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ABOUT WILLIAMSBURG, VA 

Experience the story of America in the place where it all began. 
As you travel through the Greater Williamsburg Area — 
Jamestown, Williamsburg and Yorktown — you’re witnessing 
more than four centuries of history. Discover what John Smith’s 
Virginia colony was like while you visit Jamestown Settlement’s 
museum exhibits and re-created settings. Observe an 
archeological dig and the original fort at Historic Jamestowne. 
Feel the excitement of Colonial Williamsburg, where historical 
interpreters and actors re-create life on the eve of the 
Revolutionary War. Travel to the Yorktown Battlefield, where 
the British surrender allowed the United States to gain its 
independence at long last. Then find a new appreciation and 
understanding of our nation’s beginnings at the American 
Revolution Museum at Yorktown, where you can explore re-
creations of a Continental Army encampment and 1780s farm. 
Explore the role of the Historic Triangle in the Civil War, 
beginning with the Battle of Williamsburg. 

Plan your adventure to Williamsburg, Virginia, where you can 
have a treetop adventure and par�cipate in an interac�ve spy 
mission – all in the same day. In addi�on to historic atrac�ons, 
there are world-class roller coasters in Busch Gardens and 
other theme parks, Broadway-style shows in our theaters, and a 
sunset voyage on a pirate ship, among other tours. Walk along 
the beach, and bike the miles of scenic trails along the Colonial 
Parkway. Raise your glass in a vineyard or working 
microbrewery, like the award-winning Alewerks, and toast the 
modern-day conveniences of 18th-century museums and art 
galleries. Visit Williamsburg. Experience the fun. 

America’s Historic Triangle is home to moving historic sites, 
thrilling theme parks and more.  Here are some favorites. 

• Colonial Williamsburg
• Jamestown-Yorktown Foundation
• Busch Gardens
• Water Country-USA
• Outdoor Activities
• Wineries, Breweries and Distilleries
• Art Galleries and Studios
• American Revolution Museum at Yorktown
• Historic Jamestown
• William & Mary
• National Park Service

Click here for more information. 

https://www.visitwilliamsburg.com/node/231
https://www.visitwilliamsburg.com/node/107
https://www.visitwilliamsburg.com/node/477
https://www.visitwilliamsburg.com/node/483
https://www.visitwilliamsburg.com/node/483
http://www.visitwilliamsburg.com/taxonomy/term/17
http://www.visitwilliamsburg.com/taxonomy/term/15
http://www.visitwilliamsburg.com/taxonomy/term/23
http://www.visitwilliamsburg.com/taxonomy/term/24
http://www.visitwilliamsburg.com/taxonomy/term/20
http://www.visitwilliamsburg.com/taxonomy/term/20
http://www.visitwilliamsburg.com/taxonomy/term/25
http://www.visitwilliamsburg.com/taxonomy/term/19
http://www.visitwilliamsburg.com/taxonomy/term/16
http://www.visitwilliamsburg.com/taxonomy/term/16
https://www.visitwilliamsburg.com/attractions-williamsburg-va/colonial-williamsburg
https://www.historyisfun.org/
https://www.historyisfun.org/
https://www.visitwilliamsburg.com/attractions-williamsburg-va/busch-gardens-williamsburg
https://www.visitwilliamsburg.com/attractions/water-country-usa
https://www.visitwilliamsburg.com/outdoor-activities
https://www.visitwilliamsburg.com/attractions/wineries-breweries
https://www.visitwilliamsburg.com/attractions-williamsburg-va/art-galleries-studios
https://www.visitwilliamsburg.com/attractions-williamsburg-va/american-revolution-museum-yorktown
https://www.visitwilliamsburg.com/attractions-williamsburg-va/historic-jamestowne
https://www.wm.edu/about/
https://www.nps.gov/colo/index.htm
https://www.visitwilliamsburg.com/
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ABOUT VISIT WILLIAMSBURG-JAMESTOWN-YORKTOWN 

Greater Williamsburg includes three historic communi�es established in the17th century, Jamestown, Williamsburg, and 
Yorktown.  Located on the Virginia Peninsula of the United States, it is bounded by the York River on the north, the James 
River on the south, and the Chesapeake Bay on the east. The Greater Williamsburg Office of Marke�ng and Promo�on 
(Office) is a des�na�on marke�ng organiza�on (DMO) created and funded by 2018 legisla�on passed by the Virginia 
General Assembly.  The marke�ng fund is managed and administered by the Tourism Council of the Greater Williamsburg 
Chamber and Tourism Alliance whose charge is to ensure that the fund is used solely for the purposes of marke�ng, 
adver�sing, and promo�ng the Greater Williamsburg as an overnight des�na�on.  In so doing the DMO supports and 
promotes the region’s hospitality and tourism sector including historic sites, theme parks, ecotourism and sports tourism, 
arts, culinary, and educa�onal events,  group tours and conference sales and events. The DMO creates the plan and 
strategy to not only market America’s Historic Triangle but to create new product and brand messaging to advance the 
Historic Triangle hospitality and tourism industry. 

