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ABOUT VISIT PENSACOLA 
 
As the des�na�on organiza�on for Escambia County, it is our privilege to share this slice of paradise with the rest of the 
world. We start with its eight unique neighborhoods, each with its own charm and personality – Some worldly and exo�c, 
a few eclec�c and artsy, others as friendly and casual as your favorite Kenny Chesney song (hello Flora-Bama). Then we 
add in over 460 years of history, culture, arts and local charms. Finally, we dust it with the flavors of fresh gulf seafood 
and an icy, cold bushwacker and release it out into the world. 
 
By sharing these unique experiences, the Pensacola Bay Area has become a top vaca�on des�na�on to travelers from all 
over the world. And in return, our community has grown and benefited from the jobs created, economic impact, and so 
much more.  
 
Click here to view Pensacola in 60 Seconds.  
 
THINGS TO DO IN PENSACOLA 
 
The Pensacola Bay Area is famous for its natural beauty and 
historic culture - yet it never stops accommoda�ng the latest 
atrac�ons and events. A unique des�na�on where locals and 
tourists alike find themselves enjoying a vast array of adventures 
and experiences. From the hustle and bustle of the Uptown area to 
the brick paved sidewalks of Downtown to miles and miles of 
shoreline...museums, outdoor ac�vi�es, fine dining, fes�vals, 
concerts, and award-winning sugar-white beaches are only a 
glimpse of what Pensacola has in store for you! 
 
DOWNTOWN PENSACOLA 
 
Pensacola is known for its laid-back, coastal way-of-life, its long history and diverse culture. You’ll find all that and a few 
surprises in the heart of the city’s downtown. 
 
Founded by Spanish sailor Don Tristan de Luna in 1559, the Pensacola Bay Area was the first European setlement in the 
New World. Over the centuries, the flags of Spain, Britain, France, the Confederacy and the United States have flown over 
the “City of Five Flags.” 
 

 
 
 
 
 
 
 
 

 
TOURS AND TRAILS 
 
It doesn't mater if you take a tour, follow your GPS, or strike out on your own. You can hike on unspoiled beaches – our 
sugar-white beaches are teeming with wildlife that highlights the natural beauty of our environment. S�ck to wooden 
boardwalks and spot carnivorous pitcher plants and saltmarsh outlooks. Take your curiosity into 19th-century buildings 

Discover 
the History… 

Dining 
Downtown 

Shopping 
Downtown 

https://www.visitpensacola.com/things-to-do/downtown/history/
https://www.youtube.com/watch?v=C3udvsN3zBo
https://www.youtube.com/watch?v=C3udvsN3zBo
https://www.visitpensacola.com/things-to-do/outdoors/adventures/
https://www.visitpensacola.com/things-to-do/outdoors/adventures/
https://www.visitpensacola.com/uptownpensacola/
https://www.visitpensacola.com/uptownpensacola/
https://www.visitpensacola.com/things-to-do/downtown/
https://www.visitpensacola.com/things-to-do/downtown/history/
https://www.visitpensacola.com/things-to-do/downtown/history/
https://www.visitpensacola.com/things-to-do/downtown/history/
https://www.visitpensacola.com/things-to-do/downtown/history/
https://www.visitpensacola.com/restaurants/downtown/
https://www.visitpensacola.com/restaurants/downtown/
https://www.visitpensacola.com/things-to-do/downtown/history/
https://www.visitpensacola.com/restaurants/downtown/
https://www.visitpensacola.com/things-to-do/downtown/shopping/
https://www.visitpensacola.com/things-to-do/downtown/shopping/
https://www.visitpensacola.com/things-to-do/downtown/history/
https://www.visitpensacola.com/things-to-do/downtown/shopping/
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for colonial cooking and candle-making demonstra�ons. Or take to the waters and experience the thrill of leaping dolphins 
first-hand. 
There's no shortage of ways to get outdoors and discover what our diverse area has in store. Just be sure to get out there 
and discover the delights in store for you in Pensacola, Pensacola Beach, and Perdido Key. Remember, wherever you walk 
in the Pensacola Bay Area’s picturesque natural parks and trails, be mindful of your step – that’s Mother Nature’s back 
yard you’re exploring. 
 
