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ABOUT SAN LUIS OBISPO COUNTY CALIFORNIA 
 
Slow down in SLO CAL where the good life unfolds moment by moment. Conveniently located midway between San 
Francisco and Los Angeles, this fer�le playground boasts 315 days of sunshine per year and 80 miles of Highway 1 coastal 
playground to explore. Wineries, breweries, farm tours, California Mission history, and rugged adventure await when you 
plan your SLO CAL trip. Road trip, day trip, or setle in for a spell. With accommoda�ons ranging from bou�que 
hotels and bed and breakfasts to RV parks and cozy vineyard stays,  you’ll savor the SLO life in style and comfort. If you’re 
ready to pull out of the fast lane, we’re ready for you. We’ll see you in SLO CAL, where Life’s Too Beau�ful to rush. 
 
EXPLORE SLO CAL 
 

Arroyo Grande – Enjoy lakeside leisure and fer�le farmlands 
Atascadero – Laid-back, friendly, small town with big family adventures 
Avila Beach – A Relaxing beach escape with a wide variety of things to do 
Cambria – Famous for its drama�c coastal landscape 
Cayucos – A seaside town loved for its plethora of recrea�onal ac�vi�es 
Creston, Shandon & Cholame – A quiet countryside where ranches, vineyards and olive trees intermingle 
Edna Valley – A unique wine region with warm hospitality and lush beauty 
Grover Beach – Known for its undula�ng sand dunes 
Harmony – Known for its vast heritage and �ny popula�on 
Los Osos & Baywood Park – A calming bayside oasis home to Montana de Oro State Park 
Morro Bay – Alive with family-friendly ac�vi�es 
Nipomo – Orchards, vineyards and colorful flower fields 
Oceano – All about freedom, fun and variety 
Paso Robles – A charming downtown square with world-class wine  
Pismo Beach & Shell Beach – Where fun in the sun is year-round 
Pozo – Untouched wilderness with grasslands and spring wildflowers 
Ragged Point – Breathtaking coastal wonders along iconic Highway 1 
San Luis Obispo – One of the “Happiest Ci�es in America” 
San Miguel – A taste of the Old West 
San Simeon – Known for lush gardens and towering terraces 
Santa Margarita – Offers rugged outdoor adventures  
Templeton – Prides itself in retaining its historic small-town character 

 
With more than 80 miles of pristine beaches, a vibrant and diverse food and wine culture, an emerging art scene and 
countless outdoor adventures, SLO CAL offers exciting answers to the question, “what should we do today?” Discover the 
rich and unexpected variety of opportunities SLO CAL has waiting for you. 
 
Kick off your SLO CAL vacation with a trip to one of the county’s many unhurried, uncrowded beaches. Play in the ocean, 
ride the waves at a local surf spot, try your hand at stand-up paddle boarding, or glide across the bay in a kayak. Soak up 
the abundant ocean wildlife around you—seals, sea otters and whales regularly make appearances.  
 
In the winter, monarch butterflies flutter by as they make their way to the Monarch Butterfly Grove. 

https://www.slocal.com/eat-and-drink/wineries/
https://www.slocal.com/eat-and-drink/breweries-distilleries-cideries/
https://www.slocal.com/things-to-do/farmers-markets-agriculture/food-farm-tours/
https://www.slocal.com/stay/
https://www.slocal.com/stay/hotels-motels/
https://www.slocal.com/stay/hotels-motels/
https://www.slocal.com/stay/bed-and-breakfasts/
https://www.slocal.com/stay/rv-parks-campgrounds/
https://www.slocal.com/explore/arroyo-grande/
https://www.slocal.com/explore/atascadero/
https://www.slocal.com/explore/avila-beach/
https://www.slocal.com/explore/cambria/
https://www.slocal.com/explore/cayucos/
https://www.slocal.com/explore/creston-shandon-cholame/
https://www.slocal.com/explore/edna-valley/
https://www.slocal.com/explore/grover-beach/
https://www.slocal.com/explore/harmony/
https://www.slocal.com/explore/los-osos-baywood-park/
https://www.slocal.com/explore/morro-bay/
https://www.slocal.com/explore/nipomo/
https://www.slocal.com/explore/oceano/
https://www.slocal.com/explore/paso-robles/
https://www.slocal.com/explore/pismo-beach-shell-beach/
https://www.slocal.com/explore/pozo/
https://www.slocal.com/explore/ragged-point/
https://www.slocal.com/explore/san-luis-obispo/
https://www.slocal.com/explore/san-miguel/
https://www.slocal.com/explore/san-simeon/
https://www.slocal.com/explore/santa-margarita/
https://www.slocal.com/explore/templeton/
https://www.slocal.com/things-to-do/beaches-parks-nature/beaches/
https://www.slocal.com/eat-and-drink/
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Hike a meandering coastal trail, or bike the famed Highway 1 for unrivaled views of the Pacific Ocean. Inland hikes and 
bike rides provide stunning vistas as well, with bucolic hillsides inviting you 
to slow down. Hit the links, surrounded by open space, at one of SLO 
CAL’s eight golf courses. Or reel in a big catch with both freshwater and 
ocean fishing. 
 
