individuals with disabili�es to perform the essen�al func�ons. 
 

• Superior judgment, discre�on, and confiden�ality. 
• Ability to deal effec�vely with the public. 
• Excellent interpersonal communica�on skills with the ability to provide leadership. 
• Ability to handle mul�ple job tasks and meet strict deadlines. 
• Outstanding oral and writen communica�on skills. 
• Professional appearance. 
• A willingness to learn. 

 
EDUCATION AND/OR EXPERIENCE 
 

• Bachelor’s degree from an accredited ins�tu�on with a business, marke�ng or sales major desired.  
• A minimum of 7 to 10 years of experience at the execu�ve level within the tourism industry.  
• Experience in des�na�on marke�ng management and experience in mul�ple market development. 
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• Board governance and management experience highly desirable. 
• Strong Microso� Office skills to include Word, Excel, Outlook and PowerPoint. 
• Knowledge of marke�ng, business theories, prac�ces, and procedures. 
• Knowledge of budget development. 
• Experience having managed similar size or larger organiza�on in the for-profit or not-for-profit sectors. 
• Experience in supervision with proven ability to recruit, train, and develop staff. 

 
PHYSICAL DEMANDS 

• While performing the du�es of this job, the employee is regularly required to sit, talk and hear. 
• The employee is regularly required to stand and walk. 
• The employee must occasionally li� and move up to 25 pounds. 

 
KEY CHARACTERISTICS 
 

• Outgoing 
• Diploma�c  
• Poli�cally Astute 
• Business Acumen 
• Approachable 

• Visible 
• Collaborator 
• Team Builder 
• Unifier 
• Mo�vator 

• Engaging 
• Passionate  
• Energe�c 
• Visionary 
• Conflict Resolu�on 

 
TOP PRIORITIES 
 

1. Assess and evaluate the organiza�on and des�na�on.  Gain a thorough understanding of the Lancaster County, 
the culture and all the assets the des�na�on has to offer.  

2. Be a good listener; build credibility with internal team and form strong and meaningful rela�onships including an 
evalua�on of their input.  

3. Reach out to all stakeholders including company leaders, business owners, hospitality leaders, and other groups 
and begin to develop strong and meaningful rela�onships in order to build trust, confidence and credibility in 
the community. 

4. Develop a strategy for the atrac�on and reten�on of members; growth in membership.  

 
If this could be a great opportunity to extend your professional reach, please respond through the SearchWide Global 
website or email your resume to the following SearchWide Global Executive:  

 
Kellie Henderson, Senior Vice President | SearchWide Global 

www.searchwideglobal.com | info@searchwideglobal.com  

703-912-7247 (direct) | 703-463-7042 (mobile) 
 

About SearchWide Global 

SearchWide Global is a full-service executive search firm primarily for companies in the travel, tourism and convention, 
and hotel and lodging industries. We specialize in C-Level, Director and Management level executive searches for 
companies ranging in size from Fortune 500 corporations to mid-sized public and private companies.  
 

http://searchwideglobal.com/candidates/submit-resume/
http://www.searchwideglobal.com/
mailto:info@searchwideglobal.com
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