To learn more about Visit Pensacola, click here.  
 
 

JOB TITLE:  President & CEO 
REPORTS TO:  Board of Directors 
STATUS:  Exempt, Full Time 
 
POSITION SUMMARY 
The President & CEO directs and leads the Des�na�on Organiza�on (DO) toward its mission of suppor�ng the community 
vision of tourism by serving as the central body responsible for the building of tourism as an economic engine for our 
community. Works directly with Board on policy making and strategy for organiza�on. 
 
Visit Pensacola is a 50l(c)(6) not for profit organiza�on trade associa�on with an opera�ng budget is $9.74 million, 
primarily comprised of funds from the tourist development tax (95%) and outside private revenue (5%). There is a 
professional staff of 14 full-�me employees plus 8 part-�me employees. Visit Pensacola is governed by a 11-member Board 
of Directors comprised of members elected by the membership. 
 
ESSENTIAL DUTIES AND RESPONSIBILITIES include the following:  

• Lead Visit Pensacola toward its overall mission and focus 
• Work with Board on policy making and strategy for the organiza�on 
• Secure and expand Visit Pensacola funding 
• Primary Visit Pensacola spokesperson 
• Oversee all administra�ve, opera�ng and marke�ng func�ons of the Bureau. Advises the Chairman of the Board, 

the Board and other commitees. 
• Works with the Director of Finance/Administra�on and the Finance Commitee on the crea�on 
• of financial reports and annual audit reports in accordance with procedures approved by the Board. 
• Develop and supervise the implementa�on of an annual opera�ng and marke�ng plan, in order 
• to promote the des�na�on to local, state, regional, na�onal and interna�onal audiences. 
• Direct the prepara�on of the annual budget that supports these ac�vi�es and present to the Board and other 

commitees as required for approval. 
• Atend all mee�ngs of the membership, the Board and other designated commitees in an advisory, non-vo�ng 

capacity. 
• Establish and maintain ongoing effec�ve communica�ons with members, government leaders, 
• business and cultural ins�tu�on leaders, conven�on and event planners, and the local tourism industry. 
• Represent Visit Pensacola at selected local, state, regional and na�onal conven�ons that serve 
• to foster the beterment of the mission. 
• Develop and maintain effec�ve organiza�onal policies and ensures all ac�vi�es are implemented within these 

established policies, guidelines, laws and ethical standards. 
• Select, train, supervise and evaluate assigned personnel; coordinate staff training; oversee implementa�on of 

discipline and termina�on procedures. 
• Establish goals for individual departments and assist staff in order to meet those goals. 

https://www.visitpensacola.com/things-to-do/downtown/
https://www.visitpensacola.com/things-to-do/beaches/pensacola-beach/
https://www.visitpensacola.com/things-to-do/beaches/perdido-key/
http://www.visitpensacola.org/
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• Prepare and submit applica�ons and reports for external funding. 
• Other du�es may be assigned.  

 
QUALIFICATIONS 
To perform this job successfully, an individual must be able to perform each essen�al duty sa�sfactorily. The requirements 
listed below are representa�ve of the knowledge, skill, and/or ability required. Reasonable accommoda�ons may be made 
to enable individuals with disabili�es to perform the essen�al func�ons. 