SLO CAL’s three wine regions—Paso Robles, Edna Valley and Arroyo 
Grande—produce award-winning wines in an approachable, friendly 
atmosphere. Welcoming tasting rooms and picnic areas invite you to linger 
longer with friends. Taste SLO CAL’s agricultural heritage at numerous 
farm-to-table restaurants. Or sample fresh produce directly from those 
who grow it at SLO CAL’s bountiful farmers markets. 
 
If it’s art and cultural activities you’re seeking, set your sights on SLO CAL’s galleries for paintings, jewelry and other works 
of art by local artists. For more cultural preferences, discover SLO CAL’s museums, theaters, historical sites and other 
attractions dotted throughout the area. Take a day, and indulge your senses with stunning art, antiques, and architecture 
of the world-famous Hearst Castle. 
 
THINGS TO DO 
 

Arts and Culture 
Attractions 
Beaches, Parks and Nature 
Events and Festivals 

Farmers Markets and Agriculture 
Outdoor Activities 
Spas, Health and Wellness 
Tours 

Wine Country 
Highway 1 
Shopping 
Dog Friendly 

 
PLACES TO STAY 
 
Cap off an adventurous SLO CAL day by catching some z’s at a luxury hotel or quaint bed-and-breakfast. Choose from a 
variety of accommoda�ons where you can relax and recharge, while being right where you want to be, whether that’s 
among rolling vineyard hills, a short turn off PCH or in the midst of a bustling nightlife. 
 
EVENTS AND FESTIVALS 
 
SLO CAL® has a jam-packed calendar of events with something for everyone. For music lovers, San Luis Obispo County is 
home to a wide variety of venues that atract musicians (and audiences!) from around the world. Blues, rock, classical, 
jazz, folk and pop performers regularly grace the SLO CAL stages. 
 
ORGANIZATION DESCRIPTION 
 
Visit SLO CAL (VSC) is the non-profit countywide destination marketing and management organization (DMMO) for San 
Luis Obispo County (SLO CAL). Its mission is to “Inspire travel and foster our unique experiences to create life-long 
ambassadors and economic growth for San Luis Obispo County.” Its goal is to promote San Luis Obispo County through 
marketing, advertising, public relations, group sales, promotions, events, sponsorship and film, branding the region as a 
choice destination for regional, national and international travelers alike. Visit SLO CAL works in partnership with tourism 
industry-related businesses including lodging properties, restaurants, wineries, breweries, activities, seven (7) local 
community destination marketing organizations (TBIDs) and the state tourism organization, Visit California, to create a 
unified marketing approach that promotes the lifestyle of the countywide brand.  For more information, visit SLOCAL.com. 
 