The Greater Williamsburg Office of Marke�ng and Promo�on promotes 
the region as a premier year-round travel des�na�on. The area is a prime 
tourism and conference loca�on, in the center of a technology-rich area 
on the East Coast, halfway between NYC and Atlanta.  It has everything 
needed to succeed, including close access to two major airports, port and 
rail, as well as stable, business-friendly government. 

Our Mission is to strengthen community through tourism. 

Our Strategy is to accomplish our mission through investing in 
“awareness, accessibility, attractability, and affordability” …all related to 
tourism. 

In addition to a portion of occupancy tax, the newly created legislation created a new 1% Sales tax (excluding groceries) 
with 50% of that to localities general fund and the remaining 50% to tourism. 

POSITION SUMMARY 

Staff Size: 12 
Budget: 2019 roughly $8.5M; 2020 es�mated $11 - 12M based on new tax collec�on star�ng in 2019. 

The CEO will provide exper�se, leadership and vision in all marke�ng efforts including overall management of opera�ons 
for the DMO. The posi�on will oversee the development, delivery and performance of a fully integrated marke�ng 
campaign to promote Greater Williamsburg area tourism and increase average spend per visit and overnight visita�on.   

The CEO reports to the Tourism Council.  The Tourism Council reports to the Greater Williamsburg Chamber & Tourism 
Alliance Board 

Responsible for communica�ng and mo�va�ng community leaders, ci�zens, and tourism and hospitality partners to 
become aware and support a regional Tourism Marke�ng Program.  The CEO will report performance benchmarks to 
stakeholders to document program value and drive con�nuous improvement. 

Create and manage all tourism marke�ng and sales programs that result in increased overnight visita�on to the Greater 
Williamsburg area (Williamsburg, Jamestown and Yorktown).    
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• Administer oversight of all tourism efforts by establishing overall goals and strategies for marke�ng and sales.
Help develop programs for year-round des�na�on. Oversee consumer leisure, group, conference, and sports
market segments to ensure that they align with the objec�ves and goals of the organiza�on.

• Guides strategic plan development.  Updates with staff, key stakeholders, Board of Directors, and Tourism Council.
• Prepare and maintain an annual tourism marke�ng plan and budget; and ensure financial transparency through

regular repor�ng to the Tourism Council and Finance Commitee.
• Develops the annual Tourism Council budget. Presents the budget to the Council for approval.
• Cul�vates strategic partnerships and revenue development ini�a�ves and priori�es based on poten�al for

actualiza�on
• Lead, train, supervise and evaluate tourism staff par�cipa�ng in tourism marke�ng, sales and promo�on; public

rela�ons, events and ac�vi�es; par�cipa�on in familiariza�on (FAM) tours, sales missions, trade shows,
conven�ons and bid presenta�ons.

• Oversee staff for all major tourism mee�ngs, commitees and events as well as the crea�on and produc�on of
major tourism publica�ons.

• Lead and partner with local, regional and state tourism organiza�ons and private sector allies engaging them in
developing and implemen�ng marke�ng strategies on programming that promotes the des�na�on.

• Develop Performance and Accountability Measures/Metrics that ar�culate the goals of the Tourism Council
including but not limited to growth in visita�on levels, increase in tax collec�ons for rooms, meals and sales tax
and increase in total tourism expenditures as measured by USTA.  Specific marke�ng metrics such as web visits,
SEO, engagement and others to be determined.

• Oversee a research study to establish baseline measures and conduct annually to monitor growth and success.
• Oversee and conduct des�na�on research. Analyze research results, drawing conclusions that serve as the basis

for proposed marke�ng strategy.
• Maintain rela�onships with all outside contractors/agencies, oversee efforts by providing strategic direc�on and

approving their brand strategy, adver�sing, public rela�ons, web development, and omni-channel  marke�ng.
• With the support of outside agencies and staff, as well as community stakeholders, develop strategic long-term

marke�ng strategies for the des�na�on.
• Maintain rela�onships and collaborate with industry partners, inside and outside of Greater Williamsburg.