• Knowledge of marke�ng, business theories, prac�ces, and procedures 
• Have a reputa�on for successful cu�ng-edge tourism marke�ng and sales programs 
• Experience in budget development 
• Knowledge of uses of tourist development tax is preferred 
• Excellent verbal, writen, and presenta�on skills 
• Have a proven record of inspiring partner par�cipa�on across tourism sectors and geographic lines 
• A community leader respected by both tourism and non-tourism industry partners 
• A leader with the highest integrity and a strong passion for the role and the tourism industry. 
• Respected as an influen�al and strategic thinker. 
• Demonstrated record of coopera�on and collabora�on with other organiza�ons in working for the advancement 

of community goals, tourism development and advocacy. 
• Demonstrated ability to objec�vely evaluate and implement travel and funding decisions using trusted ROI 

strategies. 
• Mo�vator with a contagious posi�ve a�tude 
• Valued and respected by current and former employees and/or employers. 
• Experience working with boards and/or mul�ple stakeholder groups, including local elected officials 

 
EDUCATION/EXPERIENCE 
Bachelor's degree (B. A.) from four-year College or University; 10+ years in Des�na�on Marke�ng Management Experience 
at an execu�ve level OR equivalent combina�on of educa�on and experience. 
 
KEY ATTRIBUTES OF AN IDEAL CANDIDATE 

• Reliability - Meets commitments; completes projects in a �mely manner; follows up when needed; can be 
depended upon; is punctual 

• Comprehension - Ability to grasp new concepts quickly 
• Communica�ons - Oral and writen communica�ons are of high quality, clear and concise; keeps others informed 

with appropriate level of informa�on 
• Versa�lity - Adjusts to change; recep�ve to new ideas/responsibili�es; able to mul�-task 
• Rela�onships - Builds and maintains posi�ve, produc�ve working rela�onships; treats others with courtesy, trust 

and respect; uses conflict resolu�on skills appropriately 
• Teamwork - Supports team goals; puts interests of team ahead of self; builds consensus; recognizes and respects 

contribu�ons and needs of each team member; ac�vely seeks involvement of others 
• Quality - Consistent commitment to excellence 
• Quan�ty - Consistently produces expected quan�ty of work; uses �me produc�vely 
• Ini�a�ve - Self-starter; con�nuously seeks ways to improve and grow; mo�vated to do job well 
• Management - Manages staff produc�vely to achieve organiza�on objec�ves; clearly delineates staff roles and 

expecta�ons; develops staff members through appropriate coaching, delega�on, direc�on and performance 
planning & evalua�on; treats all staff fairly and impar�ally 

• Professionalism - Represents the Visit Pensacola in a professional manner, respec�ng a diverse cons�tuency and 
a changing poli�cal & community environment. 
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KEY CHARACTERISTICS 
• Innovative 
• Approachable 
• Open minded 
• Team oriented 
• Politically astute 

• Engaging 
• Good listener 
• Strong communicator 
• Trustworthy 
• Passionate 

 
TOP PRIORITIES 

1. Be a good listener; build credibility with internal team and with all stakeholders/cons�tuents and maintain 
effec�ve on-going communica�on. Cons�tuents include but are not limited to customers, staff, board, industry 
leaders, business leaders, city, county and state elected officials. Form strong and meaningful rela�onships 
including an evalua�on of their input.  

2. Review and understand current business plan and strategy and begin to develop new initiatives for next 5 years.  
3. Fully evaluate the organization to include staffing levels and deployment, reports, measurement and 

accountability.  

 
 If interested in learning more about this great opportunity, please use the link below to apply or send your resume to 
the SearchWide Global Execu�ve listed below. 

  

 

Kellie Henderson, Senior Vice President | SearchWide Global 

www.searchwideglobal.com | info@searchwideglobal.com  

703-912-7247 (direct) | 703-463-7042 (mobile) 
 

About SearchWide Global 

SearchWide Global is a full-service executive search firm primarily for companies in the travel, tourism and convention, and hotel and 
lodging industries. We specialize in C-Level, Director and Management level executive searches for companies ranging in size from 
Fortune 500 corporations to mid-sized public and private companies.  
 
 

http://www.searchwideglobal.com/
mailto:info@searchwideglobal.com