Click here for more Explore SLO CAL information. 

https://www.slocal.com/things-to-do/outdoor-activities/scenic-drives/highway-1/
https://www.slocal.com/things-to-do/outdoor-activities/golfing/
https://www.slocal.com/things-to-do/outdoor-activities/fishing/
https://www.slocal.com/things-to-do/outdoor-activities/fishing/
https://www.slocal.com/things-to-do/wine-country/
https://www.slocal.com/things-to-do/farmers-markets-agriculture/
https://www.slocal.com/things-to-do/farmers-markets-agriculture/
https://www.slocal.com/things-to-do/farmers-markets-agriculture/
https://www.slocal.com/things-to-do/arts-and-culture/
https://www.slocal.com/things-to-do/attractions/
https://www.slocal.com/things-to-do/beaches-parks-nature/
https://www.slocal.com/events-and-festivals/
https://www.slocal.com/things-to-do/farmers-markets-agriculture/
https://www.slocal.com/things-to-do/outdoor-activities/
https://www.slocal.com/things-to-do/spas-health-wellness/
https://www.slocal.com/things-to-do/tours/
https://www.slocal.com/things-to-do/wine-country/
https://www.slocal.com/things-to-do/outdoor-activities/scenic-drives/highway-1/
https://www.slocal.com/things-to-do/shopping/
https://www.slocal.com/things-to-do/dog-friendly/
https://www.slocal.com/stay/bed-and-breakfasts/
https://www.slocal.com/things-to-do/wine-country/
https://www.slocal.com/things-to-do/outdoor-activities/scenic-drives/highway-1/
https://www.slocal.com/events-and-festivals/events-calendar/
https://www.slocal.com/events-and-festivals/live-music-concerts/
http://www.slocal.com/
https://www.slocal.com/
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POSITION SUMMARY 
 
Posi�on Title:  Chief Marke�ng Officer 
Reports to:  President & CEO 
 
Are you an experienced, strategic, collabora�ve marke�ng professional looking lead an excep�onal team? 
Are your marke�ng plans strategic, successful and ambi�ous, driving economic prosperity for the region? 
Are you passionate about travel experiences, have a strong aten�on to detail and an impeccable work ethic? 
 
If you answered yes to these ques�ons, we would like to discuss our open Chief Marke�ng Officer posi�on at Visit SLO 
CAL. This posi�on offers an exci�ng opportunity for a talented management professional to find new and exci�ng ways to 
crea�vely express the values and des�na�ons of SLO CAL. 
 
Here's what your day will look like 
A vital member of the leadership team, the Chief Marke�ng Officer (CMO) will drive the marke�ng vision and strategy for 
Visit SLO CAL and play a major role in its growth. They oversee the planning, development and comprehensive execu�on 
of Visit SLO CAL’s compelling marke�ng, branding and communica�ons strategy to increase awareness and drive demand 
for visita�on to SLO CAL. This individual is responsible for iden�fying changes in the marke�ng environment or compe��ve 
strategies and evalua�ng and pivo�ng the marke�ng plan and philosophy accordingly.  
 
Always busy, the CMO is well-versed in the strategic priori�es of the organiza�on in order to incorporate them into the 
marke�ng strategy. Repor�ng directly to the chief execu�ve officer, the CMO executes long-term growth strategies - 
establishing and managing teams, se�ng and delivering on clear and measurable expecta�ons, working across the 
organiza�on to engage all prac�ces (strategy, crea�ve, opera�ons). Advancing the brand among key audiences is 
paramount, as well as cul�va�ng collabora�ve, win-win rela�onships. Skilled and successful in conduc�ng strategic 
discussions in order to build consensus and deliver on our vision with internal team members, investors, stakeholders and 
partners. Crea�ng and administering brand experiences through adver�sing, crea�ve, media buying, communica�ons, PR, 
consumer and media events, digital and web development, SEO, SEM, social media, promo�ons and film commission is 
mandatory. As the primary brand management contact for our partners, the Chief Marke�ng Officer is an expert in 
des�na�on branding, marke�ng and communica�ons while also being responsible for mentoring, coaching and training 
their team in order for everyone to work together to propel the organiza�on’s vision forward. 
 
Who are you? 

• You are vibrant, passionate, and self-mo�vated. 
• You have an outstanding record of achievements in marke�ng/communica�ons. 
• You are a driven, collabora�ve professional who can lead by example. 