Encourage and foster the spirit of regional marke�ng.
• Act as liaison for coopera�ve sales and marke�ng programs undertaken with the Virginia Tourism Corpora�on,

Capital Region USA efforts and other regional travel industry partners, such as Virginia Restaurant, Lodging and
Travel Associa�on and the Coastal Virginia Tourism Alliance.

• Hold memberships in key industry organiza�ons such as US Travel, Des�na�on Marke�ng Associa�on
Interna�onal and others as they would benefit the region. Par�cipate in targeted trade shows and missions.

• Maintain and improve the brand that reflects the region as a tourism des�na�on.

EDUCATION, EXPERIENCE AND SKILLS REQUIRED 

• Bachelor’s degree or higher is preferable in tourism marke�ng, strategic communica�ons, DMO/CVB leadership 
role or a closely related field.

• 10-15 years in a leadership posi�on from another DMO or hotel or hospitality marke�ng agency with a 
demonstrated track record of success.

• Comprehensive knowledge of travel, tourism and hospitality industry; marke�ng principles, prac�ces, adver�sing 
mediums, and techniques.

• Demonstrated ability to effec�vely lead and manage teams, and foster a posi�ve, success oriented environment 
within the organiza�ons.

• Experience collabora�ng with government agencies, boards, external stakeholders and industry partners including 
atrac�ons, lodging providers, restaurants.

ESSENTIAL DUTIES AND RESPONSIBILITIES (not limited to the following…) 
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• Proven track record of carrying out marketing plans from strategy development to successful implementation.
• Strong Financial Acumen with the ability to identify and implement appropriate cost control measures.
• An individual who exhibits passionate, pa�ent and high energy leadership, consistently pursuing the achievement 

of goals and objec�ves with determina�on, steadfastness of purpose, enthusiasm and highly ethical conduct.
• A team leader and player who works well in a collegian management environment but is equally comfortable in 

a more compe��ve corporate environment.
• Outstanding interpersonal and presenta�on skills and a proficiency at public speaking.
• A self-starter who can deal gracefully with conflict; to listen to, collaborate with, and mo�vate /persuade others.
• Demonstrate community leadership and par�cipa�on.
• Demonstrate an ability to communicate effec�vely in wri�ng and verbally and have the ability to mo�vate 

people.
• Knowledge of strategic planning principles and how to measure their success with established key performance 

indicators (KPI).
• Proficiency in tourism market research and data analysis processes.
• Experience in tracking, repor�ng and using web analy�cs.

TOP PRIORITIES 

1. Develop and meaningful rela�onships with all stakeholders/cons�tuents and maintain effec�ve ongoing
communica�on.

2. Review and understand current business plan and strategy and begin to develop ini�a�ves for a new short- and
long-term strategic plan.

3. Assess the current organiza�on structure to ensure the op�mal use of resources.
4. Develop measurable goals and accountability strategies for the DMO and staff.
5. Iden�fy new markets for development…that includes but not limited to conference business, tourism, sports

tourism, event crea�on, etc.
6. Work with the Board to inves�gate li� and the poten�al of an airline to replace the departure of AirTran (in 2012).
7. Inves�gate the diversifica�on of the “Brand” as a whole, look to add value by crea�ng a brand or deeper message

that includes coastal, echo tourism, water sports/ac�vi�es, outdoors, etc.
8. With the newly created TDF…look at furthering large tourism development build outs and capital improvement

ini�a�ves.
9. Gain trust through rela�onships with Busch Garden, Jamestown Yorktown Founda�on, Colonial Williamsburg,

Na�onal Park Service and the College of William & Mary.
10. Develop new co-opera�ve marke�ng plans with Busch Garden, Jamestown Yorktown Founda�on, Colonial

Williamsburg, Na�onal Park Service and the College of William & Mary.
11. Understand the poten�al for growing the tourism economy from the perspec�ve of the des�na�on’s exis�ng

atrac�ons as well as the Historic Triangle history of what has been successful and what has not.

If this could be a great opportunity to extend your professional reach, please respond through the SearchWide Global 
website or email your resume to the following SearchWide Global Executive: 

Mark Gnatovic, Senior Vice President | SearchWide Global 

www.searchwideglobal.com | gnatovic@searchwideglobal.com 

817-251-9118 (direct) | 817-789-9879 (mobile)

About SearchWide Global 

SearchWide Global is a full service executive search firm primarily for companies in the travel, tourism and convention, and hotel and 
lodging industries. We specialize in C-Level, Director and Management level executive searches for companies ranging in size from 
Fortune 500 corporations to mid-sized public and private companies. 

http://searchwideglobal.com/candidates/submit-resume/
http://www.searchwideglobal.com/
http://www.searchwideglobal.com/
mailto:gnatovic@searchwideglobal.com