 
CORE RESPONSIBILITIES 

 
   Marke�ng Team Management: 
 

• Lead the Global Marke�ng effort. Collaborate with CEO and agencies in the areas of leadership, planning and 
strategy 

• Develop and administer effec�ve, cohesive, and measurable marke�ng/communica�ons strategies that drive the 
business demand goals and increases awareness at all levels of VSC’s reach; regional, na�onal and global 

• Partners with cross func�onal departments to ensure alignment and efficiency for delivering business strategy 
• Lead visitor centric thinking and design programs to meet specific targets. Collaborate with leadership 

team in building communica�ons pathways between values, program delivery, measurement, systems, 
protocols, standards and prac�ces to create process and framework to support con�nued growth 

• Directly responsible for crea�ve development and campaigns to atract visitors, maximizing demand and spend 
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• Develop and implement an integrated strategic content and communica�ons plan to advance VSC’s brand 
iden�ty; broaden awareness of its programs and priori�es; and increase visibility of across key audiences  

• Analyze economic indicators, marke�ng, adver�sing and visitor data to develop strategies for key performance 
• Develop benchmark criteria to measure the efficiency and effec�veness of marke�ng strategy 
• Develop and manage annual marke�ng, communica�ons and film commission budget in accordance with strategic 

priori�es ensuring departmental fiscal responsibility and coordina�on of efforts between the VSC’s marke�ng, 
community rela�ons, travel industry sales, and opera�ons departments 

• Support sales, community engagement and opera�ons with key marke�ng deliverables such as: sales aides and 
tools, presenta�ons and collateral, crea�ng consistent messaging through all forms of communica�ons materials 
and assets: own the adop�on, ac�va�on and rela�onship management messaging used by the Visit SLO CAL team, 
investors and partners, in collabora�on with VSC’s business and marke�ng plan 

• Innovate and elevate from idea to deployment to visitor experience 
• Func�on as a proac�ve ambassador for the organiza�on, ensuring outreach to build and grow collabora�ve 

rela�onships and consensus with lodging investors, stakeholders and partners including the seven (7) local TBID 
• Promote a culture of high performance and con�nuous improvement that values learning and a commitment to 

quality 
• Manage and nego�ate department contracts and concessions  
• Establish and monitor staff performance and development goals and KPIs, set expecta�ons, assign 

accountabili�es, establish priori�es, and conduct annual performance reviews and proac�vely manage staff 
• Direct, manage, support and provide strong leadership to VSC agency(ies) 
• Work in partnership with agency(ies) to iden�fy poten�al new opportuni�es and develop plans and ac�on steps 

to be ins�tuted, managed and measured 
• Have in-person interac�ons with members of marke�ng staff to provide direc�on, mentor and coach to ensure 

that marke�ng goals are achieved 
 
   New Employee Recruitment and Training: 
 

• Ac�vely network to seek out new talent and add strength to the organiza�on 
• Screen, interview and assist in selec�ng qualified candidates 
• Manage and implement the on-boarding process for new marke�ng/communica�ons staff 
• Facilitate, encourage, manage and track on-going staff development and training 

 
   Opera�onal Du�es: 
 

• Manage priorities consistent with Strategic Plan (Strategic Direction 2020) 
• Ensure compliance with all standard policies and procedures 
• Assist leadership team with implementa�on of new projects and facilitate addi�onal responsibili�es, as requested 
• Develop valued rela�onships with partners based on broad knowledge of marke�ng, adver�sing, crea�ve 

and communica�on principles and insights 
• Successfully collaborate with agency(ies), departments, management, investors, stakeholders and 

partners 
• Implement and communicate marke�ng/communica�ons projects and programs as required 
• Communicate appropriate issues, compe��ve informa�on, etc., up to management and leadership team 
• Travel willingly for marke�ng/communica�ons events, professional development and/or agency collabora�on  
• Assist with technical issues as they pertain to marke�ng/communica�ons related systems 
• Approve �mecards and bi-monthly payroll 
• Remain flexible to a workload that requires 50+ hours/week of work; Compensation package takes this into 

consideration 
 

 



 
 
                                                                      YOUR PARTNER IN GROWTH | Position Overview | www.searchwideglobal.com  6 

REQUIRED SKILLS/EXPERIENCE 
 

• BA in Marke�ng or Strategy, MBA Marke�ng 
• 10+ years professional leadership experience in marke�ng and brand management (experience with a 

DMO strongly preferred). Will consider a regional marke�ng leader from travel, lodging or agency 
• 5+ years in senior marke�ng management role (Director or Vice President) 
• Superb analy�cal skills 
• Clear demonstra�on of execu�ve leadership, team commitment and ability to present and influence decision-

making 
• Outstanding leadership competencies, building and leading high performing teams 
• Superior interpersonal skills; communica�on and management to work in a cross-func�onal, collabora�ve 

environment 
• Highly collabora�ve approach and demonstrated ability to interface effec�vely with all levels of management, 

internal and external partners, investors and stakeholders 
• Execu�ve level comfort in understanding the complexity of business needs and decision drivers within an 

organiza�on. Must be able to consider available facts, constraints, compe��ve circumstances, and probable 
consequences 

• Demonstrated success execu�ng na�onal programs while developing regional/local level programs that 
strengthen the brand equity and local community relevance in order to achieve results 

• Leadership experience in developing strategic marke�ng plans 
• Demonstrated success in managing mul�ple projects and priori�es simultaneously within short �melines; well 

versed at connec�ng strategic objec�ves to tac�cal implementa�on 
• Significant rela�onships/contacts with local, regional, na�onal and interna�onal marke�ng organiza�ons 

(including those in the tourism industry) 
• Strong attention to detail, methodical and extremely organized work style 
• Experience with branding, messaging, research and agency management 
• Strong business acumen 
• Broad usage and understanding of marke�ng pla�orms 
• Strong knowledge of local market and its assets 
• Ability to travel as necessary 
• Ability to manage mul�ple projects, team members and agencies and resolve conflict effec�vely 
• Problem solving skills and ability to propose and direct successful solu�ons 
• Strong communica�on skills (oral and writen) and excep�onal presenta�ons skills 
• Talent for tracking, multi-tasking and the ability to pivot quickly in a rapidly changing environment 
• Tremendous ini�a�ve and self-direc�on 
• Sophis�cated brand awareness 
• Excep�onal listening skills 
• Unques�onable personal ethics and a high level of integrity 
• Tech savvy with proficiency in Microso� Office Suite 

 
DESIRED TRAITS/ABILITIES 
 

• Strategically focused and passionate about Tourism 
• Strong leadership skills with an inclusive and team-oriented focus 
• Professional in appearance and manner 
• Self-motivated and possessing a strong work ethic 
• Ability to work autonomously, yet collaborate with others as needed 
• Strong drive and a tendency to thrive in a very fast-paced, ambitious environment 
• Professional, adventurous, positive and confident attitude 
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TOP PRIORITIES 
 

1.  Seek out and develop meaningful rela�onships, engagement and trust with lodging investors, strategic partners 
and key community stakeholders. 

2. Par�cipate in the strategic planning and development process for Visit SLO CAL’s FY 2020/21 business and 
marke�ng plan and updated strategic plan – Strategic Direc�on 2023.   

3. Evaluate the exis�ng marke�ng team, structure, resources and agency partners and provide recommenda�ons 
and planning that allow for growth, development and the achievement of Strategic Direc�on 2023. 

 
Visit SLO CAL, an equal opportunity employer, offers an exci�ng opportunity for qualified, career-mo�vated professionals. 
We provide compe��ve compensa�on and the chance to work with talented people in a successful, fast-paced and 
pleasant environment. We offer many premium benefits including medical, dental, life insurance, vaca�on �me, 
professional development and much more. 
 
If this could be a great opportunity to extend your professional reach, please respond through the SearchWide Global 
website or email your resume to the following SearchWide Global Executive:  

 

Nicole Newman, Vice President | SearchWide Global 

www.searchwideglobal.com | info@searchwideglobal.com  

480-264-7675 (direct) | 951-640-3745 (mobile) 
 

About SearchWide Global 

SearchWide Global is a full-service executive search firm primarily for companies in the travel, tourism and convention, and hotel and 
lodging industries. We specialize in C-Level, Director and Management level executive searches for companies ranging in size from 
Fortune 500 corporations to mid-sized public and private companies.  

 

http://searchwideglobal.com/candidates/submit-resume/
http://www.searchwideglobal.com/
mailto:info@searchwidegloabl.com
